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Vol. V, No. 3205 


Sparks 


The State of the Nation’s Econ- 
omy: 
Up 


MacHine Toots—Index on new 
orders was 51.4 for August, com- 


pared with 48 in July and 73.7 a) 


year ago. 
Retai. Sates—Total of $10,575,- 
000,000 in August compares with 
$10,242,000,000 in July and $10,- 
674,000,000 in August, 1948. 


Business Loans — Up $164,000,000 


in latest period. 


ConstTrRucTION Awarps — Totaled 
$188,659,000 in latest period, 21 per- 


_ cent above previous week’s $156,- 


021,000 and 88 percent higher than 
the $100,303,000 in like period of 
1948. 


Cotton Goops—National Assn. of 
Cotton Manufacturers expects 
fourth-quarter demand to exceed 
supply. 

Bank Ho.pincs—Reserve Board 
reports holdings of U. 8S. govern- 
ment issues by member banks at 
$37,594,000,000 in latest period, up 
$216,000,000 in a week and $2,850,- 
000,000 above a year ago. 


Power Propuction — Rose to 5,- 
579,105,000 kilowatts in latest pe- 
riod from 5,258,090,000 in previous 
week. Year ago figure was 5,426,- 
247,000. 

INpusTRIAL EMPLOYMENT—Gained 
500,000 in August over July to 43,- 
000,000, about 2,000,000 less than 
the record of 45,282,000 in Decem- 
ber, 1948. 


New IncorporaTtions—August had 
6,828 against 6,424 in July and 6,723 
in August, 1948. First gain in 20 
months from the corresponding 
month in the preceding year. 

* * es 


Down 

Auto OvutTpuT—Week’s total of 
145,411 vehicles in U. S. plants is 
slightly below previous week’s 149,- 
785, but well ahead of year ago’s 
114,343. 

Auto Sates—September car and 
truck registrations seen under 
August, but approaching 400,000 
units. 

GasoLtine Stocks — Off 1,044,000 
barrels in latest period from 104,- 
375,000 in previous week. 

Freight Car Loapincs—Totaled 


743,022 cars in latest period, com- 
pared with 909,989 a year ago. 


FURNITURE Orpers — Manufactur- | 


ers report bookings in August were 
5 percent below August, 1948, but 
unfilled orders are up 9 percent 
from July 31 figure. 
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The Newspaper of the Industry 


30-Month Pact 
At Ford Brings 
$100 Pensions 


Pay Frozen Till ’51; 
Company Hopes to 
Avoid Car Price Boost 
By Mac Gordon 
Associate Editor 


nh were high last week for 
long-range peace as Ford and 





the UAW-CIO signed an agreement 
for the first “non-contributory” 
pension plan in heavy industry in 
the United States. 

Incorporated into a new 30- 
month contract, longest ever nego- 
tiated in the auto industry, is an 
old-age retirement program provid- 
ing pensioned Ford employes $100 
a month. 

Thirty-five hours of continuous 
collective bargaining preceded 
the joint announcement of final 
contract agreement and staved 
off a threatened strike against 
all Ford plants across the coun- 
try. 

The new contract still must be 
ratified by the 115,000 hourly-rated 
workers of Ford, but UAW Presi- 
dent Walter P. Reuther and his 
aides were confident of rank-and- 
file approval. 

* * » 

RevrtaEe said he planned to en- 

ter the Chrysler negotiations 
to press for establishment of a 
pension plan. Chrysler executives 
have not agreed to discuss pen- 
sions with the union, contending 
that their contract confines 1949 
negotiations to the “general level 
of wage rates.” 

At press time Thursday there 
were still no signs that major steel 
producers and the United Steel- 
workers-CIO were any nearer an 
agreement in their pension dispute. 
A cross-country steel strike was 
scheduled to start over the week- 
end, should the negotiations fail to 
bring a last-minute settlement. 

Attempts to bring peace to the 
struck coal mines were contin- 
gent on resolution of the steel 

(Continued on Page 44, Col. 1) 





| 
By Bob Gordon 
Associate Editor 
AseD on early reports from 
metropolitan areas, it appears 
that September new-car sales did 








THEY HEAD WISCONSIN DEALERS—Elected at the annual meeting of Wisconsin Auto- 
Motive Trades Assn. in Milwaukee were (left to right, in foreground) Harry Seidell, second 


Vice-president; A. C. Hill, retiring president. 


Back row (left to right): Bryan Roberts, first 


@-president; J. P. Gillespie, president; Louis Milan, executive vice-president, and Erwin 


ising, secretary-treasurer. 
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‘Harley-Davidson Case Hints Auto Upset... 


Exclusive Contracts Hit 





000.000" 


CHRYSLER BUILT VEHICLE 
THIS YEAR 


| CHRYSLER CORP.'S MILLIONTH—New production records were set by Chrysler Corp. 
| last week when this Plymouth, the one millionth Chrysier-built car in 1949, rolled off the 


| Detroit assembly line. The total includes both U. S. 
Eddins, president of Plymouth; K. T. Keller, president of 


| Chrysler Corp.; Driver Nena Kalen; A. H. Paterson, Plymouth general works manager, and 
R. C. Somerville, general sales manager of Plymouth Sha 


Oct. Output Schedules Cut; 
5 Millionth Vehicle Due 


| trucks. Left to right are D. S. 


By Bernie Thomas 


Associate Editor 

CTOBER schedule cuts are 
” prospect, but U. S. production 
of cars and trucks during 1949 


Production 
Automotive News Estimates 
U. S. Cars, Trucks 
149,785 





145,411 


Prev, 1948 
Week Week 


For complete production totals 
by makes, see table, page 46. 


Record Sept. Car Sales? 


Early Reports Indicate Month’s Total May Reach 
400,000 to Top 1929's 304,452 


not fall more than 20 percent below | 
Indications are | 


the August total. 
that sales were close to 400,000, 
which would easily top the previous 
September record of 304,452, set in 
September, 1929. 

September’s unexpectedly high 


sales total also makes it a virtual | 


certainty that dealers will deliver 
over four million new automobiles 
this year for the first time in 
history. 

The record for new-car deliver- 
ies in a single year was estab- 
lished in 1929 when 3,880,206 new 
automobiles were sold. An esti- 
mated 3,500,000 new cars have 
been sold in the first nine months 
of this year. 

Although sales declined in Sep- 
tember from August’s peak, the 
drop was not as severe as expected. 
In Cleveland, for example, the 
Federal Reserve Bank 
“moderate increases” 


when sales amounted to 1,276 new 
(Continued on Page 42, Col, 1) 


In This Issue 


Registrations, Prices ..........Page 26 
Used-Car Auctions ........Pages 30-31 
Production by Makes Page 46 


in | 


reported | 
in new-car | 
sales for the week ended Sept. 23, | 


and Canadian output of cars and 


| should soar over the 5,000,000 mark 

| by this coming weekend. 

Last week the nation’s plants 

| made September the third high- 
est production month in history 

—615,108 vehicles—by turning ott 
125,882 cars and 19,529 trucks—a 
total of 145,411 vehicles, accord- 
ing to Automotive News’ esti- 
mates. 

In addition, they wound up the 
first nine months of 1949 having 
made more cars for shipment to 
dealers than in all of 1948. 

U. S. output during the week 
ended Sept. 24 was 128,752 cars and 
21,033 trucks for a total of 149,785 
units, according to revised tabula- 
tions. : 

+ * * 


TOTAL production of an 


|up of 3,955,808 cars (only 3,911,- 
335 cars were made in all of 1948) 
and 911,695 trucks. (1948 truck out- 
put totaled 1,364,957). 

During the 21 working days 
available in September, U. S. plants 
turned out 530,385 cars and 84,718 
trucks for a 615,103 accounting. 

The industry’s alltime peak 
production month was recorded 
this past August. That effort, 
totaling 659,625 units, comprised 
557,867 cars and 101,758 trucks. 

In April, 1929, U. S. car and truck 
| output totaled 621,910. 


| * * * | 


esti- 
mated 4,867,503 vehicles so far | 
| this year through last week is made | 


& [Ts federal government launched 


a new onslaught last week, 
which eventually may have broad 
implications on factory-dealer ar- 
rangements calling for exclusive 
product merchandising. 

In a move which bears closely 
on current automotive selling 
methods, the Federal Trade Com- 
mission formally accused Harley- 
Davidson Motorcycle Co. of 
antitrust violations through in- 
sistence on exclusive dealer- 
ships. 

The complaint also charged that 
the Milwaukee company enforces 
its dealer contracts through “in- 
timidation and coercion” of Harley- 
Davidson dealers. 

. a7 > 

N WASHINGTON, it was indi- 

cated that the case would have 
bearing on auto makers or anyone 
else, and would affect cars as well 
as parts, if there was evidence of 
|coercion or intimidation in enforc- 
| ing an exclusive contract. 
Everett McIntyre, who heads the 
| anti-monopoly division of FTC, was 
out of town when Automotive News 
sought to contact him, 

However, a lawyer in his de- 
partment said unofficially that 
auto makers would be subject to 
complaint if they were coercing 
dealers as charged in the Harley- 
Davidson case. 

«Asked if any auto makers were 
under. investigation, the FTC 
spokesman said that he knew of 
none. The Harley-Davidson investi- 
gation began a year ago following 
complaints of dealers. 
* * * 
}ARLEr -DAVIDSON practices, 
it was alleged, are in violation 
(Continued on Page 41, Col. 1) 


Top Cars 
New-car registrations for 
seven months, plus 31 states for 
August: 
1949 Pos. 
1—592,303 
2—455,785 
38—301,271 
4—228,093 
5—186,977 
6—159,093 
7—146,367 
8—116,100 
9—102,042 
10— 95,384 
11— 84,973 
12— 75,358 
13— 62,236 
14— 59,788 
15— 50,207 
16— 40,764 
1j— 
18— 


1948 Pos. 
435,808— 1 
233,866— 2 
204,757— 3 
154,766— 4 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Olds. 
Dodge 
Stude. 
Mercury 
Hudson 
Nash 
Chrysler 
Packard 
DeSoto 
Cadillac 
Kaiser 
Lincoln 


70,482—12 
72,882—10 
76,036— 9 
64,751—13 
48 516—15 
49,429-—14 
35,144—17 
72,240—11 
17,265—19 
14,788—20 





POTENT factor in last week’s | 

production effort was a further | 
increase in passenger-car schedul- | 
|ing at Chrysler Corp, Overtime or | 
| six-day operations were the rule in| 
nearly all the corporation’s plants 
in the Detroit area. 

Counting more than 40,000 ve- 
hicles assembled in Canada, the 

(Continued on Page 46, Col, 1) 





Willys 
Frazer 
Crosley 


43,31383—16 
17,273—18 
Ang.-Pref. 816—22 
Austin 5,965—21 
Total All Makes 
2,828,590 2,098,952 
For further details see page 
26, today’s issue. 


19— 
20— 
21— 


99 
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Little Immediate Change 


Due in Price Pattern 


JURTHER price reductions on 
new cars were regarded last 
week as improbable—at least for 


| the foreseeable future. 


The big imponderables in the | 
outlook were the direction of sales | 
this fall and the ultimate cost of | 
the UAW-CIO economic agree- | 
ments now on the fire. 

Although the 4 to 5% percent | 


slice in Nash prices tightened up 
the competitive struggle in the 
medium-price brackets, there 
were as yet no indications from 
the field that prospective buyers 
of other makes were hesitating 
in the hope of similar price drops. 

It was uncertain last week 
whether cost trends would be set- 

(Continued on Page 43, Col. 1) 
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Refuses to Quash Subpoenas .. . 


Tucker Trial Slated 
To Open Tuesday 


Dilling, attorney for Robert 
Pierce, one of the defendants, 
seeking to quash government 
subpoenas to witnesses for pre- 





(CCHICAGO. -Without disclosing | 
‘ his reason for the one-day post- | 
ponement, Federal District Judge | 
Walter J. LaBuy shifted from to- | 
day (Oct. 3) to tomorrow the staet | trial conferences. 
of the trial at which Preston Tuck- | Dilling characterized this proce- 
er and seven former Tucker Corp. | dure by the U. S. attorney’s office 
associates will be defendants on | as “star chamber” sessions and 
criminal charges. |“fishing expeditions,” as well as 
A legal brush enlivened pro- | “flagrant abuses of process.” 
ceedings when Judge LaBuy * 6 6 


heard a motion by Albert W. |rmize~ MOTIONS were overruled, 


a Judge LaB ded th 
Nash Sales, Net | pt subpeunee for ‘seeks canpiiie 
Due to Break 


was “not good practice.” He ad- 
Alltime Records 


| vised the government to “invite” 
rather than subpoena witnesses 

DETROIT. Nash - Kelvinator | 
sales and earnings in the fiscal 


for conferences in advance of the 
year ending Sept. 30 have been the 


trial. 
Also unsuccessful was an attempt 
best since consolidation of Nash 
Motors and Kelvinator Corp. in 








Looking Over the Scientist’ 








Cc. L. MeCuen 


to postpone the opening of the 
trial on the grounds that insuffi- 
cient time has been allowed attor- 
neys for the defendants to prepare 
1937, George W. Mason, president, | their cases, and that recent stories 
told stockholders last week. have prejudiced the public against 
Sales will exceed last year’s rec-| Tucker and the other defendants. 
ord $302,860,264 by about 17 percent, | Judge LaBuy overruled this mo- 
he said. Net earnings of $20,250,063 | tion. 
or $4.66 per share for the nine Tucker Corp. trustees Aaron 
months ended June 30 were greater! QCojnon and John Chatz confirmed 
than for all fiscal 1948, the pre- reports of their wish to return 
views — a, ao, ben be oo the $170,000,000 plant to the War 
mente ourth-quarter pro 
that or eatiatactery dette a Assots SSO Saou 
hutdown of manufacturing opera- action of their attorney, Norman 
— ? rr ‘ | H. Nachman, in petitioning Fed- 
ee ene tion te any | eral District Judge Michael L. 
Peover GF Procucucn v0 Igoe to grant permission to make 
1950 car models, he said. the transfer. The court ruled fa- | 
Demand for both Nash automo- vesaht or 
biles and Kelvinator appliances has y: 5 | 
continued strong up to the present The petition stated that the trus- 
time and the corporation is in an|tees and the Washington head- 
excellent competitive position to| quarters of WAA, the plant land-| 
take full advantage of future op-|lord, were in agreement on the | 
portunities for growth, Mason said. | move, providing a 60-day option be | 
Commenting upon prepayment, | given the trustees while they ne- | 
on Sept, 27, of $8,000,000 in bank | gotiate for sale of the plant and | 
loans falling due in equal install-| its machinery, or continue plans | 
ments over the next four years, he| for reorganization of the company | 
said “directors have weighed care-| during this period. 
fully the desirability of larger divi- | * * * 
dend payments at this time against JrORMER Judge Warren Orr, 
the more conservative alternative representing stockholders and 
of accelerated debt reduction and/|interests of Tucker dealers, pro- 
reinvestment of earnings in the| tested the petition of the trustees 
business. to return the plant temporarily to 
“They believe the interests of the| the WAA. 
corporation and its stockholders Orr asked time to file an answer 
are served best by this further re-|/to this proposal, and Judge Igoe 
duction of fixed liabilities. This| agreed that he could have until 
leaves a long-term debt of $20,000,-| Tuesday, the reorganization dead- 
000 on which the first payment is/jine date, adding that in excess of 
not due until Sept. 30, 1954. $340,000 must be raised immediately. 
Mason said that this year’s rec- pansiinsins ai 
ord earnings were due in part to 
expenditures totaling nearly $54,- 
000,000 over the past four years for 
new plant facilities, tooling, equip- 
ment and advances to subsidiaries. 
A sum comparable to the ap- 
proximately $15,000,000 spent in 
fiscal 1949 for these purposes will By Bob Finlay 
be required in the coming year to Managing Editor | 
conclude the major phases of Nash- HAT’S on the research fire for| 
Kelvinator’s postwar plant and W . 
product improvement program, he | the autos of tomorrow? 
said. | General Motors showed the press 
— jlast week some of the things it is | 
cooking up in its 
research labora- 
tories, headed by 
Charles L, Mce- 
Cuen. GM spends 
$60,000,000 annual- 
ly on all engineer- 
ing, of which re- 
search is a small 
portion. 
Most of the 
work of the lab- 
oratories is on a 
long-term basis. 
However, some of the develop- 
ments are approaching  short- 
| term application to new models. 
| For instance, the auto writers | 
were shown cross-sections of muf- 
flers, all parts of which had been 
impregnated with aluminum. The 
aluminum coating on steel makes | 
for a muffler that lasts three times 








HUDSON CHALLENGES STANLEY—A Hud- 
son Motor spokesman says that its records 


show that on July 3, 1934, a Hudson eight | 
convertible made the climb up Mt. Wash- 

ington in New Hampshire in 13 minutes and 

20.6 seconds. The run was timed by American 
Automobile Assn. and still stands, he states. 
Here's a picture of the Hudson on the 6,284- 
foot climb. Hudson offers this in refutation | 
of a recent report that a Stanley Steamer 

holds the world's record for negotiating the | 
peak in 1904 in 22 minutes. The 1934 record | 
bettered the previous stock car record estab 

lished by Hudson on June 30 
company adds. 


|}as long as present mufflers, it is 
|said. The cost goes up somewhat, 
|too, but even if the better mufflers 
|were not made standard, someone 


asked why not have deluxe muf- 


jflers just as there is deluxe up- 


holstery. 


* * * 


HEN there were men trying to 


put mechanical octane numbers | 
1933. the |imto engines, as contrasted to the 


chemical octane numbers that the 
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Cars in the News 


1950 PRODUCTION 





IT'S ONLY THE BEGINNING—Here's the first of the 1950 Nash Airflytes to come off the 
main assembly lines of the main plant at Kenosha, Wis. Production began Sept. 6, and the 
daily rate, including the California assembly plant now at 714, was scheduled to reach 
765 after Oct. |. The schedule from September through December will be almost twice the 


| output for the same period in 1948, the company states. 


RO 
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BUICK'S 1,000,000TH ROLLS—Ivan L. Wiles, general manager of Buick, is shown driving 
the 1,000,000th postwar Buick, a Special, off the assembly line. The 1,000,000 cars were 
produced in less than four years since peacetime production began. Pictured at left is 
E. T. Ragsdale, general manufacturing manager; C. A Chayne, chief engineer, and at 


| right, O. L. Waller, general sales manager. 





INTRODUCES NINE-PASSENGER—Latest version of the DeSoto seerpen, is a 
t can 
By folding down the rear seat, the 
With the second seat moved 
Advertised-delivered 


DeSOTO 
luxurious sedan with an all-steel body and an overall length of more than |8 feet. 
accommodate nine passengers and their luggage. 
Suburban will seat six and provide six feet of luggage space. 
forward, it seats three and provides almost eight feet of cargo space. 


Ford Mechanics 
In Cleveland 
Back on Job 


CLEVELAND. Mechanics in 15 
Ford dealerships have ended their 
strike which began on May 5. They 
returned to work last week under 
a new contract that marked con. 
cessions on both sides. 


Under the terms, 175 men of the 
Auto Mechanics Union, affiliated 
with the independent Internationa] 
Assn. of Machinists, will receive 
a new hourly wage rate of $1.75 
an hour, a 30-cent increase. 


At the same time, the union and 
dealers agreed to put into effect 
the Ford factory standard book of 
flat-rate charges for approximately 
40 of the 66 repair jobs and to 
continue negotiations on the re- 
| maining points. 

It was this issue which touched 
off the strike, with the union say- 
| ing Ford rates meant a cut in pay 
and a speedup despite the fact 
| that Ford had agreed to substan- 
tial wage boosts. The company said 
| wartime rates, which the union 
wanted, kept service department 
fees far above those in other shops 


| Negotiations on the disputed 26 
| points were to continue for two 
| weeks, If no settlement is reached, 
| both parties will submit the dis- 
| puted points to a time-study engi- 
Sag During that period, mechan- 
ics will get $1.85 an hour on jobs 
| in dispute. 

During the four-month-long dis- 
| pute there were many instances of 
Ford dealerships getting windows 
broken, cars damaged, and explo- 
sives placed under property of 
agency owners, 





DeSoto Offers 
Suburban for 


9 Passengers 


DETROIT.—The latest version of 
the DeSoto Custom Suburban its- in 
production, it was announced by 


| the division last week. 


The DeSoto Suburban, a versi- 
tile sedan with an overall length 
of more than 18 feet, can ac- 
commodate nine passengers and 
their luggage. 

By folding down the rear seat, 
ithe Suburban will seat six pas- 
sengers and provide six feet of lug- 


|gage space from the back of the 


second seat to the deck lid opening. 
In still another variation, the sec- 
ond seat slides forward, providing 





Price is ‘$3, 198. 75. 


s Shoulder... 


What’s Cookin’ in Research? 


|petroleum men put into gasoline |sion heads for the petroleum refin- | has been enlarged to provide full 


ers to experiment with. 
* . 

O SAY that the GM research 

men are looking for a needle | 
in a haystack would be something | 
of an understatement. They count, | 
classify and analyze the hay and 
whatever else is in the stack. 


through refining methods. 

This might be of significance, as 
higher-octane gas for higher-com- 
pression engines seems some dis- 
tance away. 

However, the men searching for 
the mechanical octane numbers 
admitted that they hadn’t found 


them yet. McCuen said that GM They try to do the jobs that 
is not impatient on gasoline others say can’t be done. 

progress. . As an example, foundries say 
The laboratories, by the way. that they can’t make gray-iron 


have built some 35 high-compres-| castings for torque converters 
thin enough to come anywhere 
near the weight advantages of 
aluminum castings. The labora- 
tories have made the complicated 
castings that weigh only 50 per- 
cent more than the aluminum 
| castings. 

The metallurgy department has | 
also done some interesting work | 
7 jin casting aluminum around steel 
posed show will not be held and timing gears, to combine the ad- 
that the joint operating commit- vantages of both metals. 
tee will poll the industry before | geo nt 
any definite date and place will a se 
be decided upon for the next Nn PLATING, 70 percent of the 
ASI show. cost is in buffing. The electro- | 

This meeting of the joint oper- 
ating committee will be held 
within the next two weeks, and 
a full explanation of what has 
taken place in discussion about 
such a show will be released to 
the trade, it was learned. While 
some discussion about a March 
show was held during a meeting | 
of the president’s committee last | 
week, it was decided to leave the | 
actual decision up to the joint One of the instruments it had to| 





No ASIS in March, 


Despite Rumors 


Despite rumors that an Auto- 
motive Service Industries Show 
would be held in March at At- 
lantic City, Automotive News 
learned last week that this pro- 


| chemical department of the labora- 
jtories has devised a method to} 
| plate in lustrous form, which re- | 
|quires no wheel work. 


A plant using the method has 
started operations. 

In research, one of the most | 
important phases involves instru- | 
ments. When GM can buy the | 
instruments, it does so. When it 
| can’t, it makes its own. 


| hydraulic 
drive. 


Calif. Gas Take 


7%,-feet of cargo space and seating 


'room for three passengers. 


The Suburban is also equipped 
with a steel top luggage rack. 


The back of the divided second 
seat can be folded forward, provid- 
ing easy access to the rear seat 
through either door, The rear seat 


| sedan comfort. 

This new model has an all-steel 
body. Advertised-delivered price 
is $3,198.75. 

The interior fittings and uphols- 
tery have been selected for rugged 
use. The garnish moldings aré 
grained to harmonize with the 
plastic door panels and seats. Seats 
and door panels can be had ir 


| either an ivory and tan combinatior 


or all tan. 

The Suburban includes as stand 
ard equipment DeSoto’s Tip-To« 
shift and Gyrol fluic 


‘At Alltime High 


SACRAMENTO, Calif.—-Californ 
ia’s board of equalization has an 
nounced that 286,132,544 gallons o 


| gasoline were sold in the state ir 
| July with a gross tax return to the 


state of $12,875,965. 

The net yield to the state of $11, 
848,407, after refunds to users oO 
gasoline for non-highway purposes 
was the highest net return for an) 
month since the tax has been ir 
effect. 

Diesel fuel taxes in July yieldec 
$357,325 on the 7,963, 181 gallon 
assessed. California gasoline ta 
assessments for the first seve! 
months of the year were runnin 


| about 4 percent ahead of last yea 


the board reported. The net retur! 
to the state for the seven-mont 





operating committee. make was the Cathode-Ray Oscil- | 


(TT (Continued on Page 45, Col, 1) 
, 


| period was $72,602,247. 
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Sealers toll me 


By John 0. Munn | 





Chicago Dealers 
Name Harris to 


‘Produce’ Show 








| Will J. Harris, nationally known 
jcreator and producer of 
spectacles, as director of produc- 


(The opirions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 





automobile show was announced 
|last week by James F. McManus 
|jr., chairman of the show com- 
mittee. 

The show will be held Feb. 18-26 








tomobile, but it 


tual need. 


T MIGHT have come from 
ton Lloyd of Florida, Ver 
of California, Arthur Jones : oe 
braska, George Ziesmer of Minne Wast Work Together 
sota, or many other dealers wile | “WHEN a man buys an automo- 
are philosophers. I received it, | bile he works more, he plays | tomobile Trade Assn. 
however, from one of the guestS| more. He has more business and| Harris, a specialist in lavish 
who attended the thirty-fifth busi-| recreation opportunities. Human’s | Presentations for the past 28 years 
ness anniversary dinner of the! greatest desire is self-preservation|in New York and Chicago, will 
Geffen Motors organization of | —ife itself. The use of an automo-|be given plenty of leeway at the 
Utica, N. Y. |bile provides a fuller life. And,|Chicago show, which gained fame 
It is a speech by David Geffen |therefore, one who really lives in|for brilliant central arena stage 
himself, given at the celebration of | nodern times, under modern con.- | 
this anniversary. I don’t know | qgitions, must have an automobile. 
when I have run on to a more| w«Phig ever-increasing number | 1935, the committee said. 
inspiring talk to workers. 1 am glad| o¢ automobile owners is going | A. further advantage of 
to give it to you in this column,| ¢» jo0k to someone for car main- |@Mphitheater is its facilities for 


is based upon 





|to the amphitheater in the fall of 
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CHICAGO.—The appointment of | 
stage | 


tion for the 42d annual Chicago | 


at the International Amphitheater | 
under auspices of the Chicago Au- | 


performances since being shifted | 


| 





| 
| 


DRIVER 


TRAINING IN INDIANA—The Automobile Dealers Assn. of 
Indiana, Inc., through the courtesy of the Ford Dealers Assn. of the Indianapolis district, 
is again supplying a new car to the office of public instruction for the promotion of 
driver training in high schools throughout the state. This is the second consecutive year 
that the association has supplied a car for this purpose. Clifford Hart, president of Hat- 


PILOT CAR FOR 


field Motors, Inc., Indianapolis, vice-president of the Ford Dealers Assn., on behalf of the 
150 Ford dealers in the association, presented the car to Superintendent of Public Instruc- 
tion Dean Walker, at the state capital. Out of the 800 high schools in the state, over 200 
of them sponsored behind-the-wheel-driver-training. All cars for this purpose were loaned 
by dealers for such training. Cari E. neces director of the driver training division 
and Herman Schaefer, executive secretary of the Indiana association, were also in atten- 
dance at the presentation. Left to right: Schaefer, Hart, Walker and Buffenbarger. 





the | 


Young New President. . . 





and I am sure that Geffen is more 
than willing to allow any dealer to 
make the fullest use of 
it is: 

“The automobile industry is on 
the threshold of the most com- 
petitive conditions that the in- 
dustry has ever experienced. 
Many dealerships are doomed to 
fall by the wayside. We can’t 
rest upon our past laurels, Our 
future security is in our own 
hands. Even though automobile 
production outstrips deman a 
condition by which many dealers 
will fail, we can survive and even 
benefit by the situation if we will 
keep our attention focused on 
two fundamentals, 

“First, there are more automobile 
owners than ever before. The num- 
ber will continue to grow. The use 

of automobiles has become essen- 
tial to our modern way of life. This 
use is not only based on the fact 
that everyone wants to own an 


Ford’s Davis Set 
To Give Talk 
At Tri-State 


HARRISBURG, Pa. (UTPS).—J. 
R. Davis, sales vice-president of 
Ford Motor Co., was listed last 
week by Claude S. Klugh, general 
manager of the Pennsylvania 
Automotive Assn., as a speaker for 
the tri-state convention of new-car 
dealers from Pensylvania, Mary- 
land and Delaware, to be held Oct. 
14-15 in Atlantic City. 

Davis, who will speak on “The 
New Market and Our Mutual Re- 
sponsibility,” was born Nov. 10 at 
Oil City, Pa., where he attended 
grade school and high school. He 
also studied commercial subjects at 
Oil City commercial college. 

He attended the Detroit college 
of law from 1917 to 1921, 

Entering the Ford sales division 


it, Here | 


tenance. They are not looking for 
something for nothing. They are 
looking for an organization who 
can do what they want done 
| promptly, intelligently and eco- 
| nomically. This then is our goal, 
because our opportunities and 
our permanency in this field 
| depend squarely on our ability to 
| fill this need. 

“When we talk about automobile 
|owners and their needs, both of 
which are assuring from the busi- 
ness standpoint, we are really talk- 
ing about people. And that’s the 
second point I want to make, 

“We, the members of this organ- 
ization, are people. All the years of 
experience of each individual in 
this organization if 


years. But that experience 


it to our customers—people—with 
a friendly spirit and a friendly 
attitude. 


* * * 





Team Play 


. E MUST be like an orchestra, | 
While each member of the} 


group may be a star within him- 


tributing part in the realization of 
a common ideal—harmony, So if 
we as an organization are to remain 
outstanding in a competitive 
market, we must all cooperate so 
that our product is so good, our 
service so dependable, our prices 
so reasonable, our spirit so friendly, 
that more and more people will 
desire to come to us for their auto- 
motive needs whether they are 


used cars, parts accessories, equip- 
ment or maintenance. 

“We must remember that this 
institution is a sales institution. 
Sales are the ultimate object of 
the efforts of all of us. This 
should be kept in the foreground 
of all of our thoughts, even 





in 1921, Davis since then has held 
virtually every position of respon- 
sibility in the company’s sales | 
organization. In 1924, he was named 
assistant general sales manager, | 
and in 1937, general sales manager. 
On Apr. 24, 1946, he was elected a 
vice-president of the company. 


Mass. Dealer Group Aids 


Local Drive Against Polio 

PITTSFIELD, Mass.—The Pitts- 
field and Berkshire County New 
Car & Truck Dealers Assn. has 
voted a $100 donation to the emer- | 
gency polio fund drive being con- 
ducted by the National Foundation 
for Infantile Paralysis, it is an- 
nounced by President Arthur} 
Birchard. 





though our duties are far re- 

moved from those of an outside 

salesman. 

“All business is a cooperative | 
endeavor. Success depends upon 
team play and the willingness of 
every individual to merge himself 
with the group. I am firmly con- 
vinced that the future frontiers of | 
the world lie in the development of 
the art of understanding and get- | 
ting along with people. The present 
world tension would rapidly dissi- | 
pate if the people in each nation 
could understand each others prob- 
lems. And so it is with business. 


would run into many hundreds of | Oct. 
is of | 
little avail unless we will work | include “Increasing Service Sales 
harmoniously together to translate | Through Budget Selling,” “Com- 


self, he is but a dependent con- | 


DeSoto or Plymouth automobiles, | 


| exhibition of cars, trucks and other 
|automotive products in the north 
and south wings of the first and 
second floors, connected by ramps. 
| Preparations are going forward 
|for two luncheon meetings at 
|which space for cars will be se- 
| lected Oct. 13 and for trucks Oct. 20. 








Conn. Parley Set 
Next Tuesday 
At Hartford 


HARTFORD, Conn. — The 28th) 


annual business meeting of all 
|members of the Connecticut Auto- 


combined | motive Trades Assn. will be held 


11 at the Hotel Bond here. 
Discussion titles for the parley 


pensation of Salesmen,” “Appren- 


tice Training Program,” “Inspec- 
tion of Motor Vehicles” and 
“Appraising, Reconditioning and 


| Selling Used Cars.” 


Tickets for the affair are priced 
at $7.50, which includes luncheon, 


| cocktails, a banquet, music and 
entertainment. | 
The resolutions committee for 


chairman, New London; John J. 
Lang, Bridgeport; Harold D. Van 
Houten, Danbury; John Gilmartin, 
Meriden; Frank O’Meara, Winsted; 
George DeCormier, Manchester, 


ford. 


Discount Danger 
CATA Warns Dealers 
Of Financing Angle 
CHICAGO. — Dealers have been 


| warned by the Chicago Automobile 


Trade Assn. against a practice in 
financing installment sales “which 
may result in trouble.” | 


\the meeting includes W. W. Meek, | 


and Jesse Blumenthal, West Hart- 


| ernment for the people.” 


|by dictatorship; namely, a person, 





Lower Taxes Urged 
By Colorado Assn. 


COLORADO SPRINGS, Colo. — 
Resolutions urging the lowering of 
|taxes and pledging continuance of 
all-out cooperation with national 
|and state highway safety programs 
were passed here last week at the 
| 16th annual convention of the Colo- 
rado Automobile Dealers Assn. 

Close to 400 delegates also ap- 

proved resolutions commending 
the work of the National Auto- 
mobile Dealers Assn, and urged 
the building of better highways. 

Tom Young of Young Motor Co., 
Walsenburg, was elected president 
of the association. Elected vice- 
presidents were: 
Fort Collins; Henry Tollar, Trini- 
dad, and Harold H. Gray, Brush. 
| Harold Pullen, Fort Morgan, was 
|elected secretary, and Robert Sto- 
vall jr., Denver, treasurer. Tom 





| retary. 

| The officers, along with Bernard 
|Mahoney of Denver, and Wayne 
V. Orr of Colorado Springs, who 
was convention chairman, make up 
the executive committee of the 
association. 

Speaking on “What Kind of 
Government Do We Want?” Rep. 
Walter H. Judd of Minnesota de- 
clared: “America must _ retain 
and reaffirm her system of gov- 
ernment by and of the people and 
discard the present trend of gov- 


He said there are only two types 
of government. One is government 


E. S. Markley, | 


Braden was reelected executive sec- | 


ident, spoke on NADA activities 
and plans for the future, and pre- 
dicted the automotive industry 
will turn out 5,500,000 cars and 
trucks this year. 


Business will be good for some 
time to come, he declared. The 
market is becoming a buyers’ mar- 
ket instead of a sellers’ market, he 
said, and quantity of production is 
responsible. 


Higher incomes and continued 
stable employment are two of the 
many factors behind the continued 
demand for new cars, according to 
Ziesmer. 

“The average car on the highway 
|today is 10 years old,” he stated. 
|\“These cars are slowly being re- 
placed with new ones. The big 
| turnover, however, is yet to come.” 


“Factory-Dealer Relations” was 
the topic of Howard B,. Moore, 
managing director of the Federa- 
tion of Automobile Dealers Assns. 
of Canada. 


Other speakers included Gov. 
Knous of Colorado; E. J. Barnes, 
retiring CADA president; Robert 
G. Stovall, Stovall Motor Ca, Den- 
ver; R. L, Rickenbaugh, Ricken- 
baugh Cadillac, Denver, and Ken- 
neth Card, city manager of Colo- 
rado Springs. 


6 Detroit Dealive 
Fined for GOP Gift 





a race, a class, or a bloc; while | 
the other is government by democ- | 
racy—government by teamwork and | 
balance. | 
“History has shown us the fal- | 





It has been explained that some 
dealers, finding it mecessary to 
allow a discount on the delivered 
price of a car, have been classify- 
ing the total amount of cash plus 
the discount as a cash down pay-| 


| ment, 


“This might be considered a mis- 
representation and violate the} 
terms of the dealer's financing ar- | 
rangement,” CATA said. | 





* * * 

Courtesy to All 
“WE DEAL with people. We} 
must try to see things from 

our customers’ viewpoint. To do 
this is a rare talent indeed. We| 


|must remember he is spending the | 


lacy of dictatorship,” he continued. | 
“But there is an ever-increasing | 
number who favor such govern- | 
ment even though they may not| 
call it such. 

“A government cannot survive if | 
it does for the people what the} 


|people can do for themselves. We | 


must hold down the powers of gov- | 
ernment.” 


Customer ‘Soliciting’ Enrages Gengras .. . 





DETROIT. — Six Detroit - area 
Ford dealers have paid fines total- 
ing $4,814 for illegal contributions 
to Republican party campaign 
funds. 

Dealers and their fines are J. B. 
Cote Co., 9430 Woodward, $1,250; 
W. B. Deyo Co., 7379 Woodward, 
$1,500; Park Motor Sales Co., 15000 
Woodward, $750, and Northlawn 
Motor Sales, Inc., 11111 Grand 
River, $750. 

Others are Allan & Locke Motors, 
Inc., Northville, $500, and C. Creed, 


George F. Ziesmer, NADA pres- 'Inc., Wayne, $500. 


Ford Dealer Blasts a Colleague 


HARTFORD, Conn. — Gengras | 
Motors, Inc. (Ford), 128 Allyn St., 
last week let loose a public blast at | 
another unidentified Ford dealer in 


to make it easier to buy a new 
Ford ($39 a month). The response 
to this advertisement was terrific. | 


believe a dealer could stoop so low. 
This competitor even took our full- 
page advertisement—cut our name 
from the bcttom and pasted it on 





|money, and we have something to | , ( , 
|sell. Should all other things be|a neighboring city for allegedly 
|equal the customer patronizes the | attempting to steal customers right 
|most understanding — the most|out from under Gengras’ nose. 
|courteous place of business. | The blast took the form of a 
“We should not only be courte- | half-page advertisement in the 
ous in the customer’s presence, | Hartford Courant, headed: “An | 
but we should be courteous to | Apology—For Something We 


. . » te Today's Issue 
Advertising News .....--.. ee ceceeee 
Auto Market Page 
Car, Truck Registrations ..........-. 


ming Events ...... 
Court Decisions ......:esscecccssees 


Gurrent Car Prices ---.--------141028 || each other, Courtesy always be- | Didn't Think A Competitor 
Editorial gets courtesy. It spreads from | Would Do.” 


The ad’s copy said: 


Edgewise 
Financial Site comes athens ara kk aa a 
FOB Factory ... 


one to another like wildfire. 
pees eae “So let’s use this 35 years’ ex-| “Yesterday, Sept. 18, we ran a 
I I I a fa lireln cassie opi'eae’ | perience as but a guide post. Let’s| full-page advertisement in_ the| 
Letterbox ......-.eeeceece cece recess strive to please more people more | Sunday Courant. We were proud of 
Beeereing tomes of the time. If we do this we will| it—It was clean and to the point— 
Personnel (Factory) «....--....++5 not only survive, but we will pros-| We invited you to see the ’49 Ford 
Production by Makes .........-.-... 4 || per, By cooperation and courtesy | on display—and because we believe 
Used-Car Prices, EMOPRGOD +20 000+ let’s strive to become the strongest | people are now interested in time | 
automobile team in Utica.” 


Washington Column ...........++.++ I 


“But here’s what happened 
“A Ford dealer located in a 
nearby town sent his salesman- 


one of his five cars that were 
parked practically at our door. 
| These cars were there all day and 
ager and some of his salesmen | we had plenty of opportunity to 
with their cars over to our place |take pictures of them (with their 
of business Sunday. They inter- | signs, marker plates and salesmen). 
viewed and interferred with | Those interested may see these 
le who parked and tried and | Pictures. — mee 
a to cone into our place of “We think this is an alltime low! 
business. They gave demonstra- | Don't you" 

y = Please accept our apology and 
tions and offered better deals if try again! Come in and see the 
the prospective customer would | pegutiful '49 Ford and hear about 
come to their place of business | our $39 a month plan. We hope, 
(according to what several cus- | this time, that you'll be able to 
tomers told us.) |approach our place of business 
“Many of these customers were/ without being embarrassed and 


' payments, we offered a new plan/|as amazed as we were. They didn’t! interferred with.” 
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Capsule Comment 


“In the light of legal trends under the anti-trust laws,” 
General Motors is dropping territorial protection clauses 
from its new dealer contracts. 

Slowly but surely, the federal government takes over. 
* * ca 
_ National Used Car Dealers Assn. strengthened its organ- 
ization considerably at the recent Detroit convention, ob- 


servers are convinced, provided the officers and directors 
continue to show enthusiasm throughout the year. 


More power to you, NUCDA. 
* * %e 
New York City is Paving Streets with Rubber, says an 
AUTOMOTIVE NEwsS headline. 
Where will that grass grow, come that day? 
* * * 
“Know Your Automobile Dealer Week”—Oct. 31 to Nov. 


5—is designed to make every community better acquainted 
with its dealers and their services. 


Swell idea. 
* * * 
An upsurge in truck sales during the past six weeks has 


eased dealer stocks of new vehicles considerably, a survey 
reveals. 


But reports persist that dealers are still giving ’em 
away. 
* us % 
A recent National Education Assn. survey shows that 
4,635 high schools throughout the nation are now offering 


courses in driver education, including both classroom and 
behind-the-wheel training. 


A big factor is the cooperation of auto dealers in pro- 
viding 3,184 training cars. 
* Me * 

Many of the 36 cities listed as critical unemployment 
areas are starting to show a decided pickup in business, 
automotive-wise at least, a survey by AUTOMOTIVE NEws 
correspondents discloses. 

We hope the good news spreads. 


* ¥ * 


Union workers at Norwalk Tire have accepted an 11-cents- | 


an-hour wage decrease, while auto workers demand still 
higher pay. 


The difference being the sales picture in the tire and 
auto fields. 


| slum 
Engel; Pittsburgh, Leon M. Leffingwell; Portland, Ore., Ernest Peterson; Providence, Jack | P 





| mir, 


|tige, the 





Eprror’s Note: During Publish- 
er Slocum’s convalescence, his 
column is filled this week by an 
editorial from the Sept. 26 issue 
of the New York Times: 


IF ONE COULD imagine a cos- 
mic scoreboard for the cold war, 
with an umpire from Mars keeping 
a round-by-round account, there is 
no doubt that he would have 

chalked up a win- 

ATOMIC ning mark for the 

BALANCE Russians this past 

SHEET week. That atomic 
explosion in the So- 
viet Union was a punch that had 
been advertised but it would be 
silly to say that it did not hurt. 
It would be even sillier to call it a 
knockout or even temporarily crip- 
pling. We still have a good lead on 
points, and it might help to keep 
things in perspective if we add up 
results to date. 

The policy of the Kremlin has all 
along been predicated on the sup- 
posed certainty of an economic 
in the United States and 
therefore in the whole Western 
world. That was to have come after 
the war, but instead there was a 
boom in the United States, and 
Europe was helped to its first 
stages of recovery. Then the slump 
was calculated for the end of the 
period of reconstruction and the 
advent of a buyer’s market. When 
an American recession began last 
autumn the members of the Polit- 
buro might well have gone around 
slapping one another on the back, 
if they ever do anything so un- 
dignified. But somehow the reces- 
sion is not turning into a slump; 
on the contrary, recent indications 
point to an end of the recession. 

. * * 

THE BRITISH dollar crisis 
which broke in June was a promis- 
ing development for Moscow. It 
offered the possibility of a_ col- 
lapse of the sterling area and a 
serious rift between Great Britain 
and the United States. Instead, 
there was the successful confer- 
ence in Washington, followed by 


|the devaluation of currencies. It 
|looks now as if a widespread eco- 


nomic collapse has been averted 
and the bonds uniting the West 
have been strengthened... . 

The Communist movements in 
France and Italy are weaker now 
than at any other time since the 
war ended, and both those coun- 
tries have made striking economic 
progress, thanks in good measure 
to United States aid. Greece has 
at last been virtually cleared of 
guerrillas. Western Germany has a 
popularly elected government 
which may not be immaculately 
democratic but is certainly anti- 
Communist. In the Balkans, Tito’s 
rebellious regime is as strong as 
ever and the other satellites are 
so restive that the Communists 
have felt the need of such drastic 
measures as the Hungarian trial 
that has just ended. The European 


| Recovery Program has been a 


striking success for the West; the 
Council of Europe is off to a good 
start, and so is the North Atlantic 
Pact. 
* * ea 
ALL COMMENTATORS in the 
last few days have been warning 


|against hysteria, and there has 


been none. They could equally 
warn the public against discourage- 
ment—or its opposite fault of com- 
placency. We have more than held 
our own in the cold war recently, 
but it is neither won nor lost. Any 
one of the defenses might still be 
breached. Long and crippling 
strikes in the steel and coal in- 


|dustries here, for instance, could 


bring on an economic slump. Tito’s 
regime might collapse economically 
and bring his resistance to an end. 
The devaluations might not do 
what we hope. The Greek guer- 
rillas might come back from Al- 
bania. And there are China, Kash- 
Indonesia, Indo-China—a 
world full of danger spots. 

Except to enhance Russia’s pres- 
atomic explosion has 
changed none of these problems. 
Frightening stories about “super- 
secret rocket-launching bases” 
around Europe do not alter a pic- 
ture familiar to military planners. 


| We all know how terrible another 
| War would be; the problem is how 
|}to prevent that war and mean-|talitarian system. 








WE CANT FIGGER OUT 
THIS LEG -WORK, EITHER 


Letterbox 











a a ie gs 


This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. 


No attention is given to unsigned 


letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


Was It Lincoln? 


On Page 2 of your Sept. 19 issue 
in the article on C. E. Wilson, you 
report that Wilson quoted several 
points from a New Zealand dis- 
patch published in a British news- 
paper. 

I have used these same seven 
points, crediting our former presi- 
dent, Abraham Lincoln. 


I’d like to know whether Honest 
Abe made these remarks or some- 
body in New Zealand.— CHANT 
Owen, The G & O Mfg. Co., New 
Haven, Conn. 

Epitror’s Note: We’re stumped. 
Do we have any Lincoln experts 
in the house? Here are the seven 
points: 

1. You cannot bring about 
prosperity by discouraging thrift. 

2. You cannot strengthen the 
weak by weakening the strong. 

3. You cannot help small men 
by tearing down big men. 

4. You cannot help the poor 
by destroying the rich. 

5. You cannot lift the wage 
earner by pulling down the wage- 
payer. 

6. You cannot build character 


while to go on fighting—and win- 
ning—the cold war. We cannot ex- 
pect a change in Russian strategy, 
but all past experiences would in- 
dicate that a development like the 
acquisition of atomic bombs will 
be exploited to the hilt. 

A disarmingly conciliatory policy 
by the Kremlin is a_ possibility 
which should be met by alert con- 
ciliation. There is nothing to be 
lost by careful friendliness so long 
as it is recognized that neither the 
atomic explosion nor friendliness 
can alter the fundamental conflict, 
which cannot change so long as 
democracy is a philosophy of the 
freedom of the individual and 
Communism is employed as a to- 








and courage by taking away a 


man’s 
dence. 

7. You cannot help men per- 
manently by doing for them 
what they could and should do 
for themselves. 


GM Date 


If you have this information 
available, we would like to know 
the dates of the General Motors 
Show at the Waldorf-Astoria in 
New York City in January, 1950.- 
Parts MAKER. 

Epiror’s Note: GM show will 
open to public Jan. 19 and run 
for 10 days. 


Coming Events 


OCTOBER 
Oct. 6-16—Paris. Paris Auto Show. 
Oct, 9-11 — Galveston, Tex, 32nd annual 
convention of Texas Automobile Dealers 


initiative and _ indepen- 








Assn. 

Oct. 9-11 — Cincinnati (Netherlands Plaza 
hotel. Annual convention of Ohio Auto- 
mobile Dealers Assn. 

Oct, 9-11—Biloxi, Mississippi Auto Dealers 
Assn, annual session, 

Oct, 10-11 — Minneapolis (Nicollet hotel). 
Annual convention, Minnesota Automobile 
Dealers Assn. 

Oct. 11—Hartford (Hotel Bond). Annual 
business meeting of Connecticut Automo- 
tive Trades Assn. 

Oct. 12-13—Atlanta (Ansley hotel). 1949 
convention of Georgia Automobile Dealers 
Assn. 

Oct. 14-15—Atlantic City. 
Dealers convention, 

Oct, 16-18—Edgewater Park, Miss, Ten- 
nessee Automotive Assn. convention, 

Oct. 16-18 — Jacksonville, Fila. (George 
Washington hotel). 19th annual conven- 
tion of Florida Automobile Dealers Assn. 

Oct. 18—New York (Hotel Astor). 10th 
annual meeting of Automobile Old Timers 
(K. T. Keller, president of Chrysler, 
guest of honor). 

Oct. 23-25—Biloxi, Miss. Automobile Deal- 
ers Assn, of Alabama annual meeting. 
Oct, 24-25—Grand Forks, Annual meeting 

of North Dakota Dealers Assn. 

Oct, 24-25—Loulsville (Kentucky hotel). 
Annual convention of Kentucky Automo- 
bile Dealers Assn. 

NOVEMBER 

Nov. 3-4—St. Louls (Chase hotel). SAE 

Fuels and Lubricants session, 


Tri-State Auto 
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Mr. WALTER L. Fry 


presents 
A Totally New and Original Idea 
THE NEW FRY « Light Weight « All Nylon ¢ Quick Detachable 


NYLON Washable Slip Covers 


ON or OFF...IN... SECONDS 


Mecnanics Can't Harm... 





Fry Nylon Washables 


lf True 


You Would Never Do This 


Amazina . And It Is True 


Of Course . 
But, It Does Prove... 


That most everything from 
ink to jam, mud and oil... 
can be easily, quickly rinsed 
or washed... out of these 
marvelous new Fry Wash- 
able Nylon Slip Covers. 
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h Dealers You Can Make This Test Amaze Your 

: Your Own O ganization — Se ia Tor Material ame le 
1- Prices und Full Information 

g NOW AVAILABLE—A SPECIAL LINE MADE EXPRESSLY FOR 





CHEVROLET CARS 


Will Fit Both 1949-1950 MODELS 



















Because @ They will have oo fear of spoiled, untidy upholstery or slip covers from—children's scuffling, 
muddy feet @ dog's scratching paws © melting ice cream @ sticky, candy-covered hands © grease 
or dirt left by careless workmen or from endless other unavoidable causes. 


Women will buy these Fry Nylon Washable Slip Covers because © they can be easily and quickly removed 
® actually in seconds © washed © replaced on car wet © without line drying or ironing @ and 
the covers will be dry ready for use in fifteen to twenty minutes. 


Now—every mother can keep her car neat, clean and inviting at all times. 


On or Off . . . in Seconds 
|. Just place top of cover over back 
rest... and over front of cushion 


2. Then fasten single hook (a) at | 
rear bottom of seat on both sides | 
. . . tuck in cover between back | 
rest and cushion . . . that's all. | 


It is as simple as that... 


Other Models—Just as Easy 


Patents applied for—All rights reserved 





Washed or rinsed 


Replaced in 
Without Line Drying or Ironing 
Could any 
ask for a more 
practical protection for her motor car upholstery? Could 
FRY-DULUTH, INC. Sportsmen, Workers, Salesmen and other daily car users 


In seconds 
On car wet 
Ready for use . in |5 to 20 minutes 


Can be removed 
3 to 5 minutes 
Will be Dry 

Mother, with young children, dogs or other pets 


ask for greater protection? The Most Remarkable and Prac- 


Duluth, Georgia ' , 
tical Improvement ever made in motor car seat covers. 
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Devaluation Brings Rush of Orders . . . 


British Sales Up in U.S. 


INCE devaluation of the British 

pound, U. S. dealers in foreign 
makes have been rushed with 
orders, it was indicated last week, 
but dealers fear consumer interest 
may subside quickly if they can’t 
get more cars soon. 

Austin, the largest-selling Brit- 
ish car, has reported that in 
order to meet dealer require- 
ments, a rush shipment of hun- 
dreds of vehicles has _ been 
ordered, 


“We have had such a volume of | 


orders from our dealers from 
Maine to California that our facili- 
ties are being taxed to the limit,” 
said Joseph Dudley, Austin vice- 
president. “Dealers are telephoning 
constantly to increase orders. We 
have also had scores of inquiries 
from prospective new dealers.” 

A check of Austin dealers shows 
they are disappointed about the 
shortage of cars in this country. 

> * 


A FTER announcing price cuts on 
the Hillman Minx, Brian 
Rootes, regional director for the 


shipment of Singer sports cars | 


since devaluation should arrive this| and super sport $3,845 ($4,900). | 


week. The cars will retail for $1,495, | 


plus excise tax. This four-passenger | $1,850 ($2,395), and the four seater | 
|is $2,250 ($2,850). The Hillman Minx | 
|now sells for $1,459 ($1,896). The 
Morris Minor 


four-cylinder convertible previously 

sold in New York for $2,195. 
Bob Wood, sales manager of 

Wood Motors, 19770 Mack, Grosse 


Pointe, Mich., has revealed price | ‘ 
jare the 


vertibles. 


cuts on foreign makes which his 
firm handles. 
The Jaguar price is now $3,650 


$4,600; convertible, $3,750 ($4,700), 


MG’s two seater now sells for 


is priced at $1,250 
($1,551), and the Riley is $3,250 
$4,275). Morris and Riley prices 
same for sedans or con- 
> 


* * 


for the four-door sedan, formerly | | Come at the Canadian pic- 
ay ture, Horace H. Greenfield, 
Obituaries |sales vice-president of Ford of 





Robert A. Weinhardt, 67, 


Engineering Pioneer 
TOLEDO.—Robert A. Weinhardt, 
67, automotive power plant engineer 
for Willys-Overland Motors, Inc.. 
died here Sept. 26. Mr. Weinhardt 
was a pioneer in automotive engi- 
neering. Early in the industrv’s 
history, he helped design one of the 
first vehicles to have demountable 
disc wheels and pneumatic ride 
controls, which later developed into 


|Canada, said no price increase in 
Canadian-made vehicles was con- 
| templated. 


He said the company will absorb 


|}a 10 percent rise in cost of mater- 
lials and parts from the U. §S,, 
|which is due to devaluation of the 
| Canadian dollar. 


A report from Ottawa indicates 
that dealers believe price reduc- 
tions on British vehicles will be 
a factor in influencing American 
and Canadian manufacturers to 
consider some action to meet 








this growing competition. 

Observers believe it unlikely that 
the Canadian government will re- 
strict auto imports from Britain, 
since Canada is anxious for the 
British to secure more dollars so 
that they can buy more Canadian 
farm products. 

Canadian dealers in American- 
made vehicles feel that if U. S. 
manufacturers do not absorb some 
of the price difference, there may 
be some “tough sailing” when 
foreign makes hit the market in 
increased quantities and at the new 
| low prices. 


shock absorbers. 

At one time he was master me- 
|chanic of mechanized vehicles for 
the city of Chicago. Later he was 
chief engineer for the Henry Motor 
Car Co., and after the assistant 
chief engineer for Continental Mo- 
tors. During World War II he was 
with Packard. Mr. Weinhardt 
joined Willys in August, 1947. 

* +o + 


George Alfred Howard 
OTTAWA.—George Alfred Howard. 79, a 
former automobile dealer with branches in 
Campbell's Bay and Pembroke, died in| 
Pontiac community hospital, Shawville. fol- 
lowing an iliness of one week 
| * * * 
Cc. C. Reynolds 
MORTON, Tex. — C. C. Reynolds. 47. 
owner of Morton Motor Co. and prominent 
civic leader, died Sept. 13 at his home after 
an illness of several weeks. 
. * * 
Joseph D. Cotton 
CLINTONVILLE, Wis.-—-Joseph D. Cot- 
ton, vice-president and director of Four 
Wheel Drive Auto Co., died Sept. 23 at the 
age of 75. He had been the largest indi- 
vidual stockholder in the company. In 1915 
he joined the firm as advertising manager. 
In 1919 he was made the first president of | 
the company’s Canadian subsidiary. | 
+ 


Rootes Group in Canada and U. S., 
said: 

“In order to return the same 
dollar value to Great Britain, we 
shall have to sell 30 percent more 
cars, but I am confident that at 
this new price we can come near 
to moving 60 percent more.” 

Prices on other British cars were 

announced last week. Vaughan 
Motors, of New York, said the first 


Wilson Expects 
Early Choice 
On British Cars 


OTTAWA.—C. E. Wilson, presi- 
dent of General Motors, has stated 
here that until the general public 
has a free choice of cars, it would 
not be known whether preference 
would lean toward the larger U. S. 
ears or the smaller British autos. 

He also commented that the only 
thing that will improve the Brit- 
ish position is production of more 
goods in regard to the value of 
devaluation. 


. * 


\((3URRENT Montreal-delivered 

prices for British autos are as 
follows, with the former price in 
parentheses: 

Austin: Devon four-door, $1,445 
| ($1,645); Atlantic convertible, $2,- 
675 ($3,095), and Hampshire, $2,195 
($2,495). 

Morris: Minor two-door, $1,375 
($1,595); Minor convertible, $1,- 
430 ($1,650), and Oxford four- 
door, $1,795 ($2,095). 

Vanguard: sedan, $1,845 ($2,195); 


Herman S. Weiss 
| Triumph convertible, $2,995 ($3,750), 


LUBBOCK, Tex.—Herman Sims Weiss. 





: ‘ 48, owner of Downtown Motor Co.. died ‘ a 
Wilson expressed himself ed tg ee Seen Sa Ee and the station wagon, $2,145 ($2, 
puzzled by the devaluation prob-/| mr. Weiss was a longtime employe of Kuy- | 495). 
lem. kendall Chevrolet Co. before going into The Hillman Minx is now $1,599 
“How a debtor nation can pay |USiness for himself. | ($1,829). 
its debts by devaluation is hard W. B. Ansted ~-Tom Hewirr 


CONNERSVIL LE, Ind.—William B, An- | 
sted, 85, president and board chairman of 
Metal Auto Parts Co., Inc., Indianapolis, 
died of a heart attack at his home here 
Sept. 23. Before becoming associated with 
the Indianapolis firm, he sold his business 
interests to Cord Automobile Co. here in 
1928. 


to understand,” he said. “And it 
has to produce more goods to get 
the same number of dollars. How 
are they going to do it?” he asked. 
Wilson did not think the desir- 
ability of U. S. goods in the export 
market would be reduced by de- 
valuation of the British pound. 
He believed that reciprocity be- 


Sales Tips 
Detroit Assn. Sponsors 


Clinic This Week 


DETROIT.—A three-day automo- 
bile sales training clinic, spon- 
sored by the Detroit Automobile 
Dealers Assn., will be held Oct. 3-5 
in the Masonic Temple. 

The clinic will be conducted by 
W. K. Braasch and William E. 
Smith. Braasch is now president of 
|the American Institute of Applied 
|Salesmanship, Chicago, and was 
|formerly on the sales promotion 
staffs of Chevrolet and Cadillac. 
| It is said that he has trained 20,000 
auto salesmen since 1926. 

The course will tell how to find 


* * * 

Ray M. Cornwell 
SYRACUSE, N., Y. Ray M. Cornwell. 
75, president of R. M. Cornwell, Inc., auto- 
mobile dealers, died Sept. 21 of a heart 


tween Canada and the U. S. could 
attack. A pioneer central New York auto 
| dealer, he opened his first garage in 1899 


not harm Canada. 
|He was a member of the Syracuse Auto- 
Keller to Address | mobile Dealers Assn., the Automobile Club 
| 


of Syracuse and the Syracuse chamber of 
Illinois Chamber 


commerce 

CHICAGO.—K. T. Keller, presi- 
dent of Chrysler Corp., will address 
the annual banquet meeting of the 
Illinois state chamber of commerce 
here at the Palmer House Oct. 7. | frm in 1931, 





* * * 


Bernard B. Boggs 
ATLANTA, Ga.—Bernard ‘‘Bert’’ Boggs, 
64, sales manager for the Kerrick Kleaner 
division of Clayton Mfg. Co., died Sept. 12 
here. Mr. Boggs was a senior member of 
the Clayton organization, having joined the 
three months after its found- | 





More than 1,000 business leaders | 7... 0", Alexandria, Neb.. in 1589; new prospects, how to develop per- 
are expected to attend, along with | with Goodyear. sonality, the fundamentals of sell- 
representatives of various cham- | Se Ue ing and other timely tips. 

Robert J. Rickert Enrollment fee is $12.50 for mem- 


bors of commerce in the state. Gov. | 

HELLERTOWN, Pa.—-Robert J. Rickert, 
Adlai E. Stevenson will extend of- | 63, an automobile dealer here many years, 
ficial greetings at the meeting. | died Sept. 27. 


bers of the association and $20 for 
‘non-members. 














PONTIAC DEALER FALL MEETING—Thirty were invited by Sales Manager L. W. Ward to visit Pontiac and discuss fall merchandising 
plans. In the picture, with factory executives, are Max M. Warshaw, Nevins Auto Co., Lawrence, Mass.; M. C. Thompon, Thompson Motors 
Inc., Stamford, Conn.; E. M. Townsend, Atlantic Cadillac Co., Atlantic City, N. J.; John S. Stratton, Pittman, N. J.; Everett Flood 
Fioed Pontiac, Washington; J B. Easterlin, Greenville, S C.; George L. Kohler, Sayre, Pa.; N. G. Helwig, Pittsburgh; Woodrow W. 
Weody, Hamtramck ich.; Haywood M. Davis, Fort Wayne; Murray Chamberlin, Plainweil, Mich.; Herman L. Stevens, Fredericktown, 
O.: W. V. Hallerman, Cincinnati: A. A. Jaeger, Milwaukee; Paul C. Higgins, Paxton, Ill.; Louis J. Eickel, Clayton, Mo.; William L 
Gillmor, Independence, Mo; Dwight Selix, Centerville, la.; M. J. Quinn, Ellsworth, Wis.. E. R. Quinn, Red Wing, Minn.; R. J. Lahn, 

, Minn.; Percy F. Watson, Brewton, Ala.; Marvin L. Smith, Biytheville, Ark.; D. R. McWilliams, Lubbock, Tex.; Ralph Curtor, 
Waco, Tex.; Lester Goodson, Houston, Tex; Page H. Lamoreaux, Vallejo, Calif.: Lafayette Utter jr., Los Angeles; E V. Lorenz, Lewis 
ton, Ida. and R. D. Gallafent, Pocatello, Ida. , 


ba 


REO: THE OLD AND THE NEW—Ransom E 


bearing his initials—Reo. With Olds is Josep 
and Reo trucks of today and yesterday. The 
the company's new Gold Comet engine. 
was formed by Olds on Sept. 27, 1904. Just 
small building in Lansing, a carload of new 





BURLINGTON, Vt. About 130 
members of the Vermont Auto 
Dealers Assn., meeting last week 
in annual session, voted to expand 
association activities by procuring 
a full-time executive secretary for 
the organization. 

Carl Shearer of Shearer’s Chev- 
rolet, Burlington, was reelected 
president, with Samuel Babbitt, 
Rutland, first vice-president; Hec- 
tor Farnham, Montpelier, second 
vice-president, and John A. Mur- 
phy, Montpelier, secretary-treas- 
urer. 

Named to the board of governors 
were Howard Brush, Middlebury; 
W. H. Eddington, Bennington; R. 
K. Walker, St. Johnsbury; F. W. 
Lapham, Burlington; Larry Simp- 
son, St. Albans; Oscar Mudgett, 
Morrisville; M. H. Blake, Bradford; 
|H. Lillicrap, Newport; Neil Brad- 
|ley, Rutland; Conrad _ Sellberg, 
= Edward Boyle, Springfield, 
| 





and Arthur Lapisto, Brattleboro. 

The association voted favorably 
on a full-time executive secretary 
after hearing Carl R. Lane, Hart- 
ford, Conn., executive vice-president 
of the Connecticut Automotive | 
Trades Assn., urge such a move. 
Lane also urged that the associa- 
tion take in allied groups and be- 
come a trades association. 


Secretary for Vermont 


Full-Time Manager to Guide Association 
In Expansion; Shearer Renamed 





. Olds, at 85 one of the last living members 


of America's early automotive pioneers, takes part in the 45th anniversary of the company 


h S. Sherer jr., president of Reo Motors, Inc. 
Reo Model E-22 shown above is powered by 


The truck at the left is an early Reo. The company 


185 days after ground was broken for the first 
Reos was shipped from the factory 






| Vidualist, even in Vermont, is 
gone. You must think in terms 
of a service organization as well 
as an organization for legislative 
protection.” 

The Vermont dealers held their 
annual banquet after an all-day 
session which included a golf tour- 
nament, meeting of officers and 
governors, a buffet luncheon, an- 
nual election of officers and busi- 
ness session, and a cocktail hour. 

A public relations executive of 
Socony Vacuum Oil Co., Frank 
Lovejoy, giving the key banquet 
address, praised the Vermont deal- 
ers’ approach to the present market 
situation, “wherein the consumer is 
coming into his own again and 
America’s mass producing capacity 
is being challenged by intelligent 
and mass consumption on a more 
critical basis.” 


Lovejoy lauded the dealers’ “for- 
ward-looking and constructive atti- 
tude in dealing with the car owner. 


“The modern automobile is a re- 
markable piece of engineering and 
it takes live and _ well-informed 
dealers to convey that truth to the 
American people,” he declared. 





“Even though the legislature is 
not now in session (Vermont’s leg- 
| islature meets every two years and 
| will not convene again until 1951), | 
| you should make preparations now, | 
| hire a full-time secretary and start 
|giving services to the industry,” 
Lane suggested. 

“The day of the rugged indi- 


Olds Dealers Add 
3,300 Salesmen 
In Six Weeks 


LANSING.—During the past six 
weel:ts more than 3,300 salesmen 
have been hired to supplement the 
retail sales organization maintained 
by Oldsmobile dealers throughout 
the nation, G. R. Jones, Oldsmo- 
bile general sales manager, an- 
nounced last week. 

This brings the total number of 
retail salesmen at present to 8,500, 
Jones said. By the end of the year 
this figure is expected to reach 
10,400, or twice the number who 
manned the company’s 3,700 dealer- 
| ships earlier this year. 

“Oldsmobile dealers in all parts | 
of the country’ enthusiastically 
backed the voluntary plan for in- 
creased sales representation,” Jones 
declared. “There is now an average 
of 2.2 retail salesmen per dealer- 
| ship. Before the expansion started, 
the average was 1.4.” 

Jones stated that a _ coast-to- 
coast training program for both 
|new and experienced automobile 
salesmen was being conducted as 
part of the expansion program. He 
said that 584 meetings per month 
are now being held by factory dis- 
trict managers and that a six- 
month schedule was in its second 
month of operation. 














PY J. R. Riles fae. Now 


James R. Johnson has announced 
the change in name of his company 
| from Clayton Motors, Inc., to J. R. 
Johnson, Inc., Hartford, Conn. The 
company, a Lincoln-Mercury deal- 
ership, will continue to operate at 
424 Homestead Ave. 


Drury Promoted 


In Pontiac Parts 


PONTIAC.—L. W. Ward, general 
sales manager of Pontiac Motor 
division, has announced appoint- 
ment of A. L. 
(Ace) Drury as 
parts sales man- 
ager for the divi- 
sion. Drury suc- 
ceeds L. W. Walk- 
er, recently named 
sales promotion 
manager. 

Drury, a native 
of Evansville, 
Ind., came to Pon- 

y tiac Motor in 1941 
A. L. Drury following retail 
parts experience, His first position 
with the division was as parts man- 
ager for the St. Louis zone. 

In 1942 he became sales and serv 
ice district manager at St. Louis 
and in 1944 parts and service man- 
ager at Minneapolis. After two 
years in Chicago as parts and ac- 
cessories Manager he was brought 
to headquarters in 1947 as assistant 
to the parts manager. 








| KAYE VISITS CHRYSLER—Joseph A. O'Mal- 
ley (right), general sales manager of Chrysler 
division, explains some of the selling points 
of the 1949 Chrysler to Sammy Kaye, orchestra 
leader whose ‘Sammy Kaye Showroom" radio 
program is sponsored by 1,140 Chrysler- 
Plymouth dealers over 372 radio stations. 
Kaye was a guest of O'Malley at luncheon 
at the Chrysler plant and later made a tour 
| of the assembly lines to see how the Chrysler 
cars are produced. 




















- Studebaker's 
| doing it again! 








yusi- 


: The 1950 y Studebaker 
z | “next look’ in cars 
hits the jackpot! 


Biggest production 
of all time in September! 


AM previous Studebaker daily, weekly 
and monthly output records 
have now been surpassed 
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| come, and also urged the 


association and its members to 
get behind the project to bring 
a steel mill to New Hampshire. 
Commissioner of Motor Vehicle 


Call to Arms Sounded 


N. H. Dealers Told Lush Days Are Gone, Roll eee oe oye 
5 rederic . Clarke exten t 
Up Sleeves and Get to Work | greetings of the state in the absenc: 


NEW CASTLE, N. H. — New| mobile Dealers Assn. More than 250 | °f Gov. Sherman Adams. 
Hampshire automobile dealers were |members and guests attended. |, The commissioner also expressed 
told to forget about lush postwar| “We are going to face more com- | his appreciation of the manner ir 
business in new and used cars and petition for the consumer’s dollar,” |“ich the automobile association 
get to work at their annual outing Barnhart said. “No longer will cus- | 2°cePted his program to reflector 
held here at the Wentworth By-the- tomers come to our places of busi- | !2@_2ll bicycles in New Hampshire 


Sea resort. ness with a gun pleading to buy a|, BY doing this you have helpec 


“There are numerous changes |S¢cond-hand car or possibly a new, He catele Saar ake oe oan 
’ _ | taking place in the retail automo- | NE. lout of accidents.” he said 
FORD DEALERS’ HAREM FLOAT—A standout parade attraction at the Minneapolis | bile business,” declared E. C. The speaker also told of the| i ome eee a uaa 
Aquatennial this year was this float entered by the Ford dealers of Minneapolis and Hopkins, Barnhart, assistant managing |varied services which the national esntion in th peta ‘mill vedauh. 
a suburb. The float depicted a harem setting, and featured a eunuch presenting a 1949 director of the National Automo- | association extends to various state | He said: e stee P 
Ford to his master's harem of five beautiful girls. The motorized float was pulled by 4/ pile Dealers Assn., “and we must | associations and added that “our | “There. is probably no other as- 
revolving crystal ball. roll up our sleeves and go out (dealers need to be protected just | sociation Ny organization in the 
; and get our share of the automo- as much as possible.” 'state with the contacts which you 
Tractor Business Sold Warren Banning and Robert Bigs-| bile business.” President John R. Howe of |have. You dealers are in practic- 
Morgan-Mack Motor Co. (Ford), by of Lawrence. The business has | Barnhart was the main speaker, Claremont was toastmaster. | ally every home. It behooves us all 
Lawrence, Kans., has sold its im-|been in operation since July, 1946, | at the banquet which featured the | Mayor Cecil M. Neal of Ports- |to put our shoulders to the wheel 
plement and tractor franchise to | at 628 Massachusetts St. jannual outing of the N. H. Auto-| mouth gave the address of wel- | so that New Hampshire can have a 
. Te | a = ro eo | Steel mill.” 
Among those introduced at the 
4 banquet were John J. Cahill, presi- 
me 6 dent of the Massachusetts Dealers 
; |Assn.; William Hood, manager of 


the Maine Dealers Assn.; L. C. 
Smith, NADA field representative; 
Thornton Penrose, NADA director 
in Vermont, and Harrison Cav- 


ae anaugh, NADA director for New 

CREATIVE ENGINEERING Hampshire, 
The dinner was followed by danc- 
ing and an entertainment program. 


In the afternoon there was a 


clambake and golf tournament. 
In the tournament, Jimmy Zachos 
TO YC, KY GEARED TO QUANTITY PRODUCTION of Concord, with’ 70, won, with 
Don McFarland, Concord, and 
F. J. Hebert of St. Johnsbury, 


| Vt, taking second and _ third 
prizes. Net prizes went to Larry 
| E. Whitten, C. Carlson, H. Bat- 
| chelder, F. S, Reese, William H. 
| Chesley and Frank George. 
The group visited the Ports- 
mouth naval base and were guided 
|}about the new submarine, USS 
Seal. 
| The women were taken on a tour 
|of several of the historic houses in 
Portsmouth and afterwards had tea 
lat the Hotel Rockingham. 
Vincent Tacetta, vice-president, 
|and Ralph T. Wood, both of Ports- 
|mouth, were co-chairmen for the 


D ABOVE ALL OTHERS! tae 


Richards, Moock 
y suggests, however, that Hydrovac* power brak- 


Rrity. ing might very profitably be included as a To Speak at 


fhatone original equipment by most manufacturers. If | 
fi above a// _—you are interested in taking advantage of this a Texas P arley 
SAN ANTONIO, Tex,—Speakers 


Dtance by the reat pre-sold market, write the factory direct 
Bwn the nation’s or details on Hydrovac—the undisputed leade for the 32nd annual convention of 
in itself. It further in power brakin *r # |the Texas Automotive Dealers 
_ P B- Se m™ | Assn., to be held Oct. 9-11 in Gal- 


veston, have been announced. 
3 Heading the list “will be Karl 
BENDIX Richards, director of field services 
DIVISION c for Automobile Manufacturers 
Assn., and Harry G. Moock, con- 
SOUTH BEND 30, sultant to Chrysler Corp. and an 
early-day manager of the National 
ous Automobile Dealers Assn. 
On the subject of used cars, 
Ralph Perry of Kansas City will 
speak. 
To bring the political-economic 
angle to dealers, Congressman 
Wingate H. Lucas of Fort Worth 
and Martin Dies, former member 
of Congress, will deliver talks. 
Lucas is author of an amend- 
ment to the wage-hour bill which 
clarifies the position of auto deal- 
;}ers as to what constitutes retail 
| trade under terms of the act. 
| A discussion on state laws will be 
given to Price Daniel, attorney 
general of Texas. The group insur- 
ance plan being undertaken by 
TADA for its members will be 
explained by Jack Lawrence, Hou- 
ston manager of the Prudential 
Insurance Co. 


N. M. Enlarges 
Highway Panel 


SANTA FE, N. M.—A state con- 
stitutional amendment to enlarge 
|the New Mexico highway commis- 
sion to five members with over- 
|lapping terms was approved by 
OF THE BASICS S |voters at a statewide election. 

3 Designed to keep highway work 
out of politics, the amendment also 

OF BETTER will prohibit removal of commis- 

sion members except on specific 
MOTOR VEHICLES | charge. 


| McConathy Takes Partner 

J. O. McConathy of McConathy- 
Young, Inc. (Ford), Bastrop, La., 
announces that F. L. Getsonger is 
now a partner of the firm. 





BUILDERS 
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Cest Yourself » 


IN USED CAR 
D-KNOWLEDGE 





If you answer these 10 questions correctly your used car advertising MUST WIN. 


1. How much should you spend on ads? — (See Pages 15-21) 6. 
2. Should you advertise give-away values? — (See Pages 64-66) "7. 
3. Should you save up to buy big ads? — (See Pages 70-74) 8 

4. Should you describe each car in glowing terms? — (See Pages 
31-36) ™ 
10. 


Should you keep on with ads that haven’t sold? — (See Page 79) 


wv 


Should you advertise midweek or weekends? — (See Pages 12-15) 
Should you use classified or display? — (See Pages 7-14) 
Should you use... prominent name plate? — (See Pages 48-49) 
” »  ™” ... big headings? — (See Page 11) 
- ”~  ™” ... white space? — (See Page 11) 


How to Write 
Used Car Ads That 
Bring MORE Buyers 


“How to Write Used Car Ads that Bring More Buyers” explains sure-fire 
steps to More Sales-Success, to Greater Profits and Prestige. By Bradford 
Wyckoff and Howard Parish, advertising counselors to more than 325 


U. S. and Canadian newspapers. 


. . Strictly grass-roots. Based on nationwide 
Gives You Vital Facts-- 10-year study to find what makes used car 


What readers are saying... 


About “How to Write Used Car 
Ads that Bring More Buyers’ — 


JOHN O. MUNN 


Brings You Profit Ideas-- car profits. Ed Absey, Grand Forks, N. D., 


. . Only 100 pages—16 concise chapters. More 
Tells You Plainly, Quickl “" than 100 ad-examples. No fancy writing, 


KNOW 


ad-success. Relates ad-experiences of prac- 
tical, hard-headed dealers. Shows methods 
that succeed. Tells how to avoid methods 
that fail. 


Reports tactics used to net millions in used 


Packard dealer, used one idea in book as 
basis for economical 2-week campaign, sold 
$20,000 worth of cars and trucks. 


no fancy printing. Just straight facts, told 
in simple sentences. 


YOU WIN WITH AD-KNOWLEDGE 


what facts prospects look for in your ads 
what and when to advertise , 


the relation of price information to the pulling power 
of your advertising 

how 100 used car sales-leaders budget their adver- 
tising 

how to use basic human appeals that make prospects 


Noted Auto Dealer Business Counsel 

“The book accurately and completely brings the reader 
exactly what is promised in the title. Worth $4.95 of any 
dealer’s money who is interested in improving the effec- 
tiveness of his used car announcements.” 


ROBERT M. FINLAY 


Managing Editor, Automotive News 

“The authors appear to know their subject well and do 
a good job of setting forth the material in a helpful 
manner.” 


FRANK MORGAN 
Studebaker dealer, Marysville, Calif. 

“Merits being rated as a text book for all car dealers 
to study and review from time to time. Carefully written 
to make hard facts interesting reading.” 


MORTON J. A. McDONALD 
Nationally recognized Classified advertising 
authority, Oakland Tribune 
“Every auto dealer in America should have a copy.” 


FRANK DuMOUCHEL 


Auto Advertising, Kalamazoo Gazette 

“The material is well written and presented. I only hope 
dealers will read it all, because every page holds more 
sales for them.” 





read, act, BUY 





DON’T DELAY—ORDER NOW! 


INSPECT THIS VALUABLE BOOK 
ON OUR MONEY-BACK GUARANTEE! (Ren nn 


Howard Parish 
Sth floor, Daily News Tower 
Miami 32, Florida 

Send me “How to Write Used Car Ads that Bring More Buyers.” 
I reserve the right to return the book within 7 DAYS of receipt, 
| if for any reason I am not completely satisfied with it. You will 


| 

You'll be delighted with this book. Send for it NOW on our | 
| 

| 

| 

| 

| 

| 

then promptly and cheerfully refund the full purchase price tome. | | 
| | 

! 

| 

| 

| 

| 

| 

| 

| 

! 


guarantee of Absolute Satisfaction or Your Money Back. 

This is the same 7-day inspection offer made to 12,000 
dealers through two test mailings. Exactly ONE of the dealers 
who bought asked for his money back. 

So order this important book at once. If within 7 days of 
receipt you decide you are not completely satisfied with your 
purchase, send it back. We will cheerfully and promptly refund 
the full price of $4.95. 


i 
4 
\ 


( ) Enclosed is my check for $4.95. You pay postage. 
( ) Send book C.O.D. I'll pay postman $4.95 plus postage fees. 


HOWARD PARISH Slits. -cisingea cal d ata Ls lead amc 
Classified Advertising Service casa oh eee eee, sles te ad oe Care he eh 
I isis vsctpiahegs ali hcg tiated uns oa beialannewsTeansctedbiin is ties aed sea 


The Daily News Tower, Miami 32, Florida 


Bc ee ste catinsds oil « easton» Socada eis talamiasaiee Zone.......... EG isis sssccvanieniiee 
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Lawsuits Affecting Dealers... 
Court Decisions 


By Leo T. Parker 
Attorney at Law 
ACCORDING to a higher court 
decision a mere changing of 
positions or reversal of the parts of 
a patented device does not avert 
infringement of a patent. 

For example, in Bianchi v. Barili, 
168 Fed. (2d) 793, it was shown that 
an inventor received a patent on a 
device having axial cutters on one 
roller and annular cutters on the 
other roller. Another company 
started to manufacture a machine 
for the same purpose which had all 
the cutters on one roller. 

The higher court held that this 
difference did not avoid liability 
for infringement. The court said: 

“The mere transfer of the axial 
cutters from the roller containing 
the molds to the other roller, con- 
taining the annular peripheral cut- 
ters, does not avert infringement.” 

+ * * 


No Medical Testimony 


Al” higher courts agree that an 
injured employe cannot receive 


compensation without favorable 
testimony of his physician. 

For example, in Langendorf v. 
Industrial Accident Commission, 
195 Pac. (2d) 887, it was shown that 
an employe of the Langendorf Co. 
suffered severe injury when a 
wrench slipped while he was work- 
ing on a machine. 

He complained immediately of 
severe pains in his neck, arm and 
lower back and soon afterward 
filed suit for compensation under 
the state Workmen’s Compensa- 
tion act. 

However, his physician refused to 
testify that the injury prevented 
him from working regularly, and 
therefore the higher court refused 
to award compensation saying: 

“Concededly the weight of the 
medical evidence is that the back 
pains were not caused by the indus- 
trial injury.” 


* * . 


Father Killed by Son 


ACCORDING to a higher court an 
injured truck driver may re- 





DEALER GIVES TRUCK TO YOUNG FARMERS—President Randolph Gant, second from the 
left, accepts the keys to a new Studebaker half-ton truck which the Richmond (Mo.) chapter 
of the Future Farmers of America will use during the school year through the courtesy of 
James A. Weltmer, left, president and treasurer of Weltmer Motor Co., Inc., in Richmond. 
Watching from the truck are five Future Farmers, while below them are (left to right) 
William Hope, FFA adviser; Woodford Denton, high school principal, and Cordell Thomas, 


superintendent of the Richmond school system. 








ceive compensation, although hej|son to drive the truck. While the 
was injured while allowing another | father was on the seat beside the 
person to drive the vehicle. son, the truck was overturned by 
In M & K v. Industrial, 189 Pac.|the son and the father killed. 
(2d) 132, it was shown that the The higher court decided that 
regular driver of a _ten-wheeled | since the father had authorized his 
truck allowed his fourteen-year-old |son to drive the truck the father’s 


BETTER YOUR BUSINESS . 


You can have fresher, more complete information 
about your business than ever before . . . flatten out 


month-end peaks and 


get your own statements 


out on time—and reduce all figuring costs by a 


healthy margin to boot— with Burroughs machines 
at work in your established accounting system. 


Sales and cost figures on new cars, used cars, 
service, and parts can be analyzed by you daily. 
You know where you stand! The same is true of 
accounts receivable and accounts payable. Prepa- 
ration of monthly financial statements is merely 
a matter of transferring general ledger totals. So 
much mental and manual work and duplication 
of effort are eliminated that a 30 per cent saving 
of accounting department time is not at all unusual. 


The complete range of the Burroughs line—from 
a full-size adding machine at $125 up through 
equipment for the most complex figuring and 
accounting assignments —allows us to recommend 
the machines that fit the job. . . that best serve your 
present accounting procedures. There’s no need 
to change the job to fit the machines. 


WHEREVER THERE’S BUSINESS THERE’S 





Your local Burroughs man will be glad to show 
you this Automobile Dealer Accounting Manual 
—suggested plans and form layouts for every 
size dealership . . . 
costs, and profits . . 
tions. Ask him to show you how easily and 
simply you can get the records you need—and 
lower your accounting costs. 
Your telephone book will give you his number. 






(. With up-to-date 
sales and cost figures 


: ‘ler! 
Available Daily 


Burroughs has worked closely with automobile 
dealer accounting departments through the years. 
This experience equips our representatives to help 
you solve your problems directly, economically 
and to your greatest advantage. 


Let your local Burroughs man help you find out 
how best to meet your particular needs. Call him 
in today. See for yourself how Burroughs machines 
can pare your office costs . . 
efficiency. Burroughs Adding Machine Company, 
Detroit 32, Michigan. 


. improve your office 


Money-saving Methods for You! 


ways to keep track of sales, 
. complete machine descrip- 


No obligation. 





Burroughs o 


dependents could recover compen- 
sation under the state Workmen’s 
Compensation act. 
* 7 = 
fj COORDING to a recent higher 
court if an occupant in any 
automobile is injured as a result 
of erroneous judgment of the driver 
in an emergency, the occupant can- 
not recover damages. 

For illustration, in White  v. 
Toombs, 192 Pac. (2d) 174, it was 
shown that an automobile com- 
menced a turn 30 feet from a bus. 
A passenger on the crowded bus, 
which stopped suddenly, sued the 
bus company for damages. 

Although the jury held the bus 
company liable for several thou- 
sand dollars damages, the higher 
court reversed the verdict saying 
that it was necessary for the driver 
to stop the bus suddenly because of 
an emergency and, therefore, the 
bus company was not liable in 
| damages. 


Armstrong Sets 
Fete Next Week 
At Natchez Plant 


NATCHEZ, Miss.—More than 200 
| national and state leaders in busi- 
| ness and government will assemble 
| here Oct. 12 to pay tribute to Arm- 
| strong Tire & Rubber Co. for its 
|10 years of operation as a Missis- 
|sippi manufacturing firm. 

Among those who will attend a 
|reception at the Armstrong plant 
|}and a commemorative banquet at 
|the Eola hotel will be Fielding 
| Wright, governor of Mississippi; 
Gen. Robert E. Wood, chairman 
lof Sears, Roebuck and Co., and 
|Audley B. Conner, mayor of 
| Natchez. 

| Frederick Machlin, president of 
| Armstrong, will act as official host, 
| along with James A. Walsh, chair- 
|}man of the board, and W. A. Mur- 
| phy, general manager. : 
| Oct. 10 will be devoted to busi- 
ness meetings for Armstrong dis- 
tributors and dealers of Missis- 
|sippi, Louisiana, Alabama, Arkan- 
|sas, Oklahoma, Tennessee, Texas, 
|Georgia and northern Florida. 
| These sessions will be held at the 
plant and will be supervised by 
| Paul L. Giblin, sales manager. 

| Oct. 11 will be held open for 
|} executive meetings. 

On Thursday, the company will 
| be host to the employes and mem- 
| bers of their families at an open 
| house. All visitors will be shown 
| through the plant by special guides 
| who will explain the functions of 
|the various types of equipment. 





Body Engineers 
‘To Hear Stevens 
At Nov. Parley 


DETROIT.—The fourth annual 
| technical convention of the Amer- 
|ican Society of Body Engineers 
| will be held Nov. 2-4 at the Rack- 
|ham Memorial building here. 
| The program will include styling, 
| engineering and production meth- 
;ods for automotive bodies and 
| commercial vehicles. 
| For the technical sessions the 
society has booked 16 speakers. 

Brooks Stevens (industrial de- 

|}signer) of Brooks Stevens Asso- 
| ciates, Milwaukee, will give an il- 
lustrated paper on “Future Body 
| Styling in Retrospect.” Stevens is 
|a consultant for Kaiser-Frazer. 
| George Tinnerman, vice-presi- 
| dent of Tinnerman Products, Inc., 
| Cleveland, will illustrate and dis- 
cuss the “Elimination of Material 
| Handling Through the Use of Self- 
| Retaining Fasteners.” Tinnerman 
|has been granted 183 patents on 
| various self-locking and _ self-re- 
| taining fasteners and mass produc- 
| tion assembly aids known in the 
|trade as speed nuts, speed clips, 
| etc, 
A. F. Schertzberg, vice-president 
|of Grayvan Lines, Inc., Chicago, 
will discuss “Commercial Bodies as 
Viewed by a Specialized User.” 


Mahan Ups Sanders 


Ervin (Pewee) Sanders has been 
named sales manager of J. C. 
Mahan Motor Co. (Ford), Knox- 
ville, Tenn., now under Hull-Dobbs. 
Mac Carroll has been made used- 
car manager. The firm has added 20 
salesmen with a goal of 250 car 
sales a month (new and used) as 
compared with a former 50 cars. 
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| "CHEVROLET DEALERS 
ez. OF AMERICA 


ATE 


READY... 
WILLING... 
aad ABLE 20 serve you 


Your Chevrolet dealer has big stocks of genuine Chevrolet parts for your 

















use. When you sell genuine Chevrolet parts they help you 3 ways. 


1. Give faster service to your customers. 
2. Have the vehicle ready when promised. 


3. Build greater customer satisfaction. 





The dependable economy and long life built into genuine Chevrolet parts can 


result in more satisfied customers, the foundation of every growing business. 


wus ae, 





FOR YOUR BEST DEAL... 


PARTNERS 
DEAL WITH YOUR 
pein 717,14 2 Ae 






IN SERVICE 
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ROBBINS “FULL. 


| 


Brings You Easy, 


IT’S A SUCCESS STORY 
WITH 5000 DEALERS 


Nationally Advertised! 


This fall, in the Saturday Evening Post, Collier’s and Esquire, con- 
vertible owners will get the Robbins story, see the Robbins “Full 
View” Window. Here’s the first ad (at left) of the new selling season 
in Jim Robbins’ continuing campaign in leading national magazines— 
all designed to create sales for you! 

When they see the Robbins advertisements they look for their Robbins 
dealer—and you get an easy sale, a nice profit, and a satisfied customer! 
Those satisfied customers become prospects too—for other accessories 
in the Robbins line of convertible specialties. 

















us “blind it draft- and moisture-tight. 
gero 


This pioneer rigid full vision window is custom built for each indi- 
Eliminate that dan 


ae “Full View” 
ent small here’s a Robbins 7 . : ' , ; . r : 
spot” created by a ee Robbins a dal tailored to * — aa vidual convertible make and model! No difficult installations—no cus 
ew Fag pe Window! =. vertible. ves Sp. Samply drop pres- tomer dissatisfaction. 
i u comiort. rese : § w ° ee ° 99 ° ° ° 
with condense, safety s00 your Fp. Snaps in or out in a fe Robbins “Full View” Rear Windows give the convertible owner 


& ’ 
«clear ex , 


. ” ! See 
e a ll View today! 
eel; womens. Robbins = order direct. 
bber to make 


. e r "Vv 
Robbins Full 
big, hard, crystal 
framed in stainless st 
sealed with sponge ™ 


FULL VIEW 
ali 
PLASTICS POLISH 


Polishes, pooneete ot aes. 


ADDED SAFETY; 400% more vision, elimination of the dangerous 
“blind spot.’ 














your dealer 0 


“Full View” at $25 retail is far and away the greatest rear window value! 
Solid 4g” Plexiglas, framed in stainless steel, sponge rubber and ex- 


truded rubber fittings, tight fastening systems, guarantee snug fit, com- 
fort, and long service. 








. Generous- 
less steel You'll like it. 






TRADE MARK REGISTERED 
static é 


PLASTICS POLIS 


No static, no dust—no dust, no scratches! 
That's how “Full View”’ Anti-Static Polish 
prolongs and preserves the beauty and 
serviceability of plastics. “Full View” 
Anti-Static Plastics Polish eliminates the 
formation of surface static condition, “FULL VIEW” DUAL SHIELD e D if 

and at the same time, removes shallow 

scratches, cleans the plastic and creates a : 


high, glossy, lustrous polish. Automobiles, 
airplanes, furniture, displays—for plas- 





oat 


Real comfort for all passengers, and added beauty too, make “Full View” Dual 





; : : — Shields a popular addition to convertibles. Beautifully designed, with heavy 

é tics, glass or bright metal—this polish is h ; : : : ; 

: a natural! A perfect tie-in sale with every chrome molding and fittings—made of special heavy plastic—these shields pro- 
Robbins “Full View” Rear Window. tect against annoying backdrafts, windburn, flying dust and dirt. They add 


pleasure to convertible ownership—add dollars to your business! 


- 
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VIEW” WINDOW 
Extra Profit ! 





The big expanse of clear, hard plastic looks expensive—but isn’t. It 
adds distinction to convertibles in every price class. It’s SAFE, good- 
looking, PRACTICAL. 


No cutting or altering of present tops to install “Full View” Rear Win- 
dows—installation takes about sixty seconds.There’s a ‘‘Full View” Win- 
dow designed for every Ford, GM, and Chrysler postwar convertible. 








Convertible owners are getting their cars ready for winter now! 
They'll be looking for their Robbins dealer. You make a full 40% on 
every Robbins product. Your jobber can supply you—or order direct. 


ORDER NOW! GET READY FOR SALES AND PROFITS FROM 
THE FAST-MOVING JIM ROBBINS LINE! 











21710 Woodward Avenue * 


All-Weather Protection for Convertible Tops :-------------------------------- 


with the Robbins “TOPPER” 


JIM ROBBINS CO., 21710 WOODWARD AVE., DETROIT 20, MICH. 
Please rush us full information on the Jim Robbins line of 
accessories for convertibles. 


Convertible owners no longer need worry about 
the damaging effects of rain, sleet, dust and 
grease on expensive fabric tops—they buy the 
“Topper”! And they save money through pro- 
longed top life! 


Scientifically constructed of tough, durable 
vinyl plastic, with electronically welded seams, 
reinforced stress points—the “Topper” is rugged! 
Robbins “Toppers” are individually designed 


for each make and model—assuring tight fit and 
finest appearance. Simple installation. 


NAME 


ADDRESS 


Detroit 20, Michigan 





XUN 
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AUTOMOTIVE WASHINGTON 


Job Situation Better 
In Critical Areas 


By William Ullman 


Washington Correspondent 


ap Sct pnagegetlel in the unemployment situation has oc- 
curred in a majority of the 36 major production centers 
and relatively smaller labor-market areas which in recent 
months have been experiencing heavy unemployment and 
have been classified as “E,”’ according to the Labor Depart- 

Oo 


ment’s Bureau of Employ- 
ment Security. Robert E. 


Goodwin, director of the bu- 
reau, reported to Secretary of 
Labor Tobin that during the past 
30 days unemployment dropped in 
two-thirds of the 36 areas, and that 
over half of the areas reported 
employment increases. 

Goodwin said the reports re- 
flected the improved economic con- 
ditions which have been in evidence 
since last August. 

“July appears to have been the 

peak month of unemployment in 


sulted 
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Wiltam Uliman 
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most ‘E’ areas 
and for the 
country as a 
whole,” Goodwin 
said. “The re- 
ports show scat- 
tered pickups 
in some manu- 
facturing indus- 
tries, particularly 
textiles, fabri- 
cated metals and 
machinery.” 


“This has re- 


in the rehiring of some 





workers previously laid off or term- 
ination of extended vacations. 
Inventories had been very low and 
new orders were appearing. An 
increase in the number of hours 
worked per week was noticeable in 
the reports, except for coal min- 
ing.” 

The reports covered conditions 
in the areas as of Sept. 21, it was 
stated. 

oJ a7 + 

‘Anti-Depression’ 
T= Senate last week passed a 

bill authorizing 100,000,000 dol- 
lars in advance to states and com- 
munities to be spent for planning 
of public works projects. The mea- 
sure goes now to the House. In 
Congress, the bill has been called 
an “anti-depression measure.” 

Last July President Truman 
recommended such a program of 
advance planning as a safeguard 
“if the business downtown should 
become more serious.” 


Trade Act Stopper 


[TH anti-merger bill (H.R. 2734), 
to close the so-called “loophole” 
in the Clayton act by making it 
possible for the Federal Trade 
Commission to prevent a corpora- 
tion from acquiring the physical 
assets of another where the effect 





SPENCER'S WINNING TEAM—K. Ra 


in the inter-city league, winning 72 of 82 g 
trophies. 


“may be” substantially to lessen 
competition, is under consideration 
by a subcommittee of the Senate 
Judiciary Committee. It has already 
passed the House. 

Most of the early witnesses who 
appeared were government repre- 
sentatives favoring the bill. State- 
ments in opposition were presented 
by the National Assn. of Manufac- 








More and more motorists are comparing cars... 


And more and more they’re buying... 


Lets you drive without shifting 








Spencer (center), owner of Spencer Motors, Inc., 
(DeSoto), San Antonio, Tex., is proud of Spencer Motors’ softball team which finished second 


ames. The team is shown displaying its many 


turers and by the Pennsylvania 
Manufacturing Assn. 

One of the dangers said to be 
lurking in this legislation is that 
no corporation under such a law 
could feel safe in taking a chance 
on buying assets from another 
corporation in a similar line of 
business for fear of action by 
FTC under this statute. 

It has been pointed out in the 
hearings that there is no way the 
commission can offer any corpora- 
tion any assurance that any acqui- 
sition of assets is legally permis- 
sible. 

William T. Kelly, general counsel 
of FTC, said that he is always 
available and willing to advise 
potential sellers and buyers, but 
Senator Donnell pointed out that 
the personnel of the commission 
may change and that Kelly is not 
in a position to give assurance that 
his successor would follow the 
same policies. The bill does not 
authorize the FTC to give binding 
government approval to any sale or 
purchase, 

* * * 


Keynote Remarks 


ENATOR O’CONOR, in open- 

ing the hearings, which prob- 
ably will continue for several 
weeks, noted that between 1940 and 
1947 some 2,500 formerly independ- 
ent industrial firms had disap- 
peared as a result of mergers and 
acquisitions, 

He said he had received a number 
of letters objecting to the legisla- 
tion on the ground that it would 
prevent two small firms from 
merging. 


O’Conor said the facts reveal 


| that the great bulk of mergers in 


recent years have consisted of 
the absorption of small compan- 

ies by a large one, and that the 

cases of two small companies 
merging “are few and far be- 
tween.” 

“Second, the bill is aimed at pre- 
venting only those mergers which 
substantially lessen competition or 
tend to create a monopoly,” he 
added. 

“Obviously, those mergers which 
enable small companies to compete 
more effectively with giant corpor- 
ations generally do not reduce com- 
petition, but rather intensify it.” 

Further, he said, by eliminating 
|“stringent” language applicable to 
stock acquisition, the pending mea- 
sure would not prohibit the merg- 
ing of small concerns. 

+ + + 


Oil Import Ban 

ASHINGTON reports have it 

that the Canadian government 
is considering re-imposing its ban 
on the import of lubricating oils. 
A similar order was imposed effec- 
tive Nov. 17, 1947, but it was lifted 
10 days later. At that time, it was 
reported that the Canadian govern- 
ment discovered that it was unable 
to supply all of its requirements 
from indigenous sources. 

A ban on imports of lube oil in 
containers of 25 imperial gallons 
{or less, however, was continued 
|until Jan. 1 of this year. Imports 
|}are unrestricted at the present 
| time. 

It was pointed out that under 
the existing trade agreement 
with Canada, similar to that 
which we have with other na- 
tions, foreign countries are free 
to discriminate against American 
imports when the discrimination 
is based upon a shortage of dol- 
lar exchange. 

However, the previous action in 
Canada was taken under the au- 
thority of certain general emer- 
gency laws and it is understooc 
here that new action can be taker 

(Continued on Page 40, Col. 3) 
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Today — just as before the war —Porcelainize is the proven 
ie 

ch 
or 
he 


way to: 


FASTER SALES...Eye appeal is the greatest of all sales 
appeals. Porcelainized used cars sell faster. 


BETTER PRICES... The beauty Porcelainize adds —plus the 
buyer's confidence that a beautiful car is clean" all the way 
through —lets you add many dollars to the selling price. 


ADDED PROFITS... Lower selling costs and higher selling 
prices—all at a minimum of expenditure of time and money 
—make your entire used car operation more profitable. 
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Complete details on these facts are yours for the asking. 
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ns FREEMAN & FREEMAN, INC. 
“ NATIONALLY ADVERTISED... EXCLUSIVELY oe Sree er en Se 


nt Please send us immediately, without obligation, the following information: 
r A SERVICE ITEM. ia EXCLUSIVELY FOR NEW oy ee ae Porcelainize materials in reconditioning all types of 
t CAR DEALERS 5 ce ( ) the complete Porcelainize program. 

: Pee Ln ial, 5, ieniaaisietaiiiessiemmnaieessiaieass tate 
n ATTENTION OF: ___ a se ciseinaiia nada Sc ceheag 
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a MAKE OF CAR SOLD _ ‘ 
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Highways & Safety... 
Accident Prevention | 


Called Big Police Job 


nN police are not doing ,most dangerous street is Public 
enough to prevent traffic acci- | Enemy No. 1.” 

dents, delegates of the International The safety official told the 
Assn. of Chiefs of Police were told meeting that cracking down sud- 


e ink es denly on violations which have 
Scripps, public in-| !0ng gone unpunished is not the 


formation chair-| best idea. 
man of the Presi- 





4 


Toye al Na ee you ask your newspapers and radio | Co., Britton, Okla.; Elmer Tarbox, Lubbock Auto Co., Inc., Lubbock, Tex.; B. A. Fortier aa 


ence. stations for help. Give them an! Hub City Motors, Inc., Lafayette, La.; Frank McLarty, Hope Auto Co, Hope, Ark., and 


Wallace Williams, Kelley Williams Motor 





“Prevention of 

traffic accidents has become the 

most important continuing job 

which confronts American police,” 

Scripps, who is also a director of b ; 
; fic-law observance is what will 

the Detroit News, said. make your town safer.” 

“Crime waves come and go but * * & 
traffic hazards roll on forever. Loss 
of life and property through crime 


analysis of your traffic figures. | Oon McMillian, Earl McMillian, Inc., Houston. 
“Bear down on the fact that 90| 
percent of all traffic accidents are 


caused by violations and that traf-|4@ngerous street with scout cars| them will cooperate.” 


and motorcycles that have been or- 
| dered to crack down on the drivers. 





| work was then given. 


drivers will respond. 
“After a week or 10 days of this 


campaign will have taught driv- | year. 
ers what must be done to save 


the toll of traffic accidents. 
“In every city the community’s 
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Here’s proof that 


Sunoco Motor Oil 
keeps motors cleaner! 


After identical engines are 
put through gruelling test 
runs under same condi- 
tions of load, heat, and 
speed ... then torn down 
and scientifically checked 
. +. comparisons prove 
Sunoco Motor Oil forms 
only one-fourth the car- 
bon deposits of competi- 
tive oil. 


Competitive Motor Oil 


é 
aa -_ 


Sunoco Motor Oil 


— 





aid ets iad 


1 Compare two oil pump screens above. One on right shows how 
{ Sunoco Motor Oil prevents clogging... assures free-flowing pro- 
tection. 


Cleaner Sunoco-lubricated pis- 
ton (left) shows no harmful de- 


j To prolong the life 


of your engine... <x§ 1 NO C= 


we Motor Oils 


DYNALUBE MERCURY MADE 





FORD MERCHANDISING SCHOOL GRADS oa Ford a pete. 
“ t from the southwest region, who addressed fellow regiona raduates at a reunion a 
I suggest that, when you select | f,cutdale-in-the-Pines, Evergreen, Colo., confer with Jo n Heflin (seated 
dent’s Highway /a street on which to concentrate, | director, and Ira B. Groves (seated right), southwest regional sales manager. From left: 


Co., Kansas City; Burl Holmes, Pat Hugh Motor 


publicity barrage, then fill rr life and property and most of 
An example of how this plan can 


“I recall that the police and the} 
| “Probably you'll get the sur- | Traffic Safety Assn. told the man- 
CRIPPS said that when the! prise of your life. You will have | agers of our radio station, WWJ, 
newspapers and radio have! difficulty finding violators to | that there had been 23 fatal hit-run 
is indeed small when compared to| pounded home these facts, most) whom you can give tickets. Your | accidents in Detroit in less than a 





|plan for a series of hard-hitting 
radio dramas which showed how 
police could trap hit-run drivers 
and how citizens could cooperate,’ 
Scripps said. 

| “The next year fatal hit-run ac- 
icidents in Detroit dropped 60 per- 
| cent.” 


Utah Dealers 
Join Plan for 
Young Drivers 


Utah’s Automobile Dealers Assn. 
has joined the youthful - driver 
safety-certificate program and is 
now distributing programs to civic 
clubs, parent-teacher associations 
and other civic groups. 

The materials are being given to 
dealers at no cost for the remainder 


——|of the year, and the association has 


|encouraged its members to give 
them widespread use. 

| Each driver, 16 to 25 years old, 
|who joins the plan receives a 
|“man-to-man” or “dad-to-daughter” 
agreement. These certificates are 
signed by the participant and his 
}(or her) father, and outline eight 


| driving practices which the driver 


}agrees to observe while using the 
family car. A wallet-sized card is 


From this discussion evolved 4 | also given to the driver. 


In its weekly news-letter, the 
UADA said: “Your association 
urges all members to take advan- 
tage of this opportunity to help 
reduce traffic accidents involving 
younger drivers.” 


Night Driving 
Defined as Wis. 


‘Sets New Limits 


| In ruling on the question of 
|when it’s dark, Wisconsin's at- 
torney general, Thomas E. Fair- 
| child, referred motorists to the 
definition given in “any published 
almanac.” 

His opinion was sought in con- 
nection with Wisconsin’s new speed 
law, which sets a limit of 65 miles 
an hour during daytime and 55 
miles “after dark.” 

“The night maximum speed of 
55 miles an hour,” he ruled “is 
effective beginning one hour after 
sunset and ending one hour before 
sunrise. The time of sunset and 
sunrise shall be ascertained ac- 


Street Scene 


| A roadside poster advises: 
|“Springfield, Five Miles Ahead”: 
then adds “If You Can’t Read This 
Sign Ask At Next Gas Station.” 


cording to the mear solar time of 
the 90th meridian west from Green- 
wich, England, commonly known 
as central time, as given in any 
| published almanac.” 

| The attorney general conceded 
|that this conflicted with another 
Wisconsin law, which requires 
drivers to turn on their lights half 
an hour after sunset and keep 
|them on until half an hour before 
| sunrise. But he said the hour dead- 
| line, set in a general law, would 
have to be followed. 


+ * * 
a 
Safety Skits 
Providence Exhibits Perils 
Of Jaywalking 

Dramatization is being utilized 
now in the drive to make Provi- 
dence (R. I.) citizens conscious of 
the perils of “jaywalking.” As high- 
way courtesy week got under way 
on the traffic-packed downtown 
Mall, three young ladies caught 
jaywalking were bundled into a 
truck and paraded around the 
streets as “horrible examples.” 

They were accompanied on their 
tour by Jay Walker, the huge bird- 
brained exemplification of pedes- 
trians who leave caution at home 
when they walk. 

The stunt, designed to point up 
the courtesy drive, was arranged 
by the junior chamber of commerce 
in cooperation with the mayor's 
highway safety committee. 

* * . 


Road Builders to Meet 


Cincinnati has been chosen for 
the 47th annual meeting to be held 
by the American Road Builders 
Assn. next March 6-9, announces 


| Charles M. Upham, engineer-direc- 


tor of ARBA. The sessions will be 
held in the Netherlands Plaza 
hotel. 
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Defends Move of FTC... 
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Mason’s Remarks on ‘Packing’ 


Eprror’s Note: So that readers 
may gain a better insight into 
FTC's position, we are printing 
the remarks of Lowell B. Mason, 
acting chairman of the Federal 
Trade Commission, at the open- 
ing of the trade practice confer- 
ence on automobile “packing” 
and related practices: 

Y ENTLEMEN: 

The Federal Trade Commission 
and people generally have been 
concerned over the imposition of 
hidden finance charges upon the 
purchasing public. Automobile 
trade associations, financial confer- 
ences, as well as individual mem- 
bers of these groups, have tried in 
vain to find an overall solution to 
the problem. 

Let it be understood at the out- 
set that we have no quarrel with 
the doctrine accepted by the courts 
that the seller of an automobile 
may name a greater price when 
he sells on time than when he 
sells for cash. 

If an auto dealer wants to give 
his cars away and make his liv- 
ing as a “note shaver” it’s all 
right with me, provided, of 
course, that he tells his customer 
the truth. The Federal Trade 
Commission just doesn’t like 
sales transactions clouded with 
deceit. 

I am told the practice is wide- 
spread but by no means universal, 
for there are many automobile 
dealers who disdain to use subter- 
fuge in exacting cash from their 
customers. These men will have 
no “truck” with private kickbacks 
from banks or commercial credit 
organizations that loan their cus- 
tomers money to buy their prod- 
ucts. These dealers prefer to con- 
centrate on merchandising and 
servicing cars and do not care to 
get into the small loan game... . 


Besides those who refuse to ac- 
cept secret kickbacks from finance 
companies there are a considerable 
number of dealers who dislike the 
practice, but are persuaded to ac- 
cept what they euphemistically re- 
fer to as “dealer participation” in 
what is technically known as the 
“time price differential.” The car 
merchant across the street accepts 
them and they feel they must also 
do so to stay in the swim. 

= * ” 

ITH this argument I have some 

sympathy, for while no one 
condones the lack of candor on the 
part of an auto dealer when he 
refuses to disclose the items in 
financing a car sale, still I count 
it the duty of government to make 
the rules of fair business conduct 
generally observed so that no law- 
abiding merchant suffers the han- 
dicap of too many competitors who 
won't tell their customers the truth. 

It is this personal sensitiveness 
of mine, regarding the duty of gov- 
ernment, that makes me have no 
sympathy with people who urged 
that the Federal Trade Commis- 
sion should immediately inaugurate 
a series of hit-and-miss prosecu- 
tions against individual parties to 
the deceptive practices involved in 
the so-called “auto finance pack.” 
At the outset, I believe, single units 
would be ineffectual. 


There may be an emotional sat- 
isfaction in swatting one mos- 
quito but screening out a swarm 
is better. 

It is interesting to note right 
here that in the preliminary stages 
of investigation that led to the call- 
ing of this trade practice confer- 
ence, we were strongly urged to 
attack the problem by prosecuting 
a few headliners using these de- 
ceptive acts rather than attempt 
an overall remedy of the evil by 
trade practice conference proce- 
dure. 

The former method has been suc- 
cessfully used in the past, and it 
was felt that the difficult question 
of getting voluntary compliance in 
such a widespread industry as the 
retail auto trade would endanger 
the standing of trade practice con- 
ference procedures in the future. 

* * * 
] ET ME pay you members of the 

4 retail auto trade and finance 
and banking enterprises the sin- 
cere compliment of being utterly 
frank with you about the weakness 
as well as the strength in the trade 


practice conference we are holding | 


today. 

In fine there are several reasons 
commonly urged why we should 
not call a trade practice confer- 
ence on the problems involved in 
the financing of auto sales. 


Printers’ Ink, one of the oldest 
and most respected of trade jour- 
nals, presented this week a thor- 
ough and scholarly catalog of 
these reasons. 

First, it is said our authority is 
general and not specific. Anyone 
who has read the Federal Trade 
Commission Act knows the com- 
mission has no right to promulgate 
rules to take the place of a statute. 


BORG-WARNER 


This conference is not a legisla- 
tive assembly. We are not going 
to assume Congressional duties, 
nor are we going to enact any 
statutes. 

. * * 
yo Supreme Court held in the 

famous sick chicken case (U. S. 
v. Schecter) that Congress could 
not delegate their legislative pow- 
ers to trade associations, other 
groups of businessmen, or even to 
an administrative agency such as 
the Federal Trade Commission. 

It must be plainly understood 
that what comes out of this con- 
ference will be not new law, but a 
common understanding and a com- 


TO ENGINEER 


mon acceptance by both govern- 
ment and business as to what the 
law already is—not what it was 10 
years ago, nor what it will be 10 
years hence. 


If auto dealers and financial 
institutions are to accept the full 
consequences of administrative 
rules, the Federal Trade Com- 
mission must expect to be ex- 
plicit. We don’t have to sue peo- 
ple to do this. 

Waiting to interpret law by court 
prosecutions means that we punish 
people from one to ten years after 
the act complained of has occurred. 
This is ex post facto in effect. What 
the businessman has done is not 
proclaimed illegal until long after 
he has done it. 

Judged by the standards of per- 
sonal ethics, this is calling the rules 
after the play is made. The apolo- 
gists for this system insist the way 


17 


to elucidate the law is to sue every- 
body. 
+ * * 

HOSE concerned with financing 

the sales of autos who refuse 
to participate in this trade prac- 
tice conference are in effect giving 
support to the totalitarian theory 
that the American businessman 
must be prosecuted to be virtuous. 
To this theory most of us do not 
subscribe. 

A trade practice conference does 
not enact law but it should tell the 
citizen how those in charge of en- 
forcing the law interpret the rules 
of fair business conduct. 

I do not believe an administra- 
tive agency should prosecute a 
businessman for a practice in in- 
terstate commerce if it is un- 
willing to first answer an inquiry 
as to its legality in terms of spe- 

(Continued on Page 35, Col. 1) 


ENGINEERING 


PRODUCTION 





TO PRODUCE 


PRODUCTION 


THESE UNITS FORM BORG-WARNER, Executive Offices, Chicago: BoRG & BECK * BORG-WARNER INTERNATIONAL * 
BORG-WARNER SERVICE PARTS * CALUMET STEEL * DETROIT GEAR * DETROIT VAPOR STOVE © FRANKLIN STEEL * INGERSOLL STEEL * LONG 
MANUFACTURING * LONG MANUFACTURING CO., LTD. ¢ MARBON * MARVEL-SCHEBLER CARBURETER * MECHANICS UNIVERSAL JOINT * 
MORSE CHAIN * MORSE CHAIN CO., LTD. * NORGE * NORGE-HEAT * PESCO PRODUCTS * ROCKFORD CLUTCH © SPRING DIVISION » 
. WARNER AUTOMOTIVE PARTS * WARNER-GEAR * WARNER GEAR CO., LTD 


SETROIT PUBLIC LIBRARY 
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Dealer 


David M. Rose, head of the deal- 
ership which bears his name, is the 
new Willys-Overland dealer in 
Richmond, Calif. Rose, who also 
holds the Packard dealership, has 
announced the appointment of Earl 
Williams as shop superintendent. 


Tri-County Ups Hall 
Tri-County Motor Co. 
baker), Manhattan, Kans., has an- 
nounced that John K. Hall is now 
sales manager of the firm. 
* . + 
Rooney-Simpson Picnic 
Rooney-Simpson Motor Co. 
(Lincoln-Mercury) employes, 
Manhattan, Kans., and their fam- 
ilies held a picnic recently in the 
city park. They sat at a long 
table where fried chicken, salads, 
sandwiches and relishes were 
served, Drinks and ice cream 
were furnished by the company. 
* * * 


Son Takes Over 


Jack Browne has taken over the 





(Stude- | 
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Doings 


running of George W. Browne, Inc. 
(DeSoto), Milwaukee, following the 
death of his father. 

s + 


* 


Keystone Plans to Build 


Keystone Sales & Service, Buf- 
falo, has been granted a building 
permit to erect an auto sales room 
at 1094-1100 Main St. 

« - . 


Munson—Fort Wayne 


Albert B. Munson has bought 
Grant T. Munson Co. Inc., (Ford), 
1819 S. Calhoun St.. Fort Wayne, 
Ind. The new firm will operate as 
the Munson Auto Co. 

* * + 


Brewer Joins Father 


The association of Jimmy Brewer 
with his father, Leonard Brewer, 
in the firm of Brewer & Son Co. 
(Kaiser-Frazer), Shawnee, Okla., 


has been announced, 
7 7 « 


Eubanks Builds Deal 


A service center and sales room 
have been constructed on Broad- 
way St., Morrilton, Ark., by Dale 





dealership. 
| * * * 
Carter Heads Sales 
T. P. Carter has been named 
general sales manager for Packard 
Dallas Co., 712 N. Akard St., Dallas. 
. 7 + 


Geauga Incorporated 


Geauga Truck & Implement Co., 
Chardon, O., has been incorporated 
by Marion E. Russell, K. I. Ernst 
and S. S, Bostwick. 

+ 


Hyde Park Formed 


Hyde Park Motors, Inc., Cincin- 
nati, has been incorporated by Don- 
ald A. Fisher, Orville M. Tate and 
Harry B. Woods. 

* 


* * 


Burroughs—Martinsville 


N. Roscoe Burroughs, automobile 
dealer, has been named a new 
member of the Martinsville, (Va.) 
school board, 


* * * 


Sprague—Watertown 


Sprague Chevrolet has opened its 
new showrooms and parts depart- 
ment in Watertown, N. Y. 


* * - 





Guy Harris Opens Lot 
Guy Harris Motor Co., 407 W. 


| 
| Eubanks, who will handle a Pontiac 


tne rns 


|Main St., Ardmore, Okla. has an- 
nounced the opening of its used-car 


lot. Bill Wallace is in charge of the | 


| lot. 
| + * - 
Boyd’s—Richwood, O. 

Boyd’s Pontiac, Inc., Richwood, 
O., has been incorporated by Elma 
R. Boyd, Richard Ross and J. R. 
Plotner. 


* * * 


Henry-Cisney Chevrolet 
Henry-Cisney Chevrolet, Inc., has 









—designed to give new 
low pressure fires... 
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Wheels—Hubs—Axles—Parts for Farm implements—mede by Kelsey-Hayes’ French & Hecht Plant at Davenport, lowe 





FRED JORDAN'S FIRM IN PETERSBURG, VA.—Jordan Motors, Inc. (Chrysier), retained 
| old building for used-car sales and reconditioning. Fred A. Jordan is president of the 
irm. 


been formed in Central City, Ky., 
by Edward L. Henry and Wayne 
and Frances Cisney. 

* 7 * 


Scott to Naylor 


Scott Truck and Tractor Co. of 
Shreveport, Inc., Shreveport, La., 
has amended its charter, changing 
its name to Naylor Truck and 
Tractor Co., Inc. 

= 


= * 
Milling Motors 
Milling Motors, Inc., Sumter, S.C., 
has been organized with capital 
stock of $25,000 to engage in a 


general automobile business. L. M. 
Milling is president. 
+ * 


Wilhelm H sade Service 


Landy-Herold Motors, Inc. 
(Chrysler), 1119 N. Main St., Ra- 
cine, Wis., has appointed Carl C. 


Wilhelm as service manager. 
* > t 


Charter to Dover 


Dover Sales & Service Co., West- 
lake, O., has been granted a charter 
by the secretary of state. Incorpor- 
ators are Louis Kiraly, A. W. Kir- 
aly and A. J. Sasak, 

* * 


Chrysler-Porris Forms 


Chrysler-Porris Co., Cleveland, 
has taken out a charter with the 
secretary of state. Incorporators 
are Harold Spero, James A. Spero 
and C. N. Hopkins. 

e s * 


Winders Remodels 
Winders Chevrolet Co., 783 N. 
High St., Columbus, O., has taken 
out a permit to remodel the build- 
ing at 772 N. High St. The im- 
provement will cost $13,000. 
+ * 2 


Steubenville Forms 


Steubenville White Truck Sales 
& Service, Inc., 315 N. Fourth St., 
Steubenville, O., has been incorpo- 
rated by William E. Humphrey, 
A. D. Meder and James S. Kimble. 

” + * 


Boulevard Opens Lot 


Boulevard Motors (Lincoln-Mer- 
mury), Baltimore, has opened an- 
other new and used-car lot at 5403 
Belair Rd. Albert L. Kuhn has been 
named lot manager. 

- - 2 


Tschudy Sells Austins 


Tschudy Motors, 5512 Riesters- 
town Rd., Baltimore, has been 
appointed a dealership for British 


Austin automobiles. 
* + * 


Mergens Names Brown 


Al Mergens Motor Co. (Stude- 
baker), St. Paul, has named Frank 
J. Brown as general manager. 
Brown, a native of St. Paul, for 
the past several years has been 
associated with Studebaker, Chev- 
rolet, Nash and Kaiser-Frazer as 


district and business manager. 
- 7” * 


Buick Super Expands 


Buick Super Sales, 157 Salem 
Ave., Dayton, O., has obtained a 
second Buick license and will 
open a building at 303 Keowee 
St. Robert Shannon is president 


| of the concern; Eugene Shannon, 


vice-president, and Harold Ad- 
ams, secretary-treasurer. 
7 ° o 


Dallas Names Faris 


Francis W. Faris has been named 
general sales manager of Dallas 
Hudson Co. 510 N. Pearl St., 
Dallas. 


* * * 


Fulwiler Names Robinson 
George F. Robinson has been 
appointed assistant manager of 
Ford trucks for Fulwiler Motor 
Co., El Paso, Tex. 
*~ ® o 


Brost Appoints Wash 


Harvey S. Wash has been ap- 
(Continued on Page 19, Col. 1) 
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Park Ave. at 46th St., New York. 


* * 





Crest—Bronx 
Crest Oldsmobile Corp. has 
opened its new dealership at 1900 


Jerome Ave., Bronx, N. Y. 
* > * 


‘Dealer Doings 


(Continued from Page 18) 


| 





pointed service superintendent for|las, according to X. R. Gill, presi- 
Brost Motors, Inc. (Dodge), 1291) dent. 
Main St., Buffalo. President Ches- eee 

Gee, Service manage SE Ey Clyde L. Phillips has been named 

years, will remain in that capacity. general manager of the Jackson 
gs Motor Co., Beaumont, Tex. 
Barwick Honored . e% 

Chip Barwick, Memphis auto) Kercheville Opens 
dealer, has been installed as a/| Formal opening of the new 
member of the Memphis park com- building of Kercheville Motor Co 
mission to serve until July, 1950.| gan Marcos, Tex., was held May 

Sa | 28 Jack Kercheville is owner and 
Stuart Chevrolet general manager. 

Stuart Chevrolet Co., Warren, O., Ye al 
has been incorporated by Norton | 
A. and Olga IL Stuart and Albert | 
E. Chanson. 


Chrysler Names West 
West Motors, 4526 S. 24th St., 
Omaha, has been named a Chrys- 
ler dealer in South Omaha. 
. * - 


Hudson-Midtown Quits 
Hudson-Midtown, Inc., 1877 
Broadway, New York, has given 
up its dealership. 
+ . 








. 


Larson—Michigan City 
D n J. Frick i l POTEAU OPENS SHOWROOM—Poteau Motor Co. (Ford-Mercury), Poteau, Okla., has 
re f “A oe s Buick "Ga: unveiled its new shewroom. A feature tie-in was a special Poteau Motor edition in the 
Michigan City, — ule 0., Poteau News. Riley Smith is owner of the dealership. 
* 


* * 
Smith Buys Garage 
Chevrolet Garage, Norwalk, 


Wis., has been purchased by Joe 
Smith. Smith was formerly in 








Pearson—Homer, La. 
Articles of incorporation were 
— filed by Pearson Motors, Homer, 
. La., to deal in automobiles. Au- 
Irv’s Motors thorized capital stock was listed as 
Irv’s Motors has been incorpor- | 1,000 shares no par value. 
ated in Cleveland by Kathleen M. Fo ee 
Michel, Herbert L. Wright and 
H. T. Crockett. 


* * * 


been named to the board of direc-| room on W. Capitol Dr. will re- 
tors of the First National Bank in| main in use. 
Newport, N. H, * * * 

a 


* * 
Kaufman Opens Building Dolan—W orcester 
Dolan Oldsmobile Co., Inc., is 


building a new showroom and re- 
pair shop at 1013 Main St., Wor- 
cester, Mass. The one-story con- 
crete and steel building, costing 
(Continued on Page 20, Col, 1) 





baker), Milwaukee, held an open 
house for its new $100,000 show- 
room and garage. 

President Paul J. Kaufman 
stated that the used-car sales- 


| and Jantz Bros. garage. 
| * * * 
Dudley Ryan, formerly with | Little—New London 


Ranger Motors, has been named| Arthur S. Little, automobile 
sales manager of Mezey Motors,|dealer in New London, N. H., has 


Ryan Joins Mezey 


ae 
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Hyde Park Motors 


Donald A. Fisher, Orville M. Tate 
and Harvey B, Woods have incor- 
porated Hyde Park Motors, Inc., 
3439 Michigan Ave., Cincinnati. 

* + * 


Ocilla Truck Co. 


Ocilla Truck and Implement Co, 
has been organized in Ocilla, Ga. 
Principals are: H. L. Dismukes, 
P. G. White, jr., J. H. Dorminy, jr. 
and E. S. Hollingsworth. 

+ 


* + 


Howard Joins Cooley 


George H. Howard has been 
named service manager of the 
Cooley Motor Co. Inc, (Ford), 207 
W. Huron S&t., Buffalo, He has 
been with Ford Motor Co, for 
about 20 years and for the last 15 
years has been service manager for 
several large Ford dealerships in 


western New York. 
* a * 


To Leave Kuykendall 


Walter G. Alderson, general man- | 


ager and partner in Kuykendall 


Chevrolet Co., Lubbock, Tex., has | 
announced that he will sever his| 


connection with the firm sometime 


this summer or fall to seek a Chev- | 
rolet dealership of his own in some | 


other Texas city. 
7 » + 


Dinger Takes Deal 


Robert C. Dinger, trading as 
Dinger Chevrolet Co., has been ap- 
pointed a dealer in Schuylkill 
Haven, Pa., to succeed H. E. Nune- 


macher, Inc. 
a * 


Pampa Motor Co. 


Pampa Motor Co., Pampa, Tex., 
has been granted a state charter. 
The company was capitalized at 
$10,000. Incorporators are Almeda 
C. Fraser, Eleanor M. and Ray- 
mond L, Salmon, 

* 


* Bo 


Black—Austin 


Leo M. Black Motors (Stude-| 
baker), Austin, Tex., has notified | 
the secretary of state’s office that | 


the corporation has decerased its 
capital stock to $50,000. 
+ 


* * 


Now King Chevrolet 


The name of the Joe Byars Chev- 
rolet Co., Austin, Tex. has been 
changed to King Chevrolet Co., the 
secretary of state’s office has been 
advised, 

* - * 


Brookshire Buys 


Claude N. Brookshire, manager 
of the automotive department of 
the Strauss-Frank Co., Beaumont, 
Tex., has purchased an interest in 
a local Packard deal, formerly 
owned by O. E. Chesser. 

+ * * 


Permian Basin Motor Co. 


Hedwick White Truck and Equip- 
ment Co., Odessa, Tex., has amend- 
ed its charter, changing its name 
to Permian Basin Motor Co, 


Talbert Leigh Expands 
Talbert Leigh Sales (Pontiac- 
Cadillac), Hattiesburg, Miss., will 
construct a new $50,000 building 
here. 
” * * 


Gill Promotes Faris 


Francis W. Faris has been named 
general sales manager for Dallas 
Eludson Co., 510 N. Pearl St., Dal- 








Chall Te 


THE TOP QUALITY VALUE 
OF VISOR HISTORY 


Here is the quality visor that REALLY HAS EVERYTHING 
—and it’s priced way below competition. Just check 
these features and compare— 


AIR-STREAMED HARMONY—achieved through collabo- 
ration with foremost aero-dynamic engineers. No wind 
pockets—no rumble—no whistle. Service-proved on hun- 
dreds of thousands of America’s finest cars. 


CAR CROWN CONTOURED—Looks like part of the orig- 
inal car design—not an appendage. Enhances the beauty 
of any car. 


CLEAR VISION BRACKETS—adjustable, strong girder 
constructed. Give full windshield view—yet make in- 
stallation easy. 


WEATHERPROOF AND DURABLE—No distortion. Heavy 
gauge, die formed, Aero Metal Aluminum. All fittings 
mirror finished stainless steel. 


YEAR ‘ROUND PROFIT WINNER—Keeps windshields 
clear and reduces eye strain, winter or summer. In- 
creased driving comfort plus greater car beauty grati- 
fies the buyer. When a man owns a Karvisor, comparison 
shows him he has the BEST BUY on the market. 


NO STOCKING PROBLEM—Two models fit 95% of all 
cars. Karvisor has many more priceless features of 
quality design—yet it’s priced lower. Send coupon to- 
day for the complete YEAR ‘ROUND profit building 
program. 

SOLD ONLY THROUGH AUTOMOTIVE JOBBERS 
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EXTERIOR WINDSHIELD SHADE @ A DIETERICH PRODUCT 







ea 
























Oa 


ee Oe : 


} 
/ 
‘ 


fA 
Ts Ui Bi 
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WRITE FOR PARTICULARS 


! 

DIETERICH PRODUCTS CORP. DEPT. AN { 
1033 SOUTH BLVD., CAK PARK, ILL. { 
1 AM () JOBBER 0 DEALER : 
(0 Send literature with complete description, illustrating ' 
KARVISOR on various car models—extra value prices i 
and liberal discounts. ' 

(0 Send complete information on ROAD CHIEF VISORS with i 
the Traffic-Lite-Site. \ 

(C) Send the name of Jobber nearest us. ' 
' 

PGs cschcocestecseenaibins 
Address pe ' 
City ee 
' 
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Doings 


(Continued from Page 19) 


$125,000, will occupy 12,500 square 
feet. 


* * + 
Lipsitzs—Buffalo 
A business name has been filed 
in the Erie county clerk’s office 
for Broadway Motor Sales, 360 
Broadway, Buffalo, by Jacob Lip- 
sitz, 


. > * 
G & D Motor Sales 
G & D Motor Sales, Inc., Burling- 
ton, N. C., has been incorporated 
with capital stock of $100,000 to 
deal in automobiles. Principals are 
S. J. and W. W. Gee and Charles 
Dickens. 
* > 


John Sustare, Inc. 


John Sustare, Inc., Nashville, 
N. C., has been organized with 
capital stock of $100,000 to deal in 
automobiles. Principals are John 
Sustare, Mrs. Virginia Sustare and 
A. C, Mims. 


Schill Motor 


Schill Motor, Inc., has been in- 










——— 


GREAT 


“PROVED B 


corporated at Campbellsport, Wis., 
to deal in motor vehicles and elec- 
trical appliances. A capital stock 
of $50,000 was specified. Incorpor- 
ators are Corney P. Rose and De- 
lores Schill. 


* * 


Crook Names Hubbard 


George M. Hubbard has. been 
named -Sales manager for Sd6uth 
Shore Motor Co., Hermosa’ Béach, 
Calif., Fred W. Crook, owner, an- 
nounces. ‘i 
+ + + 
Wisconsin Reports Closing 
Of Ten Dealerships 


Seven used-car dealers and three 
new-car dealers have closed in 
Wisconsin, according to records in 
the state motor vehicle department. 

Used-car dealerships no longer 
operating include: Ted’s Auto Sales, 
2236 W. Forest Home, Milwaukee; 
Jordan’s Used Cars, 2408 Univer- 
sity Ave., Madison; Wilets Auto 
Parts, Oconomowoc; Schlaser Mo- 


tor Sales, 2027 W. Forest Home, 
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Large variety of point-of-sale materials! 


It pays PLENTY to check the lights of every car left for service 


BIG, NEW G-E AD CAMPAIGN WILL PRE-SELL YOUR 


PROFITS OF DEALERS WHO'TIED IN LAST FALL WERE 
HIGHER THAN EVER BEFORE! And some dealers re- 
port that one item alone—the General Electric 
snap-on memo card—boosted sales as much as 45%! 


Now G.E.’s new “PROVED-BY-PROFITS” Fall 
promotion is underway! And General Electric 
will help you tie in—with a new, sales-packed 
Tie-In Kit that features the sure fire steering wheel 
memo card. Includes colorful display pieces, 
local ads, point-of-sale ideas. Use them all— 
they’re PROVED BY PROFITS! 


And make sure you do these two important things: 


J, Check the lights of every car left for service. 


2. Mark burnouts on memo cards and snap on cus- 
tomers’ steering wheels. 


GENERAL @ ELECTRIC 





NEW G-E AUTO 


¥ PRO 


Milwaukee; Bordeleau Motors, 1289 
Velp Ave., Green Bay; Johnson 
Anderson Sales, West Allis; Erd- 
mann Motor Sales, 481 W. Main 
St., Waukesha. 

New-car dealerships which have 
closed include Gutreuter Tractor 
& Equipment Co. (Crosley), Fond 
du Lac, and Hansen Motor Co. 
(Kaiser-Frazer), La Crosse, while 
Service Garage, Merrill, has given 
up its Kaiser-Frazer franchise and 
is handling used cars. 

LaStofka Buick Co., 1452 Under- 
wood Ave., Wauwatosa, has been 
sold to Sullivan Buick, Inc. 

Other changes: 

Kroening Motor Sales, Milwau- 


kee used-car outlet, is now at 1824) 


W. Viiet St. 

Sorenson Motor Sales (Hudson- 
Willys), Menominee, has changed 
its address to Main and Sixth Aves. 

The name of Jack Klemz Auto 
Sales, Milwaukee, has been changed 
to Klemz Auto Sales & Service, Inc. 

s ° © 
Hite’s Leg Amputated 

Leon Hite, partner in Smith-Hite 
Motor Co. (Packard), Kokomo, Ind., 
has had his right leg amputated. 
He had been ill with a heart afflic- 
tion when a blood clot developed 
in his leg. The clot did not dis- 
solve, so the amputation was neces- 
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SERVES TOWN WITH POPULATION OF 450—New home of Laubhan Motor Co. (Chevro- 


let), Follett, Tex., is a 


sary. He withstood the 


well, doctors said. 
* + . 


Deridder Dissolves 
Dissolution of incorporation has 
been granted Deridder Hudson 
Sales, Inc., Deridder, La. 


Hansord Body Shop 


A. T. Hansord (Pontiac), Minne- 
apolis, has opened a new body shop 
with 26,000 square feet of floor 
space. Chris Kellner has been 
named manager of the department. 

+ am * 


Moshell Succeeds Marley 


H. A. Moshell has been named 
vice-president and general man- 


surgery 
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CENERAL® ELECTRIC 


Timely ads to bring’ em in this Fall! 


CHANGEOVER-TIME CUSTOMERS. It starts Oct. 22 in 
The Post and goes right through Fall change- 
over! In Post, Nov. 19; Collier’s, Oct. 29 and Nov. 
26; Popular Science, October and November; 
Popular Mechanics, November and December! 


At the same time, your customers will hear action- 
getting commercials on General Electric’s coast- 
to-coast television program —The Fred Waring 


Show. It’s big! It’s exciting! 
It’s loaded with sales- power! 
Make sure you tie in with Gen- 
eral Electric’s “PROVED-BY- 
PROFITS” promotion. Stock 
up now on General Electric 
auto lamps. Call your G-E lamp 
distributor today! 





good example of an excellently designed and well-equipped 
| automotive dealership building in a small community. Follett is in the Texas Panhandle 


ager of North Florida Motor Co. 
(Lincoln-Mercury), 425 W. Adams 
St., Jacksonville, Fla. He succeeds 
Cc. K. Marley, who resigned be- 
cause of ill health. 

+ * ° 


B & H Motor Co. 


B. & H. Motor Co., Inc., Burgaw, 
N. C., has been organized with cap- 
ital stock of $75,000. Principals are 
W. G. Bordeaux, Howard James 
and P. L. Sparkman. det 

> * * 


Konshak Remodels 


Konshak Chevrolet and Cadillac 
Co., Brainerd, Minn., has complete- 
ly modernized its parts section and 
has opened a new showroom and 
remodeled offices, according to 
John Konshak, owner. 


Farmer—Columbia 
Farmer Motor Co., Inc., Colum- 
bia, S. C., Adrian H. Farmer, presi- 
dent, has been organized with capi- 
tal stock of $25,000 to deal in new 
and used automobiles, trucks and 
| trailers. 





* * * 


Hayes—Girard 
A. J. Hayes and Son (Oldsmo- 
bile), Girard, Pa., has opened its 
new showrooms. As part of the 
ceremony, the firm awarded door 
prizes and other gifts to children 
and adults. bir i 


Frederick Formed 


Frederick Motor Sales, Fremont, 
|O., has been’ incorporated by 
|Gladys N. Frederick, Jacob Ulm 
|and Chester A. Culbert. It has 
nominal capital of $500. 

* a cs 


Shoellhorn Incorporated 


Shoellhorn Ford Sales of Alli- 
ance, O., has been incorporated 
with $115,000 capital. Incorporators 
|are Roy M. and Helen W. Shoell- 
horn and Ralph N. Fithian. 

a * * 





Froemke Sells Interest 


William Froemke of West Fargo, 
(N. D.) Motor & Equipment Co., 
has purchased the interest of his 
|former partner, Larry Anderson, 


and is now sole owner of the firm. 
* » * 


Sullivan Elected 


| Paul Sullivan, owner and man- 
lager of Sullivan Motors (Ford), 

Herington, Kans., has been elected 
| president of a newly formed junior 


|chamber of commerce there, 
+ - + 


Colby Building 
A new building will be erected 
in Colby, Kans., by Colby Motor 
Co. (Buick). It will be 60 by 100 
| feet and will be of straight side 
| construction with an oval roof. 
| It will have a masonry front. 
* * * 
Davis—Memphis 
| Davis Motor Co., Memphis, has 
{taken a sublease on the 105-foot 
|front part of the building at 963 
| Union as a retail outlet for Renault 
|cars, Willys-Overland automobiles 
}and Reo truck products. 
7 * * 


Carver Increases Stock 
Carver Motor Sales, Inc., Crow- 
ley, La., has amended its charter 
of incorporation, increasing its 
capital stock to $100,000, 
« * * 


Count Darling—Andalusia 
Count Darling Co., 208 E, Three 
Notch St., Andalusia, Ala., has been 
| appointed a Cadillac dealer. 
| * * * 
Wilkinson to Perry 
| Perry Motor Co., E. Madison St., 
Bastrop, La., has taken over the 
Hudson dealership from Wilkinson 
Motor Co. 
* * «& 
Houghton Expands 
Houghton Motors, Inc., 1126 W. 
5th Ave., Columbus, O., has been 
given a permit to erect a building 
at 1130 W., 5th Ave. 
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| 86.3% of Country Gentleman families have 
automobiles—17.2% have two or more... 


1s 
is 


.-. and no other kind of magazine reaches them effectively 


In a recent national farm survey, Crossley, Inc., found that: 
Nearly two-thirds of Country Gentleman’s women readers read 
none of the four leading monthly women’s magazines—and over 


three-fourths of them read none of the three leading weekly mag- 


- 


azines. ... 


More than four-fifths of Country Gentleman’s men readers read 


The Deans of Mississippi— Country Gentleman read- none of the three leading weekly magazines. 

ers featured in a recent issue—operate 100 automotive 

units, including 44 tractors, on their Delta cotton farm. 
2,300,000 circulation concen- 
trated among the “top-half” farm 
families who receive 90% of the 

nation’s entire farm income 


In over half of all U. 8. counties, 
Country Gentleman circulation 
exceeds that of the biggest 
weekly and biggest 

women’s magazine. 









UY Ue La 
a 





Op ane < 








FOB FACTORY 





AUTOMOTIVE NEWS, OCTOBER 3, 1949 


Chrome Trim Trimmed 


On New 50 


Models 


By A. H. Allen 


(The opinions expressed herein are those of Columnist Allen and are not 


necessarily those of 


Autornotive News.) 


SE OF chromium.plated metal on passenger cars as dec- 


orative trim, long a controversial subject, appears to be} coating. 


on the wane, if the 1950 Nash, 


Studebaker and Buick Special 


models are any criterion. In the past 10 years, the industry 
has seen chrome-plate reallye———-——— 


run wild on grilles, moldings, 
dash panels, hardware and 
other trim items. The applications 
had little utility value and were 
developed simply because “the pub- 
lic wants more chrome,” according 
to designers, many of whom were 
getting a little sick of the overdose. 

Bright metal has its place. It can 
serve to break up a broad expanse 
of flat painted body steel which is 
apt to reflect the slightest waviness 
or other imperfections in the cold- 
rolled sheet. It 
will cover up un- 
sightly seams in 
painted metal 
neatly. It pro- 
vides a measure 
of utility in body 
side moldings 
spotted at the 
widest part of the 
body, protecting 
painted surfaces 

A, H, Allen from the impact 
of opening doors on adjacent ve- 
hicles. 

However, simply to splotch 
chromium all over everything, in 
the misguided belief that the 
public is crying for it, makes no 
sense. In sOme _ applications, 
chrome plate is a distinct haz- 
ard. For example, on some sec- 
tions of the dash and on steering 
wheel hubs and spokes, the re- 
flections of bright sunlight into 
drivers’ eyes are both annoying 
and dangerous. The same would 
apply to inside garnish moldings 
which on some convertibles are 
all chrome plated. 

As mentioned before, designers 
and stylists apparently have con- 
cluded that chromium was being 
overdone and hence its use on the 
three models referred to is re- 
strained. 

Of course, there is the additional 
factor of cost. If 50 or 60 feet of 
chrome-plated molding can_ be 
eliminated, an appreciable reduc- 
tion in cost is possible—appreci- 
able, that is, in the automotive 


sense of the word. 
* * 


* 
Enlarged Furnaces 


Two STEEL plants recently have 

set in operation open-hearth 
furnaces of 500-ton capacity, about 
2% times the size of conventional 
units. Largest ever built, the new 
furnaces are tapped into twin la- 
dies, thus requiring additional 
crane equipment. | 

Some engineers are skeptical of | 











Fire Fighting 
Dealers Urged to Check 


Extinguishers Oct. 12 


NEW YORK.—Members of the 
auto industry throughout the nation 
have been asked by the Fire Pro- 
tection Institute to designate Octo- 
ber 12 as ‘‘check your fire | 
extingusher day.” The date is 
particularly significant because it 
falls during national “fire preven- | 
tion week,” Oct. 9 to 15. | 

James O. Binford, president of | 
the institute, suggests that each | 
extinguisher be checked to see 
that it bears the Underwriters’ | 
Laboratories seal of approval and | 
is in good operating condition. | 
Every employe, he stated, should | 
know how to use extinguishers | 
“because when a fire breaks out, | 
seconds count.” 

Binford recommended that before 
buying fire extinguishers purchas- 
ers should consult the local fire 
department or a reliable service | 
agency in order to get units suit- | 
able for their use. 

“Businessmen must strengthen 
their defenses against fire,” he 
declared, “if the U. S. is to cope 
with a menace which destroys 
$700,000,000 in property each year 
and claims 11,000 lives.” 














their value. They reason that it 
will be difficult to maintain uni- 
formity in analysis and properties 
of the steel in the different ladles, 
because of the varying heights of 
the slag layer in each. Also, these 
objectors feel that it would be more 
economical in the long run to de- 
vise means of speeding up “heat 
time” in smaller furnaces. 

Much has already been accom- 
plished in cutting down the time 
required to process open-hearth 
heats, by the use of oxygen in the 


bath during meltdown and refining 
periods and by improved handling 
of materials being charged. 

+. * * 


Automatic Painting 
LECTROSTATIC spraying of 
metal parts is gaining impor- 

tant headway in the finishing field. 

The method, usually set up to be 

completely automatic, often brings 

savings of 50 to 60 percent in the 
amount of paint consumed, in ad- 
dition to yielding exceptionally | 





good uniformity of the applied) 


In the process the work is 
electrically grounded, and _ the 
finely atomized paint particles 
are charged negatively when they | 
enter the electrostatic field sur- | 
rounding the work, resulting in | 
the paint being attracted to the | 
work in the same way that a | 
magnet draws iron filings. 
A large manufacturer of busi-| 

ness machines recently ripped out 
an entire floor in its plant to de-| 
vote exclusively to electrostatic | 
painting of parts and housings. 
The electrostatic method also| 
brings improvement in working 
conditions as a result of eliminat- 








A Parisian engineer invented an 
auto that would run on land and 
water in 1907. 





ing “overspray” usually arising in 
hand-spraying operations. 
* + + 
Accuracy Always 
IE SPOTTERS are valuable 
pieces of equipment in setting 
up new or altered dies, particularly 


in the automotive industry where 
speed in die tryout and spotting 
is of the essence. The Ford Rouge 
pressed steel department has eight 
large die-spotting units, each in- 
cluding a “high point” indication 
system that shows instantly where 
dies are to be dressed or polished 

A pressure of 30 to 50 tons is 
exerted for die tryout with light- 
gage metal. Although of consider- 
able size, the die spotters are actu- 
ally precision toolmakers’ instru- 
ments, helping to maintain the die 
accuracy essential in auto body 
stamping. 

* * + 


Machinery on Time 


At LEAST two important equip- 
ment builders now are offering 
buyers the option of time pay- 
ments. One press builder, hereto- 
fore on a net cash 30 days basis, 
now will accept 25 percent down, 
with 6 percent interest on the un- 
paid balance. 

Another company also has financ- 
ing plans calling for 25 percent 
down and payments ranging from 
6 to 30 months. Simple interest is 
charged starting with 4 percent for 
the first plan and increasing in 
increments of 0.5 percent up to a 
maximum of 6 percent for the 30- 
month plan. 
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Leon F. Banigan, Editor of FLEET OWNER 
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KANSAS CITY.— Salesmanship, 
not government controls, is the key 
to future economic stability in the 
U. S., Carlos D. Kelly, vice-presi- 
dent of Purolator Products, Inc., 
told the fall meeting of South- 
western Automotive Wholesalers 
Assn. here. 

Pointing to “highly favorable” 
current economic features, Kelly 
declared that: 

“We, in this country of ours, 
have in a manner of speaking suc- 
ceeded in repealing the old law of 
supply and demand, in so far as 
it used to imply scarcities and 
urgent human needs, and in its 
place we've created what might be 
called a new law of production and 
desire. 

“The great mass of the Ameri- 
can people today,” Kelly said, “live 
on a standard far above the sub- 
sistence level of adequate food, 
clothing and shelter. They could 
easily get along quite comfortably 
on a great deal less than they now 
buy. They could put off many pur- 


geand (uch ladailly 


McGRAW-HILL Appoints 


Editor of ELE 


Salesmen Called Key 


U. S. Controls Not Needed for Stability, 
Purolator’s Kelly Says 





chases entirely or for a long time 
to come. Even though they have 
the purchasing power, they can al- 
ways sit on it. 

“Since the war,” he continued, 
“our American economy has oper- 
ated at a very high level. It must 
be kept high, because ‘breakeven’ 
points today, in most businesses, 
are so much higher than they 
were before the war that any ma- 
jor recession in consumer demand 
would quickly make production 
unprofitable and almost immediate- 
ly create heavy unemployment. 

“But there is absolutely no 

need for any serious drop in con- 
sumer demand. If, and only if, 
people are educated to accept and 
insist on the higher standards of 
living that are made possible by 
our increased productivity, and 
the increased real purchasing 
power that is, in turn, created by 
that increased productivity. 

“In other words,” Kelly said, 
“we've got the money and we've 
got the goods. But the whole thing 





can come tumbling down around 
our ears if we don’t get out and 
show people how these goods, and 
more of them, will be of greater 
benefit to them than the money 
these goods cost. 

“To me that means only one 
thing. Either we get out and sell, 
or we sit back and talk ourselves 
right into another depression. . . .” 


Kelly asserted that “neither the 
attitude of the government alone, 
nor the use of governmental pow- 
ers over credit and so on can con- 
trol the course of business over the 
long haul.” 


Kelly declared the future of 
business is the responsibility of 
salesmen, “just as long as we 
have freedom of choice in this 
country. Because if people are 
free to choose what they’ll do 
with their money, then you have 
to sell to move goods, regardless 
of what the government does 
about the money supply, credit 
controls, and all the other artifi- 
cial ‘shots-in-the-arm’ that can 
temporarily give business a lift.” 


“If we recognize and accept this 
simple fact,” Kelly declared, “and 
go out and do the kind of selling 
job that has made Americans fa- 
mous all over the world as sales- 
men, we'll lick the next depression, 


EPOWNER 





MOBILE PARTS UNIT—Krause & Waltz, Kaiser-Frazer parts and accessories distributor at 
Baltimore, uses a stock-mode! Kaiser Traveler as a mobile sales and delivery unit. In the 
photo, C. Ridgely Waltz, president, is shown supervising the loading of nearly 1,500 pounds 
of parts and accessories for the daily swing around the Baltimore territory. Irv Thibault, far 


left, is route salesman. 





whenever it arrives, by a knockout 
in the first round.” 

Kelly, head of sales for Purola- 
tor, pointed out to members of the 
association that real consumer pur- 
chasing power in 1949 is 50 percent 
above the 1940 level; that civilian 
employment is 12,000,000 above 
1940; that surplus income, over and 
above the increased cost of food 
and taxes, is 289 percent above 
1940; that consumer debt is un- 
usually low in relation to dispos- 
able income or individual savings; 
that there are over twice as many 








It is indicative of McGraw-Hill’s determination to make FLEET OWNER outstanding in the 
trucking field, that Leon F. Banigan has been appointed editor. 


Mr. Banigan has been a prominent editor of automotive publications. He has long been 
recognized as a leader in the trucking industry. He has served as an active member of 


important government and association committees. 


For 16 years he was editor of Chilton automotive papers. He took MOTOR WORLD 
into the automotive wholesale field in‘1925 as editor, and served as editor of AUTOMOBILE 
TRADE JOURNAL when it was combined with MOTOR WORLD WHOLESALE and 
MOTOR AGE in the early ’30’s. 


For the past 10 years “Ban” has served as Managing Director of the National Council 
of Private Motor Truck Owners, Inc. During this period the organization expanded from 
less than 50 member operators to today’s total of over 500 individual fleet owners. Mem- 
bers of the association operate in excess of 1,000,000 commercial vehicles. 


During World War II, Mr. Banigan was loaned to ODT to help set up and administer 
truck operations, and is currently serving on National Security Resources Board transpor- 
tation “task groups.” He also serves on the national committees dealing with matters affect- 
ing truck operators: Committee on Economics of Motor Vehicle Sizes and Weights (Highway 
Research Board) ; Committee on Uniform Traffic Laws and Ordinances; National Committee 
for Motor Vehicle Fleet Supervisor Training; National Committee for Traffic Safety. 


Mr. Banigan will now devote this unique wealth of editorial and truck experience to 
the editorship of FLEET OWNER. He will head up a staff of top-flight editors and have at 
his immediate disposal all the news-gathering and research facilities of the entire McGraw- 


Hill organization. 


FLEET OWNER Jew 


A McGRAW-HILL PUBLICATION 


330 WEST 42nd STREET, NEW YORK 18, NEW YORK 


individual spending units with in- 
comes over $2,000 as in 1941; that 
productivity per capita is 34 per- 
cent above 1940; that individual 
savings are three times the 1940 
total, and piling up three times as 
fast, and that inventories in man- 
ufacturing, wholesaling and retail- 
ing are 20 percent below the 1940 
level, in relation to sales. 

“From the standpoint of sound 
business conditions,” he said, “what 
more could we ask for. Yet you 
hear people talking about slack 
business, when they should be get- 
ting out and collecting a share of 
the juiciest, soundest market that 
this country has ever offered to 
businessmen in its history.” 


Aluminum Axles 
For Trucks Made 
By Freightliner 


PORTLAND, Ore.—Greater util- 
ization of northwest-produced alu- 
minum through the use of heat- 
treated aluminum alloy has been 
developed by Freightliner Corp., 
Portland truck manufacturers. 

A worm-gear, dual-drive axle 
that weighs only 1,770 pounds has 
been developed and tested over a 
million miles of actual operation 
as original equipment on Freight- 
liner trucks. Complete with a full- 
suspension system, the new Freight- 
liner axle weighs but 3,770 pounds. 

In addition to weight reduction, 
the dual-drive axle also results in 
longer life, softer ride and lower 
maintenance costs, according to 
Tom D. Taylor, general manager 
of Freightliner. He said the alumi- 
num housings, with greater oil ca- 
pacity, dissipate heat faster, giv- 
ing longer gear life, and that the 
four-spring suspension provides 
better load distribution and reduces 
weight concentration which in- 
creases frame life. 

Two stage, full-floating rubber 
cushioned springs absorb more 
road shock, thereby reducing cargo 
damage to fragile merchandise, and 
needle-type, permanently packed 
brake camshaft bearings provide 
friction-free operation for years 
with only a minimum of attention, 
he said. 

Other improvements cited are the 
worm-gear drop-in unit with alumi- 
num differential carrier which fea- 
tures a trough-encased worm wheel 
for more positive lubrication; alu- 
minum brake shoes mean less 
| weight and cooler operation; heat- 
| treated, hardened and ground an- 
chor pins and cam roller also 
mean longer life. 


L-O.F Expanding 
Pa. Mirror Plant 


BRACKENRIDGE, Pa.—To keep 
| up with orders for automotive rear 
view mirrors and the manufacture 
| of special mirrors by thermal evap- 
| oration methods, the Liberty Mir- 
| ror division of Libbey-Owens-Ford 
| Glass Co. here has started work on 
|a 15,000-square-foot addition to its 
plant, according to William H. Col- 
bert, general manager. 

The division normally has about 
250 employes. Front-surface mir- 
rors for fighter planes, transparent 
mirrors, and a variety of television 
and optical mirrors are made by 
Liberty Mirror division. Plate 
glass for the mirror manufacture 
is supplied by the Toledo plants of 
Libbey-Owens-Ford. 





Ho ffman—Hart ford 


Burt C. Hoffman has been elected 
a vice-president of Hoffman Motor 
Co. (Oldsmobile), Hartford, Conn. 
He is the son of Israel Hoffman, 
one of the founders of the company. 
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- how to get 





I? 








into your ads - 


without exciting the treasurer! 


O advertising man ever minded making his ad more 
exciting to more people. No treasurer ever objected 


to getting more for his company’s money. 


So, after you’ve packed all the excitement you can into 
your next campaign... put it in the medium where it will 


excite more readers per dollar than anywhere else. 


Put it in PUCK, The Comic Weekly .. . the Most Power- 


ful and Exciting sales force in America. 
What’s Exciting about Puck? 


First, it’s an exciting buy. 8,375,472 families . . . 17,790,000 
adults ...and millions more youngsters — in 7,000 communi- 
ties that account for 83% of all sales! At a cost of only 37 cents 


on the dollar, compared to major magazines! 
No wonder it’s America’s most powerful sales force. 
But it’s also America’s most exciting sales force! 


For Puck doesn’t just expose readers to your message... 


it excites them to read it with both eyes “Pop-eyed”! 


Why? Because the excitement of our All-Star Cast of 


Comics follows through into your advertisements. 


For example, Lifebuoy ran the identical advertisement 
shown here both in major magazines and in Puck. Same 
headline, illustration, copy. Merely layed out the same maga- 


zine ad to fit Puck. 


Here, on a reader-per-dollar basis, are the results: 


(Based on Starch Readership Figures) 


Noted Seen- Associated Read Most 
Pe ¢ fee i, « Ce « « « « Bs 6 eo e BY 
Magazine A .... . 248 . cu, GE ae Cae Sas: 
Tee Se. ane Lr ee 


Isolated caseP By no means. We'll be glad to put into 





a 


your hands a whole booklet of similar case histories, on both 


readership and sales, of leading national advertisers. 


These success stories are hard to beat — but not hard for 


you to duplicate in Puck. 


Not when you understand why the excitement of Puck’s 


living editorial characters follows through into your ads. 


Not when you remember that Popeye put spinach on 
grown-up's menus... Jiggs put corned beef and cabbage on 
fancy restaurant tables... Flash Gordon put upswept hair- 


do’s on wide-awake women. 


For these Puck characters have a national following. 
The excitement that follows them doesn’t stop with the last 
picture. It carries through into your ads, just as it carries 


through into people’s lives. 


You can’t get this degree of excited follow-through any- 
where but in the exciting pages of Puck. You can’t miss it 
when your advertising shares pages with the Most Powerful 


and Exciting Sales Force in America. 





THE COMIC WEEKLY 


America’s Most Powerful end Lciteng Sales Force 


ABC CIRCULATION MARCH 31, 1949: 8,375,472, 
INCLUDING PHILADELPHIA BULLETIN 


The Only NATIONAL Comic Weekly 
A Hearst Publication . ..63 Vesey St., New York; Hearst Bldg., Chicago 
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1€ VE TRAIPSE OFF, PAW, 
DONT FERGIT TO SHET 
TH WINDERS 


oy 
G 


WAKE UP, \ ‘ a ts 

Lazy Bones: | ~— i 
WE WERE GOIN’ . AN 
FISHIN’ TODAY, : TU - BE wit YE 
REMEMBER > iN) TWO SHAKES 
K==) OF A SHEEP'S 







I GOT A FEELIN’ 
TM GONWA LATCH ON 
TO A GRANDPAPPY 
TODAY, SNUFFY 





TAIL, GOOGLE 


WELL IM OFF TO 
TH SETTLEMINT, 
PAW -- Wir My 


BUTTER'N AIGS // 











BALLS O' Fire! 
I PLUMB FERGOT 





SO WHAT ? 






TIME'S 
A-WASTIN' | 











“DOOR YOU HAVENT 
“x ay Oy GOT ANYTHING ee ell 
WINDERS WORTH ) 
ar. _ STEALIN’ 





— 
AND HURRICANE I'VE 
4 iL JONES, ee BEEN 
WAITING 
Pp FOR YOu 
SHERIFF. 


ARE YOU SUREE NOT ONLY HIM. | NO SHOOTIN’ UNLESS 
T'S HURRICANE BUT HIS MASKED THEY START iT! 1 

> PARTNER AN’ WANT THOSE Guys 
1 DOC WHIMPLE. j LIVE? . 








i i" HURRICANE 














TAKE A ! NOW, SHERIFF, LISTEN To DID YOu 






















LOOK AT : 
: ME. WHEN I'M THROUGH HEAR THE | 1S DEAD. THE NEWS.FROM 
TALKING, DOC WHIMPLE NEWS ? SHERIFF'S ff. NOW ON IT'LL 
WILL HAVE A FEW THINGS SEEN HIS HAVE CLEAR 
y. SAILING! 7. 














is 
ba 4a ry to CONTINUED -= 
AN ADVERTISEMENT FOR LEVER BROTHERS CO. 


ONE LITTLE WHISPER AND MY VACATION WAS SPOILED ! 


1 CANT GET AWAY 
FROM HERE FAST 
ENOUGH ' : 













nahn Was E 
**it happened ot lunch the very first day. The “They were whispering about me! | never wos 
others at the table were friendly when | sat down, so embarrassed, My whole vacation was spoiled 

But soon | felt a change in them. Then as they left as | just couldn't face those people again. | threw | is unpordonable. And if it could spoil a 

the table | heard that ee 6.071" my ane in the cor and headed back to town.” vacation it tould wreck my whole lifef” 





La lao cn lle aacoacloated 

| | “1 felt pretty bad about the whole thing, 
Then | got thinking.’B.O,' is offensive. And it 

' 

















iM SAF HOW T 0 Tests prove that Lifebucy not { 
1 KNOW IM SAFE enly stops “B.0." (bedy eder) 
THESE WARM, PERSPIRY STEP UP but that you can baild increas- 






; ingly better protection against 
i “B.O” by bathing with Life- 
|} haoy every day. Try it. Bathe 
| with Lifebuoy for just seven 
days. See how fresh 
and clean your skin 
feels. When you know 
that a daily Lifebuoy 
bath stops “B.O.” 
faster, gives you 
} longer-lastin, if ~ 
“Se 1 got some Lifebvoy—and | use it i “" wasn't tong votil | noticed a big change. ' — vou oe —o 
every day! | like Lifebvoy's rich lother... | People were more friendly. | seemed to get along i... Le Mins Your “BATH A DAY | 
the way it lecves you extra clean... sure better in business. Everybody should realize A ProDUCT OF ~~ THE Liresuoy war!” 
of long-lasting protection against ‘BO. a” | that it doesm't pay fo take chances with “B.O.” LEVER BROTHERS COMPA! COMPANY 


OAYS _ THANKS TO 
LIFEBLOY! 






PROTECTION 
AGAINST B.O. 













— 


Use IT 
OanY 














eoeensnameneete ge eatin anime anmeces Ne a oom 
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New — Car Registrations, 31 States for August, 1949-1948 
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New — Car Registrations, 30 States for a 1949-1948 
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Truck registrations by states are ie | 3 z 3 Truck registrations by states are 
released here weekly, as com- + 3. | Ss Fs | } e released here weekly, as com- 
pleted by R. L. Polk representa- ° e 3 £ 3 2 5 pleted by R. L. Polk representa- 
tives in state capitals. é E v 5 > 3 = 3 tives in state capitals. 
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"48! 2 636} 2 32) 6} 214} 16| 420 3 144 279 | 17 | 14| } 113 8 173 2| 2081 /'48 
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‘48 | 860; 3|_—S 9 6| 264; —s2|_—65 | 182) 30! | 4 | 12 106} 20) _—201| 2624 | '48 
Montana ‘49| | 33% | 4 ! 109 | 222 | 114 137) | | 8 69 3 48 | 1053/|'49 Montana 
on 48) ! 333 39 | 137 13} = 218} 73! 110) 8} 2! 53 7) = 126) | 1140|'48 
Nevada ‘49) 57| | | | 25 1| 57 | 17) it} | | | 22 | 5! | 196 |'49 Nevada 
a ‘48 | 52) 23 | 36) | 12| 12) | | | | 13 1} 15} 164|'48 
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Vermont ‘49| 1 48 | | 22!) | 43 1} 20) 24! | 2) 1 | | 13) 2 178 |'49 Vermont 
Cae ‘48 cee aE Se ee | 7! 26| 24! cS Me ce ee 3} at} tt 507i ; 
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The following advertised delivered prices 385.75; Deluxe P18 — 4-dr. sed., $1,566; 


are based on factory retail prices at the 
factories. They include dealer delivery 
and handling charges and federal taxes. 
They do NOT include transportation 
charges, state sales taxes, or optional 
equipment. 

BUICK-—-Special Series 40—4-dr. 
$1,925; 2-dr. sed., $1,872; bus. cpe., 
819; Super Series 50—4-dr. sed., $2,157; 
2-dr. sed., $2,059; conv., $2,583; stat. 
wag., $3,178; Roadmaster Series 70 - 
(Dynaflow standard—4-dr. sed., $2,735; 
2-dr. sed., $2,618; conv., $3,150; stat. 
wag., $3,734; Riviera, $3,203. 


CADILLAC—Series 61-—4-dr. sed., $2,- 
893; sed. cpe., $2,788; Series 62—-4-dr. sed., 
$3,050; sed. cpe., $2,966; conv., $3,497; 
Coupe de Ville, $3,497; Series 60 Special— 
4-dr. sed., $3,828; Series 75-—5-pass. sed., 
$4,750; 7-pass. sed., $4,970; 7-pass. Im- 
perial, $5,170; 9-pass. sed., $4,650; 9-pass. 
Imperial, $4,839. 

CHEVROLET — Fleetline Special — 4-dr. 
sed., $1,460; sed. cpe., $1,413; Fleetline 
Deluxe—4-dr. sed., $1,539; sed. cpe., $1,- 
492; 8S Ss -—4-dr. sed., $1,460; 
2-dr. sed., $1,413; club cpe., $1,418; bus. 
cpe., $1,339; Styleline Deluxe—4-dr. sed., 
$1,539; 2-dr. sed., $1,492; club cpe., $1,508; 
conv., $1,857; stat. wag., $2,267. 

CHRYSLER (six) — 4-dr. sed., 
$2,153.75; club cpe., $2,133.75; stat. wag., 
Windsor (six) 'Presto-Matic 





Current Prices on New Automobiles 


$2,348.50; club cpe., 


standard)—4-dr. sed., 
$2,327.50; conv., $2,761; 
—~(Presto-Matic standard)—4-dr, sed., $2,- 
635; club cpe., $2,608.75; New Yorker 
(eight) —- Presto-Matic standard) — 4-dr. 
sed., $2,750.75; club cpe., $2,724.50; conv., 
$3,230.75; Town & Country conv., $3,944.75. 


CROSLEY—2-dr. sed., $959; conv. sed., 
$959; stat. wag., $991; roadster, $908. 


DeSOTO—Deluxe—4-dr, sed., $2,006.25; 
club cpe., $1,995.75; Carry-All sed., $2,- 
210.50; stat. wag., $2,979.25; Custom— 
(Tip-Toe Hydraulic Shift standard)—4-dr. 
sed., $2,193.75; club cpe., $2,175.75; conv., 
$2,598; 8-pass, sed., $2,882.75; Suburban 
sed., $3,198.75. 


DODGE—Wayfarer—2-dr. sed., $1,755; 
roadster, $1,744.50; bus. cpe., $1,628.75; 
Meadowbrook—4-dr. sed., $1,865.75; Cor- 
onet — 4-dr. sed., $1,944.75; 4-dr. town 
sed., $2,029; club cpe., $1,931; conv., §$2,- 
346; stat. wag., $2,882.50. 

FORD — Six — 4-dr. sed., $1,472; 2-dr. 
sed., $1,425; bus. cpe., $1,333; Custom Six 
—4-dr. sed., $1,558.50; 2-dr. sed., $1,511; 
club cpe., $1,511; Eight—4-dr. sed., $1,546; 
2-dr. sed., $1,498.50; bus, cpe.; $1,419.50; 
Custom Eight—4-dr. sed., $1,637.50; 2-dr. 


Saratoga (eight) 


sed., $1,590; club cpe., $1,595.50; conv., 
$1,948.50; stat. wag., $2,263.50. 
FRAZER—4-dr. sed., $2,395; Manhattan 
-4-dr. sed., $2,595; conv., $3,295. 
HUDSON Super Six — 4-dr. sed., $2,- 
206.50; 2-dr. sed., $2,156; club cpe., 
$2,203.25; bus. cpe., $2,053.25; conv., $2,- 


798.75; Super Eight—4-dr. sed., $2,295.50; 
2-dr. sed., $2,245; club cpe., $2,292.25; 
Commodore Six—4-dr. sed., $2,382.75; club 


epe., $2,358.50; conv., $2,951.50; Commo- 
dore Eight—4-dr. sed., $2,472; club cpe., 
$2,447.75; conv., $3,040.75. 


KAISER — Special — 4-dr. sed., $1,995; 
Traveler, $2,088; Deluxe—4-dr. sed., $2,- 
195; Vagabond, $2,288; conv., $3,195; Vir- 
ginian, $2,995. 

LINCOLN — 4-dr. sed., $2,574.50; club 
pe., $2,527; Cosmopolitan—4-dr. town sed., 
$3,238; sport sed., $3,238; club cpe., $3,- 
185.50; conv., $3,948. 

MERCURY—4-dr. sed., $2,031; club cpe., 
$1,978.50; conv., $2,409.50; stat. wag., $2,- 
715.50. 

NASH—Statesman Super—4-dr. sed., $1,- 
738; 2-dr. sed., $1,713; club cpe., $1,735; 
bus. cpe., $1,633; Statesman Oustom—4-dr. 
sed., $1,897; 2-dr. sed., $1,872; club cpe., 
$1,894. Ambassador Super—4-dr. sed., $2,- 


064; 


2-dr. 


$2, 


sed., 


039; 


Ambassador Custom—4-dr. 
club cpe., $2,219. 


OLDSMOBILE — Series 76 — 4-dr. sed., 


2-dr. 


$1,832 


$1,873); 


sed., 


(deluxe, 
$1,821 (deluxe, $1,963); 
(deluxe, $1,900); 
$2,148; stat. 


$2,198; 


conv., 


$1,974); 4- 
2-dr. 
club cpe., $1,732 (deluxe, 


club cpe., 


$2,060; 


sed., $2,223; 


dr. town sed., 


sed., $1,758 


wag. deluxe, 


$2,895; Series 88—(Hydra-Matic standard) 


—4-dr. sed., $2,244 (deluxe, $2,375); 
town sed., 
$2,170 (deluxe, 


sed., 


$2,233 


4-dr. 
(deluxe, $2,364); 2-dr. 
$2,301); club cpe., 


$2,143 (deluxe, $2,274); conv., $2,559; stat. 


wag. deluxe, $3,296; 


Series 


98 — (Hydra- 


Matic standard)—4-dr. sed., $2,500 (deluxe, 


$2,594) ; 


2-dr. 


sed., 


$2,426 (deluxe, 


$2,- 


520); conv. deluxe, $2,973; Holiday, $2,973. 


PACKARD — Eight — 4-dr. sed., $2,249; 
2-dr. sed., $2,224; stat. wag., $3,449; De- 


luxe Elight—4-dr. sed., 


$2,383; 2-dr. sed., 


$2,358; Super — 4-dr. sed., $2,633; 2-dr. 


sed., 
$2,919; 2-dr. sed., 
7-pass, sed., $3,950; 


975 conv., 


$4,520. 


$2,894; 


$2,608; Super Deluxe — 4-dr. sed., 


conv., $3,350; 


lim., $4,100; Oustom 
—(Ultramatic standard)—4-dr. 


sed., $3,- 


PLYMOUTH — Deluxe P17 — 2-dr. sed., 


$1,507; Suburban, 


$1,855; bus. cpe., $1,- 


clube cpe., $1,534.25; Special Deluxe P18— 
4-dr. sed., $1,644; club cpe., $1,617.50; 
conv., $1,997; stat. wag., $2,387. 


PONTIAC—Streamliner Six—4-dr. sed., 
$1,740 (deluxe, $1,835); sed. cpe., $1,689 
(deluxe, $1,784); stat, wag., $2,543 (de- 
luxe, $2,622); Streamilner Eight—4-dr. sed., 
$1,808 (deluxe, $1,903); sed. cpe., $1,758 
(deluxe, $1,853); stat. wag., $2,611 (de- 
luxe, $2,690); Chieftain Six—4-dr. sed., 
$1,761 (deluxe, $1,856); 2-dr. sed., $1,710 
(deluxe, $1,805); club cpe., $1,710 (deluxe, 
$1,805); bus. cpe., $1,587; conv, deluxe, 
$2,138; Chieftain Eight—4-dr. sed., $1,829 
(deluxe, $1,924); 2-dr. sed., $1,779 (deluxe, 
$1,874); club cpe., $1,779 (deluxe, $1,874); 
bus. cpe., $1,656; conv. deluxe, $2,206. 


STUDEBAKER—Champion Deluxe—4-dr. 
sed., $1,688.50; 2-dr. sed., $1,656.75; club 
cpe., $1,683; bus. cpe., $1,588.25; Cham- 
pion Regal Deluxe—4-dr, sed., $1,762; 2-dr. 
sed., $1,730.50; club cpe., $1,756.75; bus. 
cpe., $1,662; conv.; $2,086.25; Commander 
Deluxe—4-dr. sed., $2,019.25; 2-dr. sed., 
$1,987.75; club cpe., $2,014; Commander 
Regal Deluxe—4-dr. sed., $2,140.50; 2-dr. 
sed., $2.108.75; club cpe., $2,135; conv., 
$2,467.50; Land Cruiser 4-dr. sed., $2,- 
327.75. 


WILLYS-OVERLAND — Jeepster conv., 
$1,602.22; 4-cyl, stat. wag., $1,708.89; 
6-cyl. stat. wag., $1,814.14; 6-cyl. stat. 
sed., $1,866.92. 
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Plus 100 Million Drivers .. . 


50 Million Cars Seen 
By Hunt in 6 Years 





DEALERS SPUR PARTS, SERVICE SALES—Typical of the scene in many Chevrolet dealer- 
ships during the All Aboard for Values Unlimited campaign is this photo showing service 
and parts managers watching an employe move the miniature streamliners ahead toward 
Buyersville, the goal. From left: O. C. Sammons, service manager; Gilbert Dietzler, parts 
manager, and Peggy Wahi, al! of Ver Hoven Woodward Chevrolet Co., Detroit. 





Chevrolet Dealers 
Push Program for 


paign, featuring these values, is 
being waged by most dealers in 
newspapers, by radio and direct 
mail. 





OKLAHOMA CITY.—A predic- 
tion that 50,000,000 cars will be 
using the country’s highways in 
“five years—six at the most—,” has 
been made here by O. E. Hunt, 
executive vice-president of General 
Motors. - 

Honored by the 200 delegates at 
the 17th annual meeting of the 
American Assn, of Motor Vehicle 
Administrators, Hunt also said that 
these cars will travel about 500 
billion miles a year, and that there 
will be about 100,000,000 drivers. 

“You’ve done a wonderful job 
in the last 17 years,” he told the 
group. “But a lot more must be 
done if the average motorist is 
to be assured of any degree of 
safety when he takes to the 
road.” 

Hunt received an award of merit 
from the association for rounding 





Service Goodwill 


DETROIT.—Dealer participation 
in Chevrolet’s fall campaign to in- 
crease customer goodwill in parts 
and service departments is higher 
this year than in any previous sim- 
ilar campaign in Chevrolet history, 
W. E. Fish, general sales manager, 
has announced. 

“More than 95 percent of all deal- 
ers throughout the nation are tak- 
ing part in the 1949 campaign,” | 
said Fish. “It offers special values 
to old and new customers in parts 
and in service and repair opera- 
tions on Chevrolet cars and trucks. 
We believe it will repay the dealers 
and Chevrolet in customer good- | 
will. 

“All aboard for values unlimited” 
is the theme of the current drive, 
and all of the promotional material 
is slanted along the lines of the 
modern streamlined railway. Most 
dealers display a full-sized floor 
piece of a rotund conductor calling 
out “all aboard,” and employes are 
spurred to greater achievement by 
a progress chart featuring stream- 
liners moving along parallel tracks. 

The campaign was planned and 
executed through the cooperation 
of the Chevrolet service depart- 
ment and parts and accessories 
department. It is designed to offer 
dollar-saving values in both depart- 
ments to old customers, and to} 
bring in new customers. 


A consumer advertising cam- | 


Willys Lahimelees 


Service Program 


TOLEDO. — Willys - Overland is| 
launching a program to standard- 
ize its dealers’ service methods 
throughout the country and to de- 
velop closer liaison between fac- 
tory and field service departments, | 
it was announced last week by 
Dean A. Walters, service manager. 


To implement the program, six 
new field service representatives 
have been appointed. They are: 
John L. Riedl, Delbert E. Hannah, 
Herbert C. Behr, Hugh S. Flora- 
day, Robert J. Welch and Wesley | 
W. Greene. Territories and head- 
quarters have been already as- 
signed to some of the men, Walters 
said. 

Greene will maintain an office in 
Oklahoma City; Welch, Washing- 
ton, and Hannah, Seattle. The 
other representatives are in the 
field at present and will be given 
assignments when they return to 
Toledo, he added. 











‘Miracle Carburetor’ Man 


Charged With Fraud 


OTTAWA.—Paul Emile Desroch- 
ers, an inventor who had been 
sought in connection with promot- 
ing a “miracle carburetor,” has 
appeared before Judge Roland 
Millar on a charge of obtaining 
$7,000 by false pretenses from Wil- 
frid Brais, 

He was remanded for trial at the | 
request of his attorney, Louis Far- 
ley. Bail was set at $7,000. 


To feel the pulse of the auto industry, 
consistent reading of AUTOMOTIVE NEWS 
is necessary. 
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700% MORE VISION 





out his 40th year “of outstanding 
service” in the automotive field. 


Election of officials found E. T. 
Newbry, Oregon’s secretary of 
state, succeeding M. C. Connors as 
president of the group. 


Other new officers, elected by 
acclamation, are H. E. Marsh of 
the Vermont state department, 
first vice-president; Earl W. Mer- 
ritt, manager of the Illinois Mo- 
tor vehicle department, second 
vice-president, and Don Mc- 
Claugherty, West Virginia motor 
vehicle commissioner, secretary- 
treasurer. 

New members of the association’s 
executive committee are J. D. Mc- 
Dougall, chief clerk for the state 
of Washington; Rudolph King, 
Massachusetts regional motor ve- 
hicle administrator; George 
Keneipp, director of vehicles and 
traffic for District of Columbia; 
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CURB-TO-CURB REAR VISION 
with ALL-WEATHER PROTECTION 


Show the new Fold-A-View rear panel to all your convertible 
customers and you'll make plenty of these big-profit sales. 


NEW ENGINEERING! 


ULTRA-SMART STYLING! 


27 


Alfred Kahl, Iowa’s commissioner 
of public safety, and Connors, who 
automatically became a member of 
the committee for a _ three-year 
term. 


Aids Boys Ranch 
Rogers Donates Motor, Tools 


For Mechanic Course 

AMARILLO, Tex.—Jess Rogers, 
president of Plains Chevrolet Co., 
has presented Boys Ranch with an 
automobile motor and all _ tools 
necessary for conducting a course 
in auto mechanics. 

Boys Ranch, a place for home- 
less boys, located about fifty miles 
from here, is made possible by the 
support of civic groups, individuals 
and business concerns in the Texas 
Panhandle area, 

With this gift from Rogers, 
teaching of auto mechanics is made 
possible, thus achieving one more 
step toward a goal of making each 
boy on the ranch a self supporting, 
reliable citizen, Rogers said. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry ... an esti- 
mated more than 100,000 readers weekly! 














After driving all summer with their tops down or rear panels 


ich en) 


%& Stainless Steel Trim . . . Matches 
chrome moldings of any car. 

%& New Crystal 
Glass” 

% Curb-to-Curb Rear Vision ... No 
rear blind spots. 


%* Installs in Minutes . .. No tools 
required. Easily lowered for sum- 
mer ventilation. 

¥* Positive Fit . . . Tested to fit per- 
fectly on 56 different models, 


PATCO FOLD-A-VIEW 


removed, convertible owners aren’t going to like the restricted 
“peephole” vision they get when cold weather forces them to 
put tops up and replace rear panels. That’s why the fall season 
is the Fold-A-View big-profit season. The Fold-A-View panel 
gives all-weather protection (its new non-stain sponge rubber 
weatherstrip seals out rain, dust and drafts) yet it provides the 
same unlimited curb-to-curb rear vision of no panel at all. 


GIVES ANY CONVERTIBLE A SMART 1950 APPEARANCE 


Leading car makers are already using “flexible glass” rear panels 
on their newest, smartest convertible models. Owners of old 
convertibles can get this same modern styling plus increased 
safety, with a Fold-A-View panel. 

Get your share of this high-profit business! Ask your jobber about 
Fold-A-View panels today! 


ADVANCED-DESIGN FEATURES 


Clear ‘Flexible 


* Cleans With Water... 


%& No Air or Water Leaks ... Sealed 
against drafts, rain and dust with 
new non-stain sponge-rubber 
weatherstrip. 


%& Safer in Case of Accident... The 
Fold-A-View will not splinter or 
crack on impact. 


*®& Road Proved... The Fold-A-View 
panel has been tested under all 
climatic conditions. 


PESOS het Oe 
THE PATTERSON COMPANY 


220 South 10th St., Minneapolis 2, Minnesota 
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Appointments by Goodyear Tire 
& Rubber Co. of Canada, Ltd., are 
announced by C. B. Cooper, gen- 
eral sales manager, as follows: 

G. F. Turner has been appointed 
manager of tire sales. Turner has 
been with the company over 20 
years as a sales executive. 

G. M. Roberts has been appoint- 
ed manager of the automobile tire 
department. Roberts has had years 
of experience in Goodyear branches 
and as head office staff represen- 
tative. oe 

+ 


Ford Reports 4 Assignments 
In Highland Park Plant 


Four major appointments in the 
Ford Motor Co.’s Highland Park 
operations are announced by A. J. 
Hole, general plant manager, High- 
land Park operations. 

Edgar F. Wait has been named 
assistant plant manager; C. F. Han- 
cock, resident controller; Clifford 
E. Bernard, general superintendent, 
trim, paint and artificial leather 
manufacturing, and Clarence W. 
Brown, manager of works stand- 
ards. 

. e * 


Dixon Named Head 


Of L-M Parts Section 


George Dixon has been appoint- 
ed assistant parts and accessories 
manager for Lincoln-Mercury di- 
vision. 

Dixon has been in the automo- 
bile business since 1928, when he 
joined Cadillac. He has been a 
parts and accessories manager in | 
various factory-owned dealerships. | 
national field representative and 
supervisor, and national parts and 
accessories merchandising man- 
ager. | 

. am * 
Harvester Names Lindblom 


Head of Engineering Group 

Carl A. Lindblom has joined the 
motor truck division of Interna- 
tional Harvester Co. as chief engi- 
neer of its newly’ established 
advanced engineering group. This 
group is one of several which have 
been set up as a result of a struc- 
tural change in the engineerin 
departments of all Harvester divi- 
sions. 

As head of the group, Lindblom 
will have charge of the study, de- 
sign and testing of new units for 
use in International motor trucks 
manufactured by the comnanv. 
Prior to joining Harvester. Lind- 
blom was chief engineer of White 


Motor Co. 
. * oz 


Studebaker Names Challinor 


Assistant Service Head 


Edwin J. Challinor has been ap- 
pointed assistant to the general | 
service manager of Studebaker | 
Corp., and Charles R. McIntosh has | 
been named to succeed Challinor 
as special service representative in 
South Bend. 

Challinor has been in the com- 
pany’s general service department 
since 1943. The transfer of McIn- 
tosh to South Bend brings him 
from the Boston area where he has 
been a field service representative. | 
John A. Kruse replaces McIntosh | 
in Boston. 





aa * * 
Clark Named to Handle 


Special Reo Field Post 


R. D. Hilty, general sales man- 
ager of Reo Motors, Inc., an- 
nounces appointment of Howard L. | 
a as special district representa- 
tive. 

Clark, former assistant samaial | 
sales manager of Federal Motor | 
Truck Co., began his automotive | 
career in 1917 with International | 
Harvester Co. He joined Federal in | 
1945, as district sales manager and 
was named assistant general sales | 
manager there in August, 1948. | 

© J . | 


Goodrich Replacement Div. 


Boosts 2 on West Coast 


Two appointments in the Pacific 
Coast section of the replacement 
tire sales division, B. F. Goodrich 
Co., are announced by L. T. Grei- 
ner, division manager. 

J. E. Wacksmuth, Los Angeles 
district manager for the last 16 
years, is named to the newly-cre- 
ated post of dealer sales develop- 
ment manager. He is succeeded in 
the Los Angeles post by Don Ham- 
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ilton, who had been general super- 
visor in the Los Angeles district 
for the last year. 

* * * 


Hurley Named President 
Of Curtiss-Wright 

Roy T. Hurley, director of manu- 
facturing engineering for Ford Mo- | 
tor Co., has been named president 
of Curtiss-Wright, aircraft manu- 
facturer. 

Hurley has had wide experience 
in air work. For 14 years, prior to 
going to Ford, he had been at Ben- 
dix Aviation Corp. as _ vice-presi- 
dent. 


REPRESENTS $300,000 INVESTMENT—Mendenhall Motor Co. (Ford), recently moved to its 


new and modern building at 23rd St. and Washington Ave. in St. Louis. The building, 
which cost $300,000, includes 31,710 square feet, of which 22,250 square feet are devoted to 
service. Mendenhall is owned by Mrs. Fred Baier. Clifford F. McClure is general sales 


manager. 
from Cornell university where he | Warren H. Snow, president of E. H. 
received his engineering degree. | Rollins & Sons, who resigned. 
His first assignment was on tire} e.g i 
Fi | specifications and quality control.| Sears Moves to Washington 
trestone Appoints Lyon |After 11 years in the department,| for Rubber Group Duti 
; ; p Duties 
Tire Development Head he was named its manager in 1940, ° 
P the position he has held until now.| Effective Sept. 9, W. J. Sears, 
romotion of W. E. Lyon to tire . Ss «& vice-president of the Rubber Manu- 
facturers Association, moved to the 


development manager is announced : ‘ 7" 

by Raymond C. Firestone, vice- Joins Seiberling Board organization’s Washington office, 
president of Firestone Tire and| T, Tyler Sweeney, vice-president|the association announced. Sears 
and a director of E. H. Rollins &|had been headquartered at the 


Rubber Co. 
Lyon, a native of Walton, N. Y.,|Sons, New York investment firm, | RMA’s New York office for the past 
two years 


joined Firestone’s 1929 college|has been elected a director of Sei- 
training class following graduation | berling Rubber Co. Sweeny replaces The association said the move 


* * + 
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was made with a view to expanding 
the services of its Washington staff 
in work with the security agencics 
and the rubber production and ru)- 
ber control offices of the govern- 
ment. a 

. 


MacLeod Named to Ford’s 


Somerville Sales District 


Donald D. MacLeod has been ap- 
pointed manager of the used-car 
and truck department in Ford's 
Somerville (Mass.) sales district, 
announces John F. Connors, dis- 
trict manager. 

MacLeod was previously zone 
manager for Rhode Island and New 
Hampshire. His new district has 
about 280 dealers. 


| Buick Zone Managers 
Changed in 3 Cities 


A series of personnel shifts affect- 


jing Buick’s St. Louis, Kansas City 


and Minneapolis zones have been 
announced by O. L. Waller, general 
sales manager. 

Edward C. Loppnow, present 
Kansas City zone manager, will 
replace Eugene J. Sullivan as Min- 
neapolis zone manager. Sullivan 


has resigned to accept a Buick 
zone 


dealership. R. P. Sullivan, 
(Continued on Page 29, Col. 1) 
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(Continued from Page 28) 


manager at St. Louis, will succeed 
Loppnow at Kansas City and Rob- 
ert J. Waller, St. Louis assistant, 
will replace Sullivan as zone man- 


ager there. 
+ * . 


2 Eastern Representatives 
Appointed by Austin 
i Austin Motor Co. of England has 


| appointed Fred Illingworth, form- | 


' erly with Hudson, as area repre- 
sentative in Massachusetts 
northern New England. 
Eugene J. Bedell, previously as- 
sociated with Nash, will represent 
Austin in Connecticut and the 
middle Atlantic states. 
o w * 
U. S. Tires Names Irwin 


To Head Farm Sales 


Harry R. Irwin has been ap- 
pointed manager of farm market 
sales for U. S. Tires division of 
U. S. Rubber Co., according to J. 
Cc. Ray, sales manager. 

A native of Newton, Ia., Irwin 
has field sales experience in the 


ee tetra 


parts 


with great experi- 


ence in 


To explore the 


possibilities 


Fort Wayne, Indiana, or 





tire business covering a period of 
over 20 years. He has also been in 
business for himself in Newton and 


treasurer, while Lester M. Elliott, 
controller of McCord Corp., and 
Maurice E. Griffin, secretary-treas- 
urer of Woodall Industries, Inc., 
were elected to the board of direc- 
tors. 

Others named by the Toledo con- 
trol include: treasurer, H. E. Brem- 
forder, assistant treasurer of A. P. 
Parts Co.; directors, L. L. Melick, 
treasurer and assistant secretary of 


|and automotive accessory distribu- 
|tor, Irwin joined U. S. Rubber Co. 
jin 1948. 


and | comptroller of Motor Parts Corp., 





| Institute of America. 


|tary and treasurer of Toledo Steel 


Tn the U. S. Rubber 
Fort Wayne plant 


involving rubber- 
bonded-to-metal 


Dana Corp.; George L. Palmer, 
treasurer of Willys-Overland, and 
Robert W. Vogel, auditor of Cham- 
pion Spark Plug Co. 


Auto Personnel Listed a 
By Controllers Institute DeSoto Names Manager 


Lionel J. Sorensen, treasurer and| For Buffalo, Rochester 

William J. Moran has been ap- 
pointed city manager of Buffalo 
and Rochester for DeSoto, an- 
nounces J. B. Wagstaff, DeSoto's 
sales vice-president, Moran form- 
erly was a district manager in the 
Syracuse region. 

He has been in the automobile 


Mason City, Ia., as a tire, ee | 


* > * 


has been elected president of the 
Detroit control of the Controllers 





Hobart B. Brown, assistant secre- 


Products Co., has been similarly 
honored by the Toledo control, and 
William B. Gay, vice-president and| business since 1933 and joined 
controller of International Harves- | Chrysler Corp. in 1942. 
ter Co. of Canada, Ltd., has been *_ * * 
oe president of the Hamilton | Dogroit Asst. Zone Head 
nt.) control. ‘ | 
The Detroit group also named Appointed by Nash 
Samuel E. MacArthur, controller of Appointment of Irwin Hadland as 
Federal Mogul Corp., as secretary- 
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Texas A & M College... Re- 
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UNITED STATES RUBBER COMPANY 


5850 Cass Avenue, Detroit, Michigan 


Nash Motors has been announced 
by H. C. Doss, sales vice-president. 


Mass., 
Nash. 


assistant Detroit zone manager of|as district representative for Auto- 


New Square Span Reading of 





GETCHELL MOTORS IN ENGLEWOOD, N. J.—This firm was recently awarded the Pontiac 
Better Dealer Award, according to George E. Getchell. Getchell's new building is 65 feet 
wide and 17! feet deep. The entire plot at 25 S. Dean St. is paved. 


Lite Battery Corp. in the Pittsburgh 
area has been announced by W. E. 
Hadland, who has been assistant | Blank, sales manager. Piel succeeds 
zone manager at Memphis since | K. E. Shorthouse. 
1946, was district manager for sit he? 


+ 
American Bosch Corp., Springfield,| Dedon Named to Manage 
f 10 joini ° 
- years before joining | ta-’s Mineola Branch 


Charles F. Dedon has been ap- 
pointed manager of the Mack 
Truck Co.’s Mineola (N. Y.) direct 
factory branch, it is announced by 
A. C. Fetzer, vice-president. 

A veteran Mack employe, Dedon 
joined the company in 1918 as a 
clerk. During the ensuing years he 
served the company as purchasing 
representative for its New York 
City branch, salesman, sales engi- 
neer and assistant to the manager 
of the Mack New York City branch. 


Studebaker Adds Five 
To Field Sales Force 


Five new district managers 
have been named for Studebaker 
Corp.’s field sales organization, 
according to K. B. Elliott, sales 
vice-president. 

The appointees are: E. C. Full- 
mer, Chicago region; Wade L. 
Hardy jr., Buffalo branch; Wilson 
H, Dennis, Omaha; A. F. Dolan, 
Memphis, and E, T. Sullivan, 
Dallas. 


* * * 


Piel Appointed 
Appointment of Ordway F. Piel 


* * * 
Monroe’s McIntyre Named 


To Capital Airlines’ Board 


Brouwer D. McIntyre, president 
manager of Monroe 
Auto Equipment 
Co, Monroe, 
Mich., has been 
named to the 
board of directors 
of Capital Air- 
lines. 

McIntyre is also 
president and 
board chairman 
of American Ban- 
tam Car Co., But- 
ler, Pa., and a di- 


|}and general 





a... 
B. D. MeIntyre 
rector of Willys-Overland. 
* = + 


| Federal Appoints Hurme 


| To Chicago Sales Region 


Appointment of E. A. Hurme as 
| factory-sales representative for the 
|Chicago region of the Federal 
Motor Truck Co. has been an- 
|nounced. by Carl Loud, general 
|} sales manager. 

Hurme will direct dealer rela- 
tions and sales activities in metro- 
politan Chicago, northern Indiana 
and lower Wisconsin. Long identi- 
fied with heavy-machinery and 
Diesel - equipment industries, he 
formerly headed his own organiza- 


tion of manufacturers’ agents. 
e . . 


Moore Takes Reo Post 


In Kansas City 
| Appvintment of Jasper D. Moore 
as Reo branch manager in Kansas 
City, is announced by John Tooker, 
assistant general sales manager. 
Moore formerly was with the 
truck department of Buchanan 
Chevrolet Co., Spokane, Wash. For 
|almost four years, he was also 
|manager of Reo Spokane Co., dis- 
|tributors for sections of the three 


| northwestern states. 
| * * * 


Cremer Named Manager 

| Of Binks N. Y. Office 

Burke B. Roche, president, Binks 
| Mfg. Co., Chicago, announces the 
|appointment of E. J. Cremer as 
manager of the new Binks sales 
j}and engineering office in the Em- 
| pire State building, New York. 

| Cremer’s duties include technical 
|consultation, serving those who 
|need help in matters pertaining to 
~spray-painting equipment, finishing 
| or methods, Roche said. 











Used-Car Auction Prices 


Market Trend 


There is still just one direction for used-car prices. Some cheer 
can be gained from the fact that the decline is a gentle one, how- 
ever. This week’s overall average price of $940 is $5 under last 
week’s figure. 

Declines by models ranged from $2 for ’41s to $10 for 1949 ve- 
hicles. September’s overall average price of $940 was $49 below the 
average in August and $74 below the July medium. 


4-dr., $970; half-ton pickup, $580. 
DENVER WILLYS—'48 Jeep, $595, $770. ‘47 Jeep, 
(Denver Auto Auction, Inc. Sale every 


$605, $690. 
Tuesday at Englewood, Colo. Prices are | MISCELLANEOUS—'49 GMC 1-ton truck, 
for sale of Sept, 20.) 


$1,330. '39 International %-ton pickup, 
(Had largest sale of the year this $290. 
week.) 





MASON CITY, IA. 


BUICK—’50 Special 2-dr., $2,130. — 
oa $2,180 7s eer eae ae. (Lapiner’s Used Car Auction, Sale every 


Wednesday. Prices are for sale of Sept. 
21 


-) 
142 (Sold 97 units out of 158 offerings.) 
BUICK—’49 Super conv., $2,325; 4-dr., 
$2,260, $2,205. ‘48 Super 4-dr., $1,535. 
‘47 RM 2-dr., $1,365, "46 RM 4-dr., 
$1,025, 
CADILLAC—'49 (62) 
(62) 4-dr., $1,025. 
CHEVROLET—'49 FL Deluxe 4-dr., $1,- 
860, $1,830, $1,785; 2-dr., $1,750, $1,710, 
$1,670; SL Deluxe 2-dr., $1,700, $1,675, 
$1,605; club coupe, $1,645. '48 FL aero- 
sedan, $1,285, $1,240. °47 FM 2-dr., 
$1,110, $1,100, '46 FM 2-dr., $970, $910, 
$850. '42 Deluxe 4-dr., $510. 


CHRYSLER—'49 Windsor 4-dr., 
$2,260. '47 Windsor 4-dr., $1,155. 


DeSOTO—'49 Custom 4-dr., $2,010; 2-dr., 
$1,980, '42 Custom 4-dr., $255. 


DODGE—’'49 Meadowbrook 2-dr., $1,770, 
$1,745. '48 Custom 2-dr., $1,570, $1,520, 
$1,500, '47 Custom 4-dr., $1,200, $1,165. 


FORD—'49 Custom (8) 2-dr., $1,610, $1,- 
540, $1,500; 4-dr., $1,595, $1,550, $1,475. 
'48 SD 4-dr., $1,250, $1,200 '47 SD 2-dr., 
$1,020, $900, $845. '46 SD 4-dr., $850, 
$810. 


‘47 Super conv., $1,310; Special 4-dr., 
$1,255. '41 Special 4-dr., $625, $665. 


CADILLAC—'49 (61) 4-ar., $3,265. 
(63) 4-dr., $970. 

CHEVROLET—'49 SL Deluxe conv., $1,- 
945; 4-dr., $1,885, $1,810, $1,850; FL 
Deluxe 4-dr., $1,835; Special 4-dr., $1,- 
750, $1,800. '48 FL aerosedan, $1,435, 
$1,495. '47 FM 4-dr., $1,095, $1,110, $1,- 
140, '46 FL aerosedan, $1,030. ‘41 4-dr., 
$500, $605; club coupe, $445. 

CHRYSLER—'48 Town & Country 4-dr., 
$1,355. '46 Windsor 4-dr., $1,130; Royal 
4-dr., $1,000. 

CROSLEY—'47 2-dr., $260. 

DODGE—’47 Deluxe 4-dr., $1,195; Custom 
4-dr., $1,025; half-ton pickup, $735. '46 
Deluxe 4-dr., $850. 

FORD—’'49 Custom (8) 2-dr., $1,445. '48 
SD (6) 4-dr., $865. '47 (8) 4-dr., $930, 
$980. '46 SD (6) 4-dr., $775. '42 De- 
luxe (8) 2-dr., $500. ‘41 (8) 2-dr., 
$460, $465. '39 conv., $385. 

FRAZER—’'49 4-dr., $1,390. 

HUDSON—'49 Super (6) 4-dr., $1,675. 

KAISER—'47 4-dr., $805, $810, $880. 

LINCOLN—’'49 Cosmopolitan conv., $2,020; 
4-dr., $1,805. 

MERCURY—'49 4-dr., $1,710. °47 2-dr., 
$1,130. '46 conv., $800, '40 4-dr., $400, 


$530. 

NASH—'49 Ambassador 2-dr., $1,675. ‘40 
4-dr., $255. 

OLDSMOBILE—’49 (88) 2-dr., $2,295, $2,- 
375; (98) 2-dr., $2,105; (71) 4-dr., $1,- 
895. '48 (78) 2-dr., $1,555. ‘41 (78) 
2-dr., $1,555, '41 club coupe, $295. 


2-dr., $3,155. °'46 


$2,300, 


FRAZER—'47 4-dr., $885, $830. 

HUDSON—’'48 Commodore (8) 4-dr., 
380, 

KAISER—’'47 4-dr., $750. 

LINCOLN—'49 club coupe, $1,995. 

MERCURY—’'49 4-dr., $2,15, $2,140, $2,- 
120; 2-dr., $2,115, $2,105, $2,075; club 
coupe, $1,745. '45 4-dr., $150. 


$1,- 


PACKARD—’'47 Clipper 4-dr., $1,175. OLDSMOBILE — '49 (98) 4-dr., $2,175; 
PLYMOUTH—'49 SD 4-dr., $1,740, $1,790; (76) club coupe, $2,005. '46 (66) 2-dr., 
Deluxe 2'dr., $1,685, '47 SD 4-dr., $875, $930. 


PLYMOUTH—'49 SD 4-dr., $1,760, $1,715, 
$1,710. '48 SD 2-dr., $1,310; club coupe, 
$1,075, $1,010, $965. °47 Deluxe 2-dr., 
$1,015, $965, $905. ‘40 2-dr., $285. 

PONTIAC—'49 Chieftain (8) 4-dr., §2,- 
105, $2,085; Streamliner (8) 4-dr., $2,- 

$2,005. "48 Streamliner (8) 2-dr., 


$985. '46 SD 4-dr., $870. '41 club coupe, 


PONTIAO—'49 (8) 2-dr., $1,985, $2,205. 
"41 (6) 2-dr., $535. 

STUDEBAKER—’50 Champion Regal De- 
luxe 2-dr., $1,905. °47 Champion Regal 
Deluxe club coupe, $1,205; Champion 065, 





EVERY MOTORIST WANTS 
THE STYLE AND COMFORT 


4 
Nn Vy 0/1111 <a 


Trade Mark 


THESE FEATURES 
MEAN BIG SALES! 


e Open-window ventilation 
when it rains or snows 


Here’s customer satisfaction 
and profit that you find in few 
accessories. Ventshades add 
much to driving comfort in 
any weather and have the extra 
sales-making advantage of 
eye-appeal. They enhance the 
natural beauty of the car’s lines 
and look like a built-in feature. 
Your customers will enjoy 
Ventshades. You'll enjoy sell- 
ing them. Order them now. 


© Safety from exhaust fumes 

© Less fogging of glass 

© Shade from the sun 

© More comfort the year ‘round 


e Added beauty for the car 

LIST PRICES 
2-piece set $6.50 
4-piece set $12.50 


© Quick, easy installation. Indi- 
vidual designing for each make 
and model assures accurate fit 


© Made to meet exacting stand- 
ards of car manufacturers. 
Won't rust or rattle 


Monvtactured under eaclusive license 


Pritchard potent 102974 


AUTO VENTSHADE CO. 


BOX 1402 + ATLANTA 1, GEORGIA 
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’47 Streamliner (8) sta- 
'40 Streamliner (8) 


$95. 


$1,565, $1,530. 

tion wagon, $1,125. 

2-dr., $285. 
STUDEBAKER—’'39 half-ton pickup, 


TOLEDO 


(Doc Greiner Auction. Sale every Thurs- 
day. Prices are for sale of Sept. 22.) 
(Prices off another $100 on late 
models, A large spread is developing 
between the price of ’49 models and 
other postwar cars, Sold 46 out of 94 

offerings.) 

BUICK—'47 RM _ sedanette, $1,275. °46 
Super sedanette, $1,065, '41 Super 4-dr., 
$320. °36 Special 4-dr., $125. 































CADILLAC—'46 (61) 4-dr., $1,400, ‘41 
(61) sedanette, $780. 
CHEVKOLET—'49 FL Deluxe 2-dr., $1,- 


640, "48 SM club coupe, $1,050; 2-dr., 
$1,160. 47 FL aerosedan, $1,325, $1,190; 
FM club coupe, $1,040; 4-dr., $1,035; 
SM 2-dr., $1,050, '41 MD club coupe, 
$435; business coupe, $310. 

DODGE—'47 Custom 4-dr., $1,035; Deluxe 


2-dr., $1,090. 
FORD—'49 Custom (8) club coupe, $1,- 
255; 2-dr., $1,445, $1,375. °48 SD (8) 


2-dr., $1,110; 4-dr., $925; (6) club coupe, 


$1,025. '47 SD (8) 2-dr., $1,075; (6) 
2-dr., $705, '40 Deluxe (8) 2-dr., $315. 
'36 4-dr., $150, 

FRAZER—’47 Manhattan 4-dr., $960. 

NASH—'49 (600) 2-dr., $1,450. 

OLDSMOBILE—'47 (76) sedanette, $1,- 
230; 4-dr., $1,030; (98) 4-dr., $1,100. 
'46 (76) sedanette, $925. '41 (66) club 
coupe, $395. 

PLYMOUTH—'47 SD club coupe, $1,090. 
'46 4-dr., $860. '41 Deluxe 2-dr., $275; 
SD 2-dr., $440. '39 conv., $110. 

PONTIAC—'47 Streamliner (8) sedanette, 
$1,095. '46 Streamliner (8) sedanette, 
$1,025; 4-dr., $1,100. 

STUDEBAKER—'47 Champion 2-dr., $1,- 
150, $1,030. 


WILLYS—’'49 Jeepster, $960. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co, Sale every 
Thursday, Prices are for sale of Sept. 22.) 
(Price of '49 models slipping, Buyers 
show very little interest in '49s unless 
they are cheap. Prewar models get 
plenty of action, Sold 87 units out of 

123 offerings.) 


BUICK—'41 Super 4-dr., $460. °36 4-dr., 
$105. '34 4-dr., $80. 

CADILLAC—'41 (62) 4-dr., $795. 

CHEVROLET—'49 SL Deluxe 4-dr., $1,- 


675, '48 FL aerosedan, $1,315. '46 half- 
ton pickup, $675; SM 4-dr., $860, $750, 
$820, $835. '42 SD club coupe, $590. ‘41 


FL 4-dr., $560, $325, $420, $200. '40 
SD 4-dr., $425, $330, $200, $225, $190. 
'38 Standard club coupe, $200. '37 De- 
luxe 2-dr., $280, $75. '36 Deluxe 4-dr., 
$150, $100. 

CHRYSLER—'46 New Yorker 4-dr., $1,- 
050, $1,020, $915. '41 Royal 4-dr., $510. 

DeSOTO—'42 Custom 2-dr., $300. ‘41 De- 
luxe 4-dr., $370. 

DODGE—'46 Deluxe 4-dr., $915. ‘42 De- 
luxe 4-dr., $420. °41 4-dr., $460, $400, 
$360. 


FORD—'49 Custom (8) 2-dr., $1,360, $1,- 
295. '48 SD (8) Super Deluxe 4-dr., $1,- 
105, $930. '46 (8) half-ton pickup, $515. 
‘41 SD Super Deluxe 4-dr., $535, $520, 
$475. '40 Deluxe 4-dr., $575, $340, $260; 
%-ton truck, $325. ‘37 Deluxe 2-dr., 
$100, °35 Deluxe 2-dr., $170. 

HUDSON—'47 Commodore (6) club coupe, 
$700. °38 (6) 4-dr., $115. 


KAISER—’47 Custom 4-dr., $910. 

MERCURY—'41 4-dr., $380. ‘39 2-dr., 
$265. 

NASH—’'46 (600) 4-dr., $725. 

OLDSMOBILE—'48 (98) 4-dr., $1,620. °46 
(76) 4-dr., $1,060, $1,010. '39 (66) club 
coupe, $100. ‘36 (6) 4-dr., $170, $110. 
'35 (6) coupe, $125. 

PLYMOUTH—'47 SD conv., $1,190; 2-dr., 


$790, $970. '46 SD 4-dr., 2 at $900, '42 
SD 4-dr., $505. ‘41 Deluxe club coupe, 
$380, $420, $320. °40 Deluxe 4-dr., $375, 
$500, $310. 

PONTIAC—'46 Streamliner 4-dr., $1,015. 
‘40 Deluxe (6) 4-dr., $265. °38 Deluxe 
(8) 2-dr., $170. 

STUDEBAKER—'46 Champion 2-dr., $680. 
"41 Commander club coupe, $490. 

MISCELLANEOUS — '40 LaSalle 4-dr., 
ion ‘38 International half-ton panel, 
165, 


QUINCY, ILL. 


(Charlie Thale’s Quincy Auto Auction. 
Sale every Friday. Prices are for sale of 
Sept, 16.) 

(Sold 80 percent of consignments.) 
BUICK—'48 Special sedan, $1,395. '46 RM 

sedan, $1,175. '42 Super conv., $665, ‘41 

Special sedan, $750, $630, '40 Special 

sedan, $380, $420; club coupe, $225; 

Super sedan, $400, $505. ‘38 Special 

sedan, $140, $230. '35 Super sedan, $315. 
CHEVROLET—'49 SL sedan, 2 at $1,635. 

‘48 FM club coupe, $1,400, $1,385; FL 

aerosedan, $1,375, $1,415. '47 SM sedan, 

$770, $890, $1,085; FM sedan, $1,025, 
$965, $975. °46 FM sedan, $1,040, $950; 

SM sedan, $865, $825. ‘42 club coupe, 

$700; FL aerosedan, $685, '41 coupe, 

$530; sedan, $615, $595, $580, $430, '39 

coupe, $460, $395; sedan, $255, $390. '38 

coupe, $260. '37 sedan, $315, $340, $320, 

$80, $90, $125; club coupe, $160, $165. 

'36 sedan, $155, $325. 

— sedan, $1,190. '39 sedan, 
CROSLEY-~'47 sedan, $185. 
DeSOTO—'39 sedan, $195. 
DODGE—'49 Wayfarer roadster, 

’37 coupe, $57. 

FORD—'49 half-ton pickup, $1,085, 


$1,305. 
‘47 


Average Used-Car Prices 


(Compiled by Automotive News) 





Model Sept. 1949 Aug. July 
(to date) 1949 1949 
$1,781 $1,883 $1,952 
1,336 1,393 1,422 
1,093 1,147 1,175 
956 986 1,035 
535 576 569 
486 506 516 
iodine 388 433 433 
Overall ——> s———- — 
Average. $ 940 $ 989 $1,014 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 


‘46 sedan, 
$925, $1,005, $875. °42 sedan, $440, $660, 


sedan, $1,040, $960, $1,080, 
$265, $310. '41 sedan, $525, $420, $335, 
$485. °40 sedan, $225, $410, $405. ‘38 
sedan, $105, $210, $300; half-ton pickup, 
$255; business coupe, $100. ‘37 sedan, 
$50, $47. '36 sedan, $200, $205, $275. '30 
sedan, $65. 


HUDSON—'46 sedan, $680. '42 sedan, $505. 
"38 sedan, $45. 


KAISER—'48 sedan, $1,015. 


NASH—’40 sedan, $195. 
OLDSMOBILE—'41 sedan, $445. 
PACKARD—’36 sedan, $165. 
PLYMOUTH—'49 sedan, $1,560, $1,590, 
$1,635. '48 sedan, $1,125, $1,150, $1,080. 
‘46 sedan, $905, $840, $755. ‘41 sedan, 


$335, $580. "40 sedan, $285, $420. °'39 
sedan, $200, $190. '38 sedan, $97. 
PONTIAC—'39 sedan, $430. 
VALDOSTA, GA. 
(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Sept. 16.) 


(Sold 139 units out of 227 offerings.) 

BUICK—'50 Special 4-dr., $2,003. '49 Super 
sedanette, $2,200. '47 RM 4-dr., $1,225; 
Super sedanette, $1,250. 

CADILLAC—'47 (61) sedanette, $1,720. 

CHEVROLET—’49 SL Deluxe club coupe, 
$1,550; 4-dr., $1,725, $1,620; FL Deluxe 
4-dr., $1,750. $1,650; half-ton pickup, 
$1,225. '48 FL aerosedan, $1,430, $1,300; 
4-dr., $1,285. °47 FL areosedan, $1,200, 
$1,100; 4-dr., $1,000. '46 FL aerosedan, 
$1,025, $945; SM 4-dr., $750. ‘42 SD 
2-dr., $625; MD 2-dr., $690. ‘41 SD 
4-dr., $625. '40 SD 4-dr., $625. 

CHRYSLER—’49 Windsor 4-dr., $2,080. '47 
Windsor 4-dr., $1,150. '46 New Yorker 
4-dr., $975. 

DeSOTO—’47 Custom 4-dr., $1,100. 

DODGE—'49 Wayfarer 2-dr., $1,450. °48 
Custom 4-dr., $1,275; Deluxe 4-dr., $1,- 
250. '47 Custom 4-dr., $1,080, $980, $1,- 
050. °46 Custom 4-dr., $825, $950, $975. 

FORD—'49 Custom (8) 2-dr., $1,440, $1,- 
325, $1,375, $1,495; Standard (8) 2-dr., 
$1,200; Custom (6) 2-dr., $1,300; (8) 
conv., $1,850; club coupe, $1,360, $1,345; 
half-ton (8) pickup, 2 at $1,250. '48 SD 
(6) 2-dr., $950; (8) 2-dr., $900, $895. °47 
SD (8) club coupe, $1,200. 46 SD (8) 
2-dr., $1,000, $825, $875, $925, $830. '40 
Deluxe 2-dr., $610. 

LINCOLN—'49 4-dr., $1,780. 

MERCURY—'49 4-dr., $1,700; club coupe, 
$1,650. '48 conv., $1,300. '46 club coupe, 
$1,020. 

NASH—'49 Ambassador 4-dr., 
Ambassador 4-dr., $900. 

OLDSMOBILE—'48 (98) sedanette, $1,550. 

PACKARD—’49 Deluxe (8) 2-dr., $1,725. 

PLYMOUTH—'48 SD 4-dr., $1,200, '47 SD 
4-dr., $850, 

PONTIAC—'49 Chieftain (8) conv., §2,- 
105, ‘47 (8) station wagon, $1,200. '46 
Streamliner (8) sedan coupe, $950. 

STUDEBAKER—’47 Commander 4-dr., $1,- 
125, $1,030. 

WILLYS—'49 Jeepster, $1,100. ‘48 half- 
ton panel delivery, $680; Jeep, $575. 

MISCELLANEOUS — °'49 GMC ¥%-ton 
pickup, $1,160. 


MANHEIM, PA. 


(Manheim Auto Sales & Auction, Inc. 
Sale every Thursday. Prices are for sale 
of Sept. 15.) 

(Sold 54 units out of 160 offerings.) 
BUICK—’49 Super conv., $2,020. '47 Super 

4-dr., $1,270. '46 Super 4-dr., $1,140, °41 

Special 4-dr., $730. 

CADILLAC—’'47 (62) 2-dr., $1,960; 4-dr., 
10, 


$1,625. °'47 


$1,910. '41 (62) 4-dr., $7 

CHEVROLET—’'49 FL Deluxe 2-dr., $1,- 
620; 4-dr., $1,600. °48 FL aerosedan, 
2-dr., $1,310; SM 4-dr., $1,215; FM 
4-dr., $1,210. '47 FM 4-dr., $1,190; SM 
4-dr., $915. °46 4-dr., $810. 


CHRYSLER—'48 Highlander conv., $1,610. 
°38 4-dr., $245. 

DeSOTO—’49 Custom club coups, $2,175. 

DODGE—'49 Custom 4-dr., $1,490. °’46 


Deluxe club coupe, $715. ‘41 Custom 
4-dr., $580, 

FORD—'49 Custom (8) conv., $1,800; 2- 
dr., $1,450; 4-dr., $1,410. '47 SD 2-dr., 
$900. '46 SD 2-dr., $810, ‘41 SD 2-dr., 
$555. 

LINCOLN—’'49 4-dr., $1,610. °47 4-dr., 
$900. 


MERCURY—'48 4-dr., $800. 


OLDSMOBILE—'48 (66) station wagon, 
$1,500, °47 (78) sedanette, $1,235. ‘46 
(76) 4-dr., $1,140. 

PACKARD—’'48 4-dr., $1,605. ‘47 2-dr., 
$900. 

PLYMOUTH—'49 SD 4-dr., $1,700; club 
coupe, $1,625. '48 SD 4-dr., $1,200; 4- 
door, $1,175. '47 2-dr., $960. 

PONTIAC—'49 (6) 2-dr., $1,905. °'41 (6) 
4-dr., $510, 

STUDEBAKER — '48 Champion business 
coupe, $910. 


ALBANY, N. Y. 


(Tim Anspach’s Dealer Auto Auction. 
Sale every Monday. Prices are for sale 
of Sept. 19.) 

(Prices have eased off from the best 

offerings of the past few weeks, Sold 

71 out of 118 offerings.) 

BUICK — '50 Special 4-dr., $1,910, °49 
Super 2-dr., $2,030; RM conv., $2,050. 
‘46 RM conv., $1,240; 2-dr., $1,100; 
4-dr., $1,190; Special 4-dr., $1,110, ’38 
century 4-dr., $190. ‘37 Special 4-dr., 
$100, 

CHEVROLET—'49 SL Special 2-dr., $1,- 
510; FL Deluxe 4-dr., $1,610. '48 FL 
aerosedan, $1,200; SM 4-dr., $1,160, 2 at 
$1,075. '47 FL aerosedan, $1,110, 2 at 












Royal club coupe, $1,480. ‘47 New Yor 
4-dr., $1,060. 
CROSLEY—’'48 2-dr., $150. 
DeSOTO—’48 Custom club coupe, $1,6 
4-dr., $1,230; Deluxe 4-dr., $1,725. 
DODGE—’39 4-dr., $230. '37 4-dr., 


coupe, $1,310; (6) 4-dr., $1,325; Deh 
(8) 4-dr., $1,380; (6) %-ton picku 
$840. '48 (6) half-ton pickup, $760; Ss: 
(8) 4-dr., $1,075. '47 SD (8) 4-dr., $8: 


$209 
FORD—'49 Custom (8) 2-dr., $1,360; cl.b 


2 at $770. 46 SD (8) 4-dr., $720, $749, 


3 at $820. '37 (60) 4-dr., $80, $70, 3 


$95. 
HUDSON—'49 Commodore 4-dr., $1,57 
(Continued on Page 31, Col. 1) 





HIT HARDER 


at Buffalo’s New Car 
Buyers . . . Use the 
Courier-Express 


@ In 1948 the Courier-Express 
carried over half of all national 
automotive linage in Buffalo. 
It has led in this classification 
for six years... proof that it sells 
new cars, tires and accessories, 
You, too, reach Buffalo buying 
power more economically in 
this favorite morning and Sun- 
day newspaper. 

Remember, your dollar in the 
Courier-Express buys greater 
impact on the families with 
more money to spend, 





+ 





TIME SAVER 


For Sales and Service 


Quick Change 


Dealer License Plate Holder 














legs protrude thru bracket, prevents 
loss. Attach to any plate without 
alteration. Guaranteed to fit all slotted 
brackets or bumper. 

$1.00 per set of four 


Postpaid en orders of five sets 
er more, 


C. HOWARD 


1498 Overlook Dr. Akron 7, Ohie 








LEARN TO REPAIR 
AUTOMATIC TRANSMISSIONS 


There's big money in repairing automatic trans 
missions! Learn this phase of auto mechanics a! 
famous C.T.I. in a few weeks. Our course cover 
Hydra-Matic, Dynaflow, Fluid Drive, ete. G.I. ap 
pepeet. Finance plan for non-vets. Mall coupon 
oday! 

EMPLOYERS—Cali on us for trained mechanic: 


COMMERCIAL TRADES INSTITUTE, ' 

| Dept. 5-32-10, 1400 W. Greenleaf, 

i Chicago 26, ttl. { 
Send free illustrated brochures and other 

{ infecmotion about the field I have checked 
iow: 

| () Automatic Transmission 

| () Automotive Mechanics 





$1,090. '46 SM 2-dr., $850. '42 SD 2-dr., 

$490. '40 MD 2-dr., $460, 2 at $370, ‘39 

Master (85) 2-dr., $210. 
CHRYSLER—’'49 Windsor conv., $1,780; 






() Body-Fender Rebuilding | 
i Name. setee ABB ncriee 
Address . i 
City & State. 
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(Continued from Page 30) 


48 Commodore 4-dr., 3 at $1,320. 

LiNOCOLN—'46 Custom 4-dr., $850. 

M ERCURY—’'49 4-dr., $1,685. 

OLDSMOBILE—’48 (66) club coupe, $1,- 
450. '46 (98) 4-dr., $950. "40 (60) 2-dr., 
$425. '39 2-dr., $290. '36 4-dr., $160. 

PLYMOUTH—'49 SD station wagon, §$1,- 
750; Deluxe station wagon, $1,560. '48 
SD 2-dr., $1,070, at at $1,035. ‘47 SD 
4-dr., $1,000, 2 at $950; conv., $1,075. 
‘46 SD 4-dr., $900. '41 club coupe, $410. 

PONTIAC—'49 Chieftain (8) 2-dr., $1,950. 
‘48 Streamliner (8) 4-dr., $1,535, ‘47 
Torpedo (6) 4-dr., $1,110, °46 Torpedo 
(8) 4-dr., $1,000. 

STUDEBAKER—’48 Champion 4-dr., $1,- 
150. 

WILLYS—’48 station wagon, $830. 


HOUSTON 


(Gulf Auction Co. Sale every Tuesday 

and Friday. Prices are for sales of Sept. 
16-20.) 
(Market is steady. Sold 85 out of 162 
offerings.) 

BUICK—’49 Super sedanette, $2,025. °48 
Super conv., $1,450. 

CADILLAC—’47 sedan, $1,740. 

CHEVROLET—'49 SL Deluxe club coupe, 
2 at $1,700, $1,600, $1,530; sedan, $1,- 
825; Special sedan, $1,590, $1,310; half- 
ton pickup, $1,320, '48 sedan, $1,375. '46 
sedan, $955, $905, $825; club coupe, 
$650. 

CHRYSLER—’'41 sedan, $245. 


DODGE—'49 Meadowbrook sedan, $1,840; 
Wayfarer sedan, $1,820, $1,700. 


FORD—'49 sedan, $1,700, $1,675, $1,560, 
$1,550, $1,525, $1,505, $1,490, $1,475, 
$1,405, $1,385; club coupe, $$1,540, $1,- 
535, $1,360, $1,235. 

KAISER—’47 sedan, $735. 

LINCOLN—'49 club coupe, $1,755. 


MERCURY—’'49 sedan, $2,200, $1,795, $1,- 
775, '48 sedan, $990. 


OLDSMOBILE—’'46 sedan, $800, $770. °42 
sedanette, $150. '40 sedan, $295. 


PLYMOUTH—'48 sedan, $1,110. '47 conv., 
$1,070; club coupe, $750; sedan, $735. 


PONTIAC—'46 sedan, $1,055. ‘42 sedan- 
ette, $350. ‘41 sedan, $505. °'40 sedan, 
$350. 


STUDEBAKER—'48 sedan, $1,330. 


CONCORD, MASS. 


(Concord Auto Auction, Inc, Sale every 

Monday and Friday. Prices are for sales 
of Sept. 16-19.) 

(Sold 153 units out of 286 offerings.) 


BUICK — '50 Special sedan, $1,975. ‘49 
Super conv., $2,075. '48 RM sedan, $1,- 
450. °47 Special sedan, $1,150; Super 
sedanette, $1,250; RM sedan, $1,150. ‘46 
Super sedan, $975, $1,000, $1,075. ‘'42 
Special sedan, $450. ‘41 Special sedan, 
$575, $460. ‘40 Super club coupe, $900. 
‘40 Super club coupe, $900. °39 sedan, 
$285, $200. '30 sedan, $35. 


CADILLAC — ‘41 (62) sedanette, $480, 
$450; (60) Special sedan, $945. 

CHEVROLET—'49 SL Special sedan, §$1,- 
560; Deluxe sedan, $1,585; FL Special 
sedan, $1,510; Deluxe sedan, $1,665. ‘48 
SM sedan, 2 at 1,112. '47 SM sedan, 
3 at 1,000, $835, $955; FM sedan, §$1,- 
150, $1,095, $745; FL aerosedan, $1,260, 
$1,125; 4-dr., $1,135; conv., $1,100, $1,- 
075. °46 SM club coupe, $960; sedan, 
$875. '42 MD sedan, $460. '41 MD sedan, 
$625; SD sedan, $600; club coupe, $730, 
$590. '40 half-ton panel, $145; SD sedan, 
$500, $425, $375. '39 sedan, $495, $400, 
$375. ‘37 sedan, $105, $65, $165. '36 
sedan, $125, $35. ‘35 sedan, $25. ‘33 
sedan, $155. 

CHRYSLER—'38 sedan, $60. 

DODGE—’46 half-ton pickeup, $540; De- 
luxe sedan, $740. '41 Deluxe sedan, $740. 
'41 sedan, $480, $390; conv., $490. 

FORD—'49 Custom (8) conv., $1,700; 
sedan, $1,400. '48 Deluxe sedan, $900. '47 
Deluxe sedan, $945. '46 club coupe, $835, 
$885, $775; sedan, $870. '42 sedan, $270, 
$225. '41 club coupe, $925; sedan, $410. 
’40 Deluxe sedan, $590, $385. '39 busi- 
ness coupe, $275; station wagon, $360; 
conv., $355; sedan, $300, $125. '38 conv., 
$150; sedan, $80, $50. '36 sedan, $155, 
$50; half-ton panel, $150. ‘35 sedan, 


$155. 
HUDSON—'48 sedan, $1,075. ‘42 sedan, 


$250. 

KAISER—’49 Traveler sedan, $1,685. 

MERCURY—’49 club coupe, $2,000; sedan, 
$1,625, $1,615. ‘46 sedan, $1,000, $855; 
club coupe, $990. ’41 conv., $430, 

NASH—’'40 sedan, $200. 

OLDSMOBILE—’'49 (88) sedan, $2,270. '46 
(76) sedanette, $1,050; (98) conv., §$1,- 
230. '41 (66) sedan, $335; (78) sedan, 
$475; (76) sedan, $350. '40 sedan, $390, 
$420, ‘38 business coupe, $75, ‘37 (8) 
sedan, $105, $85, $75. 

PACKARD—’48 Super (8) conv., $1,460. 
‘41 (120) sedan, $80. '38 sedan, $85, $60. 
‘29 sedan, $45. 

PLYMOUTH—'48 SD sedan, $1,125. °47 
8D club coupe, $1,030; conv., $1,150; 
station wagon, $1,200. '41 sedan, $525. 
’37 sedan, $35. 

PONTIAC—'42 (6) sedanette, $375, ’41 
(6) club coupe, $610; sedan, $525; (8) 
sedan, $450. 

STUDEBAKER—'48 Champion Royal De- 
luxe club coupe, $1,335, '47 Commander 
sedan, $1,125. '46 Champion sedan, $810. 

WILLYS—’48 Jeepster, $1,000. 


DETROIT 


(Aptco Auto Auction. Sale every Wed- 
Resday, Prices are for sale of Sept. 21.) 
(Market is very good. Sold 47 out of 

85 offerings.) 

BUICK—'49 Super 2-dr., $2,000. '48 Super 
2-dr., $1,525, $1,490; conv., $1,530, $1,- 
390. °47 2-dr., $1,200, $1,150; 4-dr., 
$1,180. '41 2-dr., $350. 

CHEVROLET—'49 SL Deluxe 4-dr., $1,- 
550; conv., $1,685. °48 FL aerosedan, 
$1,355; club coupe, $1,230. '47 FL areo- 
sedan, $1,035. '40 4-dr., $415. 

DODGE—'48 club coupe, $1,225. '47 busi- 
ness coupe, $900. 

FORD—'49 Custom (8) 2-dr., 2 at $1,445, 
$1,400. '48 4-dr., $1,085, $1,045. ‘46 
2-dr., $845. '41 2-dr., $450, $365, $225. 
"40 2-dr., $335. '36 2-dr., $180, $145, 

BRUDSON—’48 4-dr., $1,500. ‘47 4-dr., 
$835. '42 2-dr., $305, 

MEROURY—’47 4-dr., $920. 








OLDSMOBILE—'46 club coupe, $950. "40 
2-dr., $275. 

PLYMOUTH—'49 4-dr., $1,500. °48 4-dr., 
$1,080. '46 2-dr., $835. °41 2-dr., $275. 
"39 4-dr., $150. 


PONTIAC—'48 sedan coupe, 2 at $1,565. 
‘47 sedan coupe, $1,235, $1,165. '42 4-dr., 
$370. '40 business coupe, $175. 


STUDEBAKER—’'47 Champion Royal De- 
luxe 4-dr., $1,055. 


SOUTH BEND 


(South Bend Auto Auction Co. Sale every 
Wednesday. Prices are for sale of Sept. 
21.) 

(Sold 25 units out of 57 offerings.) 
BUICK—’49 Super 4-dr., $1,910. °48 Super 

2-dr., $1,360. '47 Super 4-dr., $1,205. ‘40 

Special 4-dr., $385. 

CHEVROLET—'49 SL Deluxe club coupe, 
$1,625. '48 SM 2-dr., $1,100; club coupe, 
$1,225. '41 2-dr., $300; club coupe, $210. 
"39 2-dr., $240. 

DODGE—'49 Coronet club coupe, $1,765.| SET FOR 10,000 USED CARS A YEAR?—This new lot for Louis Rose Co. (DeSoto), Detroit, contains 72,727 square feet of cement topped 

FORD—'49 Custom (6) club coupe, $1,- | with asphalt surface. An outstanding feature is the stadium-type lighting. There are 12 steel poles, each supporting 25 1,000-watt flood. 
335, '48 SD (8) 2-dr., $1,125. '41 2-dr., | lights. Colorful pennants wave from atop the poles. The entire lot is covered by 278,000 watts of light, said to be more per square 


ieee (600) 4-dr., $1,010 foot than in any night-lighted baseball stadium in the U.S. Rose is promoting the lot as a used-car exchange, saying the buyers and sellers 
OLDSMOBILE—'47 (78) 2-dr., $1,075. set the prices. He claims the lot can handle 10,000 cars a year. 
PLYMOUTH—'49 SD th _—  - 7 ee ten Ce 
PONTIAC—'41 (8) 2-dr., $400. | 2 . . 
STUDEBAKER—'49 Champion Regal De-| Rudell Opens New Home eric, Wis., local business people and ee for a George Ru- 

luxe 4-dr., $1,575. '48 Commander Regal : h rm, 

ee co $1,280: Deluxe 4-dr., $1.-| Upon the occasion of the grand | Wholesalers contributed a parade of dell heads the 

270, '47 Commander Regal Deluxe 4-dr., j flowers. Crowds from the area vis- 

$1,190, $1,065; Champion Regal Deluxe | OPening of the new salesrooms and 

4-dr., $1,060, $1,025. 











- Others are profiting from AUTOMOTIVE 
garage of Rudell Motor Co. in Fred- | ited the exhibits all day. Lunch was NEWS want ads. Why not you? 
























That’s why the PERCENTAGES BY WHICH PUROLATOR 
ie MICRONIC ELEMENT EXCELLED 
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in Purolator’s —oo 
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Filter removes 
290% more 
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AVERAGE PUROLATOR SUPERIORITY 


290% 





Just look! This smallest automotive-type Purolator 
Micronic element has 570 square inches of effective 
filtering surface compared to 54 square inches in ordi- 
nary filters! Yet it’s no larger in container size. 


Purolator engineers perfected this element so that it 
filters particles measured in microns (.000039 of an inch) 

. . removes an average of 290% more abrasives as 
proved by competitive test results shown above. 

These Purolator advantages add up to faster, more 
complete filtering of all the sludge and abrasives .. . long- 
er engine life with fewer repairs . . . greater acceptance 
for your engines and vehicles equipped with Purolator. 
Greater acceptance because car owners everywhere 
learn about Purolator through the most aggressive ad- 
vertising campaign in the oil filter industry! 

If you have a special filtering problem, let our tech- 
nical staff lend a hand. They’re the most experienced 
filter engineers in the business! 


PUROLATOR 


MICRONIC OIL FILTER 
) 


PUROLATOR PRODUCTS INC. 
Newark 2, New Jersey; and Windsor, Ontario, Canada 
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Engineer Urges New Designs .. . 
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To Make Car Crashes Safer 


By George E. Toles 
Staff Correspondent 

BUFFALO. — Automobile engi- 
neers should give greater attention 
to crash safety of the vehicles they 
design to help stem the ever in- 
creasing toll of traffic fatalities. 
This is the counsel of Edward R. 
Dye, head of the development di- 
vision of the Cornell aeronautical 
laboratory here, who told AuToMmo- 
tive News that in years to come 
there will be many new engineer- 
ing designs developed to meet this 
problem. 

“As the speed of the vehicle 
increases,” said Dye, “the crash 
hazard increases as the square of 
the velocity. When we were 
‘tearing’ along at 15 miles per 
hour in 1910, the dangerous 
forces connected with the crash 
were only 1/16 as great as those 
in a crash connected with an 
automobile slipping along at 60 
m.p.h. 

“In general, nothing of import- 
ance has been changed to improve 
the crash safety features with the 


ea 
175 wewl/— 


exception of the steel top body 
since 1910. Perhaps an educational 
program might be worthwhile to 
educate the users of high speed 
vehicles that it is possible to engi- 
neer and build passenger compart- 
ments so that chances of survival 
will be greatly increased in case 
of accidents up to 60 or 70 m.p.h.” 

Dye pointed out that the prob- 
lem of controlling the human body 
during crash decelerations is a 
complicated ene. 


“We have tried to isolate a few 
of the important variables and at- 
tempted to solve them,” he said. “I 
am sure when all of the parts of 
the problem connected with the 
complex overall problem are solved, 
there will be many new engineering 
designs developed.” 

In general, Dye believes the hu- 
man head is the most vulnerable 
part of the body and that provi- 
sion must be made to arrest the 
head, during a crash, in a con- 
trolled manner so that the decel- 
erations are under 40 g’s and the 


head is supported in a uniform 
manner, 
“We also know that in most 


vehicles there is too much free 
travel between the head and the 
object against which it will 
strike. This free travel allows the 
body to build up a relative ve- 
locity between it and the striking 
part (hammer-like blow). Mili- 
tary airplanes prevent this free 
travel of the hody by using 
shoulder and seat straps. 

“I doubt if people using automo- 
biles can ever be educated to use 
such arresting harness, so the next 
best thing would be to redesign the 
compartments so that there is little 
or no space between the person 
and the dashboard or the back of 
of the front seat.” 

Dye said the part stopping the 
body or head must be of such con- 
struction or material that it will 
yield in an energy absorbing man- 
ner, allowing as much travel under 
the yielding forces as it is possible 
to give. Materials which rebound 
when struck are not satisfactory 











"BIG TOP’ PACKS ‘EM IN FOR DEALER BOGUE—Blending the glamour and color of the 
big top with a preview of 1950 models paid real attendance dividends for Harry Bogue 


Motors, Studebaker dealer at Dalias. 
pennants, pull-downs and sawdust, 


special touch, a tiny 
provide lusty big top music. 


because they cause a rebound of 
the body or head. 

“Many improvements can _ be 
made to increase the crash safety 
of motor vehicles by padding the 
objects against which impact will 
be made; reducing the number of 
pointed or sharp edges such as 
instrument knobs and the like; 





(Ts IMPROVED / 
(TS LOW-PRICED f 


NEW STEWART-WARNER 


Electronic 
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WHEEL BALANCER 


does what no other wheel balancer can do—balances 
wheels on the car in true running position! Registers 
vibrations as small as 2/1000 of an inch. 


Big dial, swiveled right on top of the unit for easy 
reading from any direction, tells degree of unbalance. 
Stroboscopic lamp, also swiveled for greater conveni- 
ence, shows points of unbalance. Improved, easier-to- 


use vibration pickup. 


Unit is compact, streamlined, rugged, and easily 
portable on 4 ball bearing Bassick casters. Shock 
mounted. Operates on 110 or 220 volts. Finished in 
white, aluminum and black, with chrome trim. Models 
for cars, trucks, and heavy-duty trucks. Write today 
for complete information! 





after month. 





Charge for Electronic Wheel Balancing 
(4 wheels at $1.50 each) . ; 
Net Profit on Wheel Weights 
(Average of 6 per car) . 
Deduct Your Labor Cost 
(Estimate $2.00 per hr.) 





Balancer costs you, so... 


by 8 and that's... 


JUST 70 JOBS 
PAY FOR IT! 


You Can Net 
$37.76 Profit Per Day 
with this New Stewart-Warner 
Electronic Wheel Balancer 


Here’s a sizzling profit opportunity you can’t 
afford to miss! This new, improved Stewart- 
Warner Electronic Wheel Balancer can actu- 
ally net you $37.76 per day. This means it can 
pay back its entire cost in just 9 days. Then it 
keeps fat profits rolling in month after month 


Experience shows there’s a big demand for 
Electronic Wheel Balancing Service. Jobs are 
easy to get, and any good operator can handle 
8 per day. Don’t let this big-profit business 
pass you by. Get a Stewart-Warner Electronic 
Wheel Balancer and start getting your share 
right away. It’s priced sensationally low—only 
$329.95! Write now for details. 


YOUR NET PROFIT PER CAR . 


Seventy jobs at $4.72 each equal $330.40 which is 
more than the new Stewart-Warner Electronic Wheel 


70 JOBS PAY FOR IT 


Since most operators can complete an average of 
one job per hour, or 8 jobs per day, multiply $4.72 


YOUR NET PROFIT PER DAY. 


Stewart-Warner Corporation 
1878 Diversey Parkway 

Chicago 14, Illinois 

*Prices slightly higher west of the Rockies. 
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. $4.72 














































In addition to stock a top"’ background items like 

showroom windows were fill 

typical sideshow vein plugging outstanding performance features of the new models. 
Eaiitaphone (above, right) was rented from an Oklahoma carnival to 


ed with colorful panels in 
As a 


mounting the windshield in a 
manner that it will be thrown for- 
ward and free of impact from the 
head, and designing the steering 
wheel to yield under the impact 
blow of the driver’s body to slowly 
reduce his velocity.” 

The Cornell research man said 
the problem has not yet been 
solved. 

“We have a number of ideas, 
such as those above, but to engi- 
neer them into an automobile de- 
sign that would be acceptable in 
appearance may be a difficult prob- 
lem,” he said. 

Dye’s findings have come from 
experiments based on what hap- 
pened to a mechanical man who 
has been a collision guinea pig 
for two years at the Cornell labora- 
tory. The experiments were con- 
ducted to learn how automobiles 
and planes can be engineered to 
give people a better chance in 
accidents. 

He believes a car should be built 
so that the greatest amount of 
weight is ahead of the passenger. 
The parts between the front end 
and riders should be constructed of 
light materials so they would col- 


|lapse outward instead of ramming 


inward, Dye said. 


Truckstell Adds 
Distributors in 


Iowa, Alabama 


CLEVELAND.—As part of a pro- 
gram to provide more concentrated 
distribution to recognized trading 
areas throughout the country so as 
to enable their distributors to better 
serve dealers and truck operators, 
Truckstell Co. has appointed two 
new distributorships. 

Hawkeye Truck Equipment Co., 
Des Moines, Ia., which was formed 
in 1938, will distribute to almost 
that entire state, replacing a previ- 
ous distributor. This company dis- 
tributes truck and bus bodies and 
equipment. V. N. Abram is presi- 
dent and treasurer, J. H. Gillespie 
is vice-president and secretary. 

The other appointment, Robert P. 
Stapp, Inc., Birmingham, Ala., are 
distributors of truck and tractor 
equipment. They will cover the 
entire state of Alabama, parts of 
Florida and Mississippi. This com- 
pany was founded in 1937 by Rob- 
ert P. Stapp, and now has a branch 
office in Mobile, Ala., under the 
direction of Ken Shedd. 

Other Truckstell distributor ap- 
pointments in recent months in- 
clude King Trailer and Equipment 
Co., Amarillo, Tex.; J. Frank Seeley 
and Son, Scranton, Pa.; B and J 
Spring Co., New York; E. L, Beer- 
wort, Inc., Hartford, Conn., and 
Scientific Brake and Equipment 
Co., Saginaw, Mich. 


Franklin Fete 
Ex-Employes Recall Old 


Days at Reunion 
SYRACUSE, N. Y.—Former days 
of glory of the old Franklin motor 
car were recalled at a reunion of 


|former employes here. 


Highlights of the day was : 
parade of Franklin cars from the 


|heart of the city to the picni: 


grounds, Owners from various parts 
of the state participated. 

John Wilkinson, who pioneered 
the air-cooled engine for Franklin 
automobiles, attended. He was vice- 
president of the company. He ‘3 
still working on air-cooled engine 
research and development, 
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TEACH A LESSON IN SELLING 


AUTOMOTIVE NEWS, OCTOBER 3, 1949 


How millions of women are impelled to action— 
and a chain of purchasing begins... 


@ How vigorous is the response of women—as 
shown by figures, not opinions—to offers of help 
in matters of beauty? Here are solid facts: 


Though edited for all the family—men and 
women alike—The American Weekly features, 
in its next to the last six pages in each issue, 
articles of especial interest to women. Prominent 
is Sally Young’s beauty column . . . with hints on 
make-up, exercise, diet, figure control, care of 
skin and hair. Each column offers, for sale, not 
free, sets of beauty charts. 

Last year, despite the growing ‘‘buyers’ market,” 
The American Weekly received 507,002 orders for 
these home beauty courses—accompanied by a 
deluge of more than half a million coins. 

Influential women in homes placed these orders 
—the same women who buy or influence the pur- 
chase of automobiles, clothing, books, food, soap 
—and diamonds! A “breakdown” of the charts 
they ordered contains significant information. 
In August, 1949, a chart entitled “‘Hair Styles for 
You” appeared, and drew 5155 requests in two 
weeks. “Beauty Hints from Hollywood’’ pulled 


4142. But “Oily Skin Problems” topped them all 
with 12,955 orders in two weeks. 


Translated into direct sales terms 


Equally significant is the pulling power of advertise- 
ments supported by the action-provoking editorial 
content of The American Weekly. Here are two 
recent specific cases: 

In the June 12th, 1949, issue of The American 
Weekly, The Relaxo Girdle Company placed a 
300-line mail order advertisement for its ‘‘Four Star’’ 
girdles .. . at a cost of $6300. Within 5 weeks, 3054 
orders were received! 

The same advertisement, appearing in another 
publication at a cost of $5600, produced 2093 orders. 
Score, in The American Weekly’s favor, a saving of 
30% in cost per inquiry! 

Want more? Another advertisement of only 196 
lines, published in the January 11, 1948 issue of 
The American Weekly offered booklets on knitting 
and crocheting for 10¢ each. In flowed more than 
40,000 coupons . . . and more than 104,000 dimes! 
6 months after publication, coupons were still coming 
in to this manufacturer’s offices! 





There is one national magazine, The American 
Weekly, which delivers a printed advertising message 
to more people, in more homes, than any other. Its 
depth of penetration into the major markets has 
repeatedly helped create—for the makers of auto- 
mobiles, household appliances, dentifrices, cosmetics, 
food and drugstore products, and books—the same 
kind of success stories it helped write in the two 
cases already described. 


Inevitable conclusion— for manufacturers, 
merchants, and advertising agencies 


Through The American Weekly, advertising mes- 
sages attain a circulation of 9,868,474 A.B.C., pro- 
viding a minimum of 20% family coverage in 4,353 
places of 1000 population and over—and at the 
lowest cost, as shown: 


*Latest Cost per color 
net paid page per thou- 
circulations sand circulation 
The American Weekly 9,868,474 $2.25 
Be hese 6 00004 « ee 4,45 
Saturday Evening Post 4,034,169 3.97 
Collier’s ....... . 3,072,298 3.66 
EMGR 2c etc oe 6 eo eee 3.95 
*The above figures for The American Weekly represent the 
combined circulations of the 21 great units which distribute this 
magazine and are based on the figures as shown in the individual 
A.B.C. publishers’ statements of the comprising components for 
the 6 months ending March 31, 1949. All other figures are from 
the A.B.C. publishers’ statements for the period ending 
June 30, 1949. 
Greatest 
Circulation 
in the World 
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\\VEEKLY 


‘‘A Hearst Publication’’ 
MAIN OFFICE: 63 VESEY STREET, NEW YORK 7 Seka 
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Affecting Factories and Dealers... 
Auto Advertising 


By George Deery 
Associate Editor 


In less than a month, Ford Motor 
will make the kickoff in its insti- 
tutional advertising campaign, a 
type that has not 
been stressed 
since the com- 
pany discontin- 
ued its Sunday 
Evening Hour. 
Present plans call 
for a highly pic- 
torial  presen- 
tation in Life the 
latter part of this 
month, to be fol- 
lowed by other 
J. R. Davis types of media. 


Kenyon & Eckhardt, which 
handles Lincoln-Mercury advertis- 
ing, will be the agency on institu- 
tional program, according to J. R. 
Davis, sales vice-president. J. 
Walter Thompson Co. will continue 
to handle both Ford product and 
dealer accounts, he said. 





is available for distribution to 
|schools, colleges, scientific and 
| technical societies, business and 


|labor groups, civic and other or- 
| ganizations, through the film li- 
brary of the U. S. Bureau of Mines 
|at Pittsburgh. It traces the manu- 


|constructive activities of the com- 

pany slanted to develop a favorable — er , 
public reaction to the Ford Motor 
Co. and its products, a spokesman 
said. The same theme will 
adapted to the Ford Television | 
Theater. 


Hamilton to Retire 


Announcement was made last 
week of the resignation of H. M. 
(Doc) Hamilton, vice-president of 
Ross Roy, Inc., 
effective at the 
end of the year. 
At that time, he 
and Mrs. Hamil- 
ton will move to 
Florida where 
they will make 


* * * | 
Harvest Time 
“Harvest of Stars,” starring 
Metropolitan opera tenor James 
Melton, returned to the air after 
a summer vacation for its 1949-50 
season Sept. 25, at 5:30 p.m., EST, 





on NBC. Dr. Frank Black again 
conducts the International Harv- 
ester orchestra and chorus. 

* * * 


their home, Ham- 
ilton has been 
with Ross Roy, 
Inc. since the fall 








The theme of the institutional 


of 1938. He has 
been in charge of 
all activities in connection with the 


Plug Stars in Movie 


A spark plug is the subject of a 
cneaean we aseaien ‘ov Dodge truck advertising account. 
Plug, Toledo, in cooperation with He entered the automotive adver- 
the U. S. Bureau of Mines and pro- | tising business 26 years ago. From 
duced by Atlas Film Corp., Oak | 1930 to 1935 he was sales promotion 
Park, Ill. “Story of a Spark Plug” | manager for the Chrysler division 


H. M. Hamilton 
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The aircraft tool that’s now 
made for automotive 
fort Yves holo ma) 1°11 4 





The wrench that 


pipe, tube, and cable fittings 


... gets into the 


Here is why the T-A-C wrench has been adopted by aircraft organ- 
izations such as Douglas, Hughes, Lockheed, Northrop, Consolidated- 
American, United, Pan-American and the U. S. Air Forces! 


With it, pipe, tube, rod, and cable fittings can be ratcheted on and 
off with split-second timing. The T-A-C wrench can be applied from 
the side not over the end of the tube or rod! The small ratcheting 


One of many T-A-C open-end wrench sets. At the left are 
T-A-C open-end sockets. Also shown are two standard hinged 
handles, two T-A-C open-end ratcheting heads, and four 
adapters for standard sockets. 


RATCHETS 





TIGHT spots 








T-A-C wrenches being used to assemble Instruments on the 
Ford panel. One Ford plant engineer writes: ‘'We reduce 
operational time, improve quality, and reduce the amount 
of damaged stock with T-A-C wrenches!" 


arc of 7Y% degrees means that restricted fittings can be reached 


without time-consuming dis-assembly work! And now T-A-C sets are 
available for the automotive industry. Send the coupon below for 
our 16-page booklet giving full description, size ranges, and prices 


on the sets! 


Send for free T-A-C booklet 


Cc. J. HENDRY CO., Aircraft Division 
27 Main Street, San Francisco, Calif. 


Without obligation, please send |6-page T-A-C open-end wrench 


booklet to: 
Name... 
Company... --- 
Address....--- 


| am interested in sizes 


Have you seen the MAGNALUME? 


The patented HENCO Magnalume trouble light has 
@ genuine Alnico VY magnet moulded right into the 


rubber case—holds with a 1!6-pound grip through 


grease and paint . . . and never loses 


netism! 


Distributors — dealers — service stations — 
garages—get information on this now from C, J. 
Hendry Co., 27 Main St., San Francisco, Calif. 








Title 
T-A-C open-end wrenches save time on dozens of repair fobs. 
They're unequaled on fuel, hydraulic, brake, and electrical 
work . . . handle up to 3” fittings. 


its mag- 





A T-A-C wrench gets into a tight spot on a Dougles DC-6. 
Douglas writes: ‘On one particular operation, three man- 
hours were cut to minor minutes." 


plan will be the dissemination of facturing process and offers tips 








wee vacant 
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PACKARD WINS AD HONORS—Packard's current direct-mail advertising campaign has 
been awarded top honors in the 1949 contest sponsored by Direct Mail Advertising Assn., Inc 
Fred W. Adams, Packard advertising manager, accepted the “best of industry" citation 
for manufacturers of passenger cars. The presentation was made by association President 
Dale Y. Ecton. The winning literature in the annual nationwide judging (shown above) 
included five special direct-mail pieces as well as four catalogs on the Golden Anniversary 
Packards. 





% 








and from 1935 to 1938 he served on| Firestone Tire & Rubber and Gen- 
the copy staff of Campbell-Ewald. |eral Tire & Rubber. He was man- 
. * * 


ager of diversified product sales 
| Aerial Sales Attack before his appointment as Weisen- 


t ‘ bach’s assistant. Fogarty, who 
ene tek = een = came to Seiberling in 1947 from 
ayne University, os - |Firestone, has been advertising 


ball score predictions will be 
made each Thursday evening by 
Sam Hayes on his 15-minute 
radio program Touchdown Tips 
which will be broadcast at 7:15 
p.m. on Station WJBK under 
sponsorship of the 27 Dodge 
dealers of Greater Detroit. 

During the last 18 years the 
national sportscaster has been 82 
percent accurate in his forecasts 
of 30 to 40 major football games 
each week, it is said. 

His weekly forecasts will in- 
clude all the major games in the 
important conferences from coast 
to coast. 


manager since December, 1948. Be- 
fore that he was in charge of the 
company’s merchandising publica- 


tion. 
- * 


At Willow Run 


| John F. Reeder, vice-president of 
William H. Weintraub and Co., Inc., 
| announced last week that Curtis C. 
LeWald has 
joined the agency 
as manager of its 
Willow Run office 
and resident ac- 
count executive 
on the _ Kaiser- 
Frazer account. 

LeWald has 
been associated 
with the automo- 
tive industry for 
20 years as ac- 
count executive 
and copy writer with the Campbell- 
Ewald, Batten, Barton, Durstine & 
Osborn; Ruthrauff & Ryan and 
Lawrence Fertig & Co. He was 
formerly advertising manager of 
Buick. 


* - *” 

Purolator Ad Plans 
The fall sales promotion pack- 
age of Purolator Products, Inc., 
third phase of its year-round 


2 + * 
Biggest Bulletin 
On Sept. 20, The Philadelphia 
Bulletin published an 80-page 
newspaper —the largest regular 
daily newspaper ever published 
in Philadelphia, it states. There 
were no special sections, and the 
paper came off the press com- 
pletely assembled, ready-to-be- 
read. This marks the third suc- 
cessive Tuesday on which it 
published the largest regular 
daily newspaper ever published 
in Philadelphia. Sept. 6, the Bul- 
letin published 72 pages, an all- 
time high for a Philadelphia daily 
newspaper, to that date; Sept. ‘a . 
four-quarters” program, cover- 


13, it blish 76 8, th ; 

amener a — © | ing each of the four seasons of 
. 2 .* | the year, is now in national dis- 

Grid Highlights | tribution to wholesale distribu- 


, : tors, jobbers and dealers, Carlos 

New York, Washington, Detroit, D. Kelly, vice-president of the 

Boston and Cleveland fans are see- Newark ‘N J.) oil filter manu- 
ing the Chrysler-dealer television 5 


7 : facturer, has announced. 
program Touchdown with Bob) te cat ; 
Hall, former Yale player, as narra- The eight-point fall package is 


tor. The 30-minute program fea- built around large-space two- 


tures outstanding plays of the four | color advertisements in consum- 


: er, farm and automotive trade 
gg top games of the previous! /,/pjications, including the Satur- 


| day Evening Post, Life, Time 
The Chrysler dealers are also c ? ; 
sponsoring National Pro High- Country Gentleman, Successful 


: : ; . | Farming, Popular Science d 
light Ch d a 9; pul ence an 
McCann-Erickson is the agency,| PPWar Mechanics, based on the 





Cc. C. LeWald 





Both programs have been signed oe “dts fall ‘change-over’ 
with ABC over a 13-week period, | — Walter Th is th 
according to John H. Caron, direc- | ems ompson € 


tor of advertising for the Chrysler 
division. 


* * * 

Maurice Roddy Dies 

Maurice Roddy, auto and avia- 
tion editor of the Chicago Sun- 
Times, died recently in a Chicago 
hospital after an illness of several 
months. He had been auto editor 
of the Chicago Times for several |° 
years. 


* * * 
About Geyer’s Home 


| Donald McAllister, vice-president 

and general manager of Geyer 

Publications, New York, makes it 
jeasy for publishers to study the 
| firm’s planning and construction of 
| its new offices which were recently 
pened. 

A reprint has been made of an 
| illustrated article on the firm’s new 


4 7 * 
Heads New Seiberling Setu headquarters in the August issue 
8 P of Office Management and Equip- 


Seiberling Rubber Co, has con-| ment. 


solidated its advertising and mer- | : ws 
chandising departments, and a new | oun company publishes Geyer 


opics, Office Management and 
ao” BB |Equipment, The Gift and Art 
me head the Buyer, and Sports Age. 
combined opera- N 
. : ames 
tion, L. M. Sei- 
berling, vice- Kenneth G. Manuel, Detroit ra 


dio producer and news commenta 
|tor, has joined the staff of D. P 
Brother & Co., Inc., Detroit agency 
D. P. Brother, president, said that 
Manuel would serve on the Olds- 
mobile creative staff on publica- 
tion, radio and television advertis 
ing. For the past 13 years Manue 
has been associated with the De- 
troit News, WWJ and WW4J-TV. 

The appointment of Leon F. 
Banigan as editor of Fleet Owne 
was announced last week by M« 
Graw-Hill. For 16 years he was 
editor of Chilton automotive pa- 
pers and for the past 10 has been 
managing director of the Nations! 
Council of Private Motor Truc 
Owners. 


president in 
charge of sales, 
announced last 
week. J. A. 
Fouche, who has 
been assistant to 
G. F. Weisen- 
bach, director of 
advertising and merchandising, was 
named manager of the new adver- 
tising - merchandising department. 
John H. Fogarty, formerly adver- 
tising manager, will be assistant 
manager. Weisenbach, who has 
been with Seiberling since 1942, has 
resigned to become sales manager 
of Deep Freeze Corp., Chicago, IIl. 

Fouche joined the company in 
1945 after previous service with 





J. A. Fouche 
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FTC Finance Case 


Mason Gives Position of Commission 
On Deceptive Packing 


(Continued from Page 17) 


cific facts. A suit based on doubt 
or lack of precedent or upon the 

uncertainty or obscurity of a sta- 

tute should never be the basis of 
government prosecution. 

We are guilty of equivocation 
when we are unwilling to interpret 
what we are willing to sue on. A 
trade practice conference gives us 
these answers in clear and concise 
form. At least, that is its aim. 

* > + 


WW7HEN you have helped us draft 

rules in this conference, if your 
competitors do not choose to be 
honest and above board in their 
dealings with their customers, they 
will not be prosecuted for violating 
the trade practice conference rules. 


They will be prosecuted for vio- 
lating Section 5 of the Federal 
Trade Commission Act against 
unfair and deceptive practices. A 
cease and desist order will ren- 
der them susceptible to a $5,000 
penalty for each offense if they 
ignore its command. 

The second alleged weakness in 
trade practice conference proce- 
dure is that no one is compelled 
to sign them. To me, this is a 
strength rather than a weakness. 
Flooded as we are with forms and 
returns that we must sign or go 
to jail, I say thank God for the 
trade practice conferences bureau 
which businessmen can cock a 
snook at if they want to. | 


But do you want to? May I let 
you in on a little inside picture 
of how government works some- | 
times? Have you ever through 
ignorance or carelessness run 
afoul of a federal rule or regu- 
lation? What happens to you 
may, unfortunately, depend on 
the type of agency that has su- 
pervision over your particular 
kind of dereliction. 


Like the two tramps caught 
sleeping on a park bench—one goes | 
before an unsympathetic judge and | 
gets 30 days in the work house; 
the other, appearing before another 
judge may get off with a repri- 
mand. 

In the commission we have vari- 
ous divisions, each one adapted to 
a particular type of work. The 
prosecution division of the trial 
staff and rule administration divi- 
sion of the trade practice confer- 
ence staff are two examples. 

Our trial division is concerned 
with enforcing the law by prosecu- 
tions, and those who come in con- 
tact with it can certify to its thor- 
oughness and capability in getting 
orders against defendants. 

On the other hand, the trade | 
practice conferences division is 
concerned with securing the co- 
operation of businessmen towards | 
observance of the law. 

+. +. +. 

HOSE who are subscribers to 

rules promulgated by the trade 
practice conferences division are 
more apt to have an understanding 
of the law than those who say 
they’ll have nothing to do with 
Uncle Sam. 

Besides this, when connection 
with the trade practice bureau is 
thus established, cases of mistake 
or ignorance are often corrected 
with the aid of our rule adminis- 
tration division without burdens 
being imposed. 

In my opinion, the business- 
man who fails to avail himself 
of the aid and guidance of the 
trade practice conferences divi- | 
sion when it is offered, is biting | 
his nose off to spite his face. 

The third criticism against trade | 
practice rules, as Printers’ Ink de- 
scribes it, is that the rules are so 
general and evasive; that they are 
“little more than verbose redun- | 
dancies that reduce themselves to 
little more than the admonition 
that it will be deemed unlawful | 





violate the law.” 

Here I must heartily agree with | 
Printers’ Ink. Read some of the| 
rules that have been promulgated | 
in the past and you will have to} 
admit they sound like a parroting | 
of the words of the statute. | 

e > *” 

But IT so happens that this par- | 
ticular barb cannot be shot at | 
conference. For 
is no messing 


this particular 
here today there 


around. The original proposals now 
before you nail down each point 
with a particularity and explicit- 
ness that would do justice to a 
Philadelphia lawyer. 

Read them over one by one, and 
if anybody can truthfully say they 
do not cover the subject, then let’s 
change them so they do. That’s 
what you and I are here for. 


Let folks know what the law 
is, as often as we can. A trade 
practice conference rule handed 
to members of a specific industry 
will be read a lot quicker and a 
lot oftener than if the law is 
hidden away in one of the 4% 
volumes of Federal Trade Com- 
mission decisions, 

The last and probably most im- 
portant criticism of trade practice 
conference procedures is that too 
much is claimed for their bringing 
bad actors into line. 

Let me quote directly from Print- 


The Ashtabula Hide & Leather Company, Ashtabula, Ohie + 
Eagle-Ottawa Leather Company, Grand Haven, Michigan ° 
THE UPHOLSTERY LEATHER GROUP «+ 









FORCED TO EXPAND—When this building was built by Ivan Schmidt, Inc. (Chrysler), in 
1947, on the outskirts of Milwaukee, it was thought the structure would be large enough 
for years to come. But the firm now plans to build on a two-story addition, adjoining the 
present structure to the right. The present structure has about 80,000 square feet of 


is aimed toward the public good? 
The combined organized effort of 
honest businessmen seeking to 
raise the standard of ethics in their 
own field. That’s the only thing 
that works. 
a * + 


WHts going to make the rules 
of this conference work? Let’s 
not be sentimental about the power 
of a government bureau to get law 
observance by writing a few rules 
on a piece of paper. 

I have no false illusions about 
the rugged path that lies before 
private citizens and govérnment 
agencies jointly seeking to clean 
in com- 





that give illegal discounts, or in- 





out deceptive practices 
_ - — | merce, It is a Herculean, sever- 


ers’ Ink on this point for I think! dulge in other improper prac- ending task. Neither busittessmen 
it states clearly and frankly the| tices. The ethical members must aa i waa = the job 
position of many who express| either join self-defensively in See oe a gether. 
doubts as to our ability to cope! flouting the laws or suffer a com- pose to mete ie 3 not _ 
with the problem of secret kick-| petitive disadvantage. So they est, law-ebi ain y deal sée ‘ stat 
backs and overloading of finance| 98k for industry rules, thinking | jae full aatien “7 n - 
charges in automobile retailing: thus to bring the offenders into I ure in weir 
on ty advanced | MBO That's fino—if it works.” | pina, Cenuects) suffer at the 
dian at WO dae _ ely tp Let me come back with this re- — ose who violate the 


law. 
fluence in bringing the bad ac- | joinder. As far as I am concerned, there 
tors into line. Suppose, for ex- Anything is fine if it works. | will be no buck passing at the com- 
ample, that an industry is con- | That’s like saying, “Nothing suc-| mission. I predict you businessmen 
taminated by a few companies | ceeds like success.” 


who obey the law will need the 
What makes anything work that (Continued on Page 39, Col. 1) 


floor space. 
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for DURABILITY and DISTINCTION 


A fine automobile . . . upholstered in leather . . . is a pleasure to 
behold . . . a satisfaction to own. For leather complements 
coach work ... enhances design... contributes to the complete 
picture of durability and distinction. + In addition to color . . . 
both smart and varied ... and texture, so fine and yet so 
sturdy . . . leather is a highly practical material for upholstering 
a car. Leather is fire and stain resistant ... washable, sani- 
tary and moth-proof ... asks no upkeep . . . needs no seat 
covers. + We suggest you look to leather . . . genuine leather 
... to give your cars the finer touch. 


Blanchard Bro. & Lane, Newark, N. J. + Conneaut Leather, Inc., Conneaut, Ohio + 
The Lackewanna Leather Company, Hackettstown, WN. J. . 
TANNERS’ COUNCIL OF AMERICA + 


Delaware Tanning, inc., New York, N. Y. 
Radel Leather Manufacturing Company, Newark, W. J 
100 GOLD STREET + NEW YORK 7, WW. Y. 
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the two leading makes slipping a 


Reports From Various Areas... 


Auto Market Page 


Toledo Automotive Trades 
reports. 





| Oldsmobile, Dodge, Chrysler (55 to 
64), Hudson (39 to 55) 
|ecury (52 to 66). 
Makes showing a loss from 
July to August included Chevro- 
let, Ford, Buick, Kaiser, Lincoln, 
| Studebaker and Willys. 
For the eight-month period, year- 


totaled 9,251, while new-truck sales Assn. 


Cleveland numbered 2,636. Totals for the first 
A general upsweep in fall sales | eight months of the year were 55,- 
marked all phases of the retail car| 774 cars and 15,843 trucks. 
industry in the Greater Cleveland By makes, new-car sales during 
area for the week ended Sept. 23.| the month were: Buick, 647; Cadil- 
The Federal Reserve Bank, in its | lac, 107; Chevrolet, 2,211; Chrysler, 
weekly summary, noted “moderate | 171; Crosley, 5; DeSoto, 125; Dodge, | 
increases.” New-car sales totaled | 467; Ford, 2,011; Frazer, 13; Hud-| 
1,267, largest turnover in three|son, 189; Kaiser, 86; Lincoln, 52; 
weeks. New trucks went to 101,) Mercury, 393; Nash, 162; Oldsmo- | 
also the largest in three weeks. bile, 524; Packard, 176; Plymouth, 
Used-truck sales reached 99, a| 877; Pontiac, 710; Studebaker, 236;| year, deliveries of mew cars ‘ . ; te 
10 percent spurt over the previous | Willys, 70, and miscellaneous, 19. | Sales of new trucks improved 


amounted to 9,098. , 
week, Used-car sales totaled 2,079, ee ane a oe aaa: | Comparative sales figures for the | a te ‘a i“ ps agg 
the second best week in the past Caaveeme, ‘ee: Cortate. @: Diamond |seven most popular makes follow: | commercial vehicles in July, 238 


21 more than the previous high of | Chevrolet (2,371 to 2,640), Ford 
1,583 set in July. By comparison, | (847 to 1,816), Plymouth (809 to 
deliveries in July, 1948, were 1,128) 11447) Pontiac (541 to 706), Chrys- 
and in August, 1,200. \ler (283 to 421), Hudson (355 to 
The booming auto business (421), Nash (279 to 370) and Olds- 
here reached a figure of 11,067 | mobile (402 to 501). 
deliveries for the first eight 
months of the year, in itself a (istered by Crosley, Frazer, Kaiser, 
record. For the same period last | Packard, Studebaker and Willys. 


| 





five weeks.—(Sanford Markey). , ’ : Aug. | last August and 198 in July, 1948. 
‘8 8 - Hora te: GMC ’230: towering Aug. July (1948) | For the eight-month period, 1,191 
mr . tional 192: Back 29: Reo 33: Stu- | Chevrolet 462 473 299 | sales were made this year against 
North Carolina debaker, 121: White, 19° Wilk; Ford ...... 214 228 109 | 1,810 in the same period last year. 

D 5 : . ys, 61, | | . 

Both new-car and new-truck/ ,4q miscellaneous, 15 | Plymouth ........156 154 iZa | Chevrolet led truck sales in Au-| 
sales hit record levels in North} ,  .. oe | Pontiac 185 126 71 | gust with 52 against 61 in July | 
Carolina during August, the North | | Buick 110 127 93 | and 31 in August, 1948. Ford truck 
Carolina Automobile Dealers Assn. Toledo | Oldsmobile 91 59 51 | sales were 33 in August, 12 in July 
reports. Deliveries of new cars in Toledo| Dodge .. 90 68 90 |and 91 in August, 1948. 


New-car sales during the month | hit an alltime high in August, the 


(F it belongs in the home 


it belongs in 
HOUSEHOLD 


The increase from July to August! International, GMC and Dodge 







.. + because Household goes to 
Big families (over 2,500,000 children) 
—more cooking, washing, sewing. With Big homes (average 6.2 rooms) — 
more heating, plumbing, housekeeping. £ 


You can see why Household home editorial is strong on home products. 
Not one, but two regular features are devoted to appliances. Indeed, 20% 
of all Household articles are on home furnishing and management. Already 
this year, 3,223 Household readers have told the editors what they do and 
do not like about the home equipment they use. 


Home families plus home editorial. There’s your profit combination. 
Household concentrates this combination where other magazines do not— 
in the big-spending communities under 25,000. And Household does it for 
less per page per 1,000—four colors, $3.20; black and white, $2.40. 


HOUSEHOLD'S profit combination 


HOME FAMILIES pe HOME EDITORIAL 


2,107,586 reader families 
3,764,000 primary adult readers 
2,635,789 children 
Women 81% housewives 
Families 62% home owners 
* 87% with gardens 
* Eat three meals a day 
at home 
* 82% in communities under 25,000 


* Home furnishing & management... .20% 
Fe id ee. caren 18% 
* Home building & modernization.....14% 
Py Tooke ses scvavcccceccce Om 
We i ckecsetccceccccccccccecce Ob 
* Beauty, fashion...............sece02 5% 
* Fiction, inspirational, community 
improvement...... SOosen se cesece ce 
* Miscellaneous.................. (cues ee 


HOUSEHOLD 


Arthur Capper, Publisher e Topeka, Kansas 


came in the less popular cars, with | 
| little. Good gains were shown by | # 
and Mer-| 


The peak figure was 1,604, just/to year gains were registered by | 


A year-to-year decrease was reg- 


i@ 








MOTOR PRODUCTS HOLDS OPEN HOUSE 
—Many of the nation's industrial leaders 
were its guests at the main plant in Detroit. 
Automotive products on display included such 
items as window ventilators, instrument pan- 
els, garnish moldings and a complete line of 
fine metal graining. Latest models of the 
Deepfreeze, Motor Products home freezer, 
were also shown. Irving Woolson, chief body 
engineer for DeSoto, gets a winning ticket 
from Peggy Lee, songstress, at the banquet 





| trailed, 14, 13 and 11, respectively, 
| but all showed gains over July. 


| (Simon Alpert). 
| . * * 


Akron 


New-car sales in Summit county 
(Akron) were steady in the week 
ended Sept. 17, while used-car sales 
increased sharply, the Akron Dis- 
trict Automobile Dealers Assn. re- 


| ports. 
| New-car sales for the period 
| were 361, compared with 363 in 


|the previous week. Used-car sales 
numbered 485, against 397 in the 


| preceding week. 
| + * 7 


Pittsburgh 
| New-car registrations in the 
Pittsburgh district declined for the 
fourth straight week in the week 
| ended Sept. 17, reports the Univer- 
sity of Pittsburgh Bureau of Busi- 


|ness Research. 
+” * * 


Buffalo 


Registrations of new cars in Erie 
county (Buffalo) during August 
|mounted to 3,532, compared with 
2,693 in the corresponding month 
a year ago, according to the Buf- 
|falo Automotive Trades Assn. Reg- 
|istrations for the first eight 
|months of this year climbed to 
24,520. 

August registrations, by makes, 
| were: Chrysler, 95; DeSoto, 87; 
| Dodge, 260; Plymouth, 364; Ford, 
| 481; Lincoln, 24; Mercury, 108; 
| Buick, 294; Cadillac, 49; Chevrolet, 
| 880; Oldsmobile, 467; Pontiac, 312; 
Kaiser-Frazer, 45; Crosley, 3; Hud- 
son, 77; Nash, 104; Packard, 87; 
Studebaker, 76; Willys, 121, and 
| Austin, 7. 

Despite the rising tempo of 
sales, indications are that the 
long-awaited buyers’ market in 
new cars is just about here. Cus- 
tomers now can get, with little 
delay, virtually any make of car 
—if they are not too particular 
about style or color. 

Some of the lower-priced ears 
are still in short supply but cus- 
tomers find that by shopping 
around they can get fairly prompt 
delivery. 

Order backlogs of many dealers 
have just about disappeared and 
sales staffs now are out plugging 
to bring in business. Significant is 
the fact that more and more deal- 
ers are going back to night work 
to help stimulate sales. 

Salesmen now are going out 
aggressively after customers and 
the prewar policy of making eve- 
ning calls at the prospect’s home 
is returning. 

Dealers are in the market for 
trained salesmen and manufactur- 
ers are urging them to build up 
their sales forces. The new-car 
market still is a strong one but 
it is becoming more competitive 
daily and it won't be long before 
the “survival of the fittest” rule of 
operation will be in effect, dealers 
report.—(George E. Toles). 


Hart on Peohe 


State Rep. Harold H. Hart, Chev- 
rolet dealer in Wolfeboro, N. H. 
has been confirmed as a_hous¢ 
member of a nine-man commission 
which will make a study of alleged 
subversive activities in New Hamp- 
shire. He sponsored the resolution 
which was passed by the legisla 
|ture, setting up the study group 
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Merchandising 


Memos to Dealers 






By Bob Finlay 


or evening could be held in the 
spacious quarters. Chairs, tables, a | 
beautifully equipped kitchen and | 
maid service and a women’s lounge 
are provided without charge. 


“All the women have to do is to 
make a reservation, bring their 
food and prepare it with the maid’s 
help and leave Jolley Motors to do 
the dishes,” he added. 





WOME dealers will buck a trend 
\’ if they see a sound merchandis- 
ing reason for trying it. 

For instance, while most dealers 
are cutting used-car inventories 
drastically as protection against a| 
tumble this season, some are in- 
creasing inventories for merchan- 
dising reasons. 

Lynn Wertz, at Bert Baker's, 
Detroit, reports that the men at 
Baker’s feel that dealers are cut- 
ting inventories to a point where 
they discourage what few cus- 
tomers there are. 

It’s pretty difficult to sell mer- 


Main St., Wilkes-Barre, Pa., 


been waiting for is here. Imme- 

diate delivery.” 

ey) es ve It really spurred business, Foley | 
The Day 'reports, asserting that the show- 
HE MEN out at Fort Pontiac, "oom traffic has been terrific. The | 


Detroit, were a bit dubious about | thing that put it over, Foley be-| 
F admitting that the day had ar-/lieves, was the flavor of the an- 
chandise you haven't got. rived. But finally, according to|nouncement. While no dealer is 

This is certainly not recorded |Clyde Foley, they decided to go| happy to admit that the customers 
here as advice to overstock on | ahead. /are no longer banging on the door, 
used cars. The idea is to point out They announced on their radio | Fort Pontiac made it appear that 
what other dealers are doing. . i a icine aad 

And not even Baker wants to 
take a lot of cars through the 
wringer. 

His reasoning is that if cars are 
bought right now, nothing should 
happen in the next 90 days that 
would hurt him, while he stands 
a good chance of making money. 

* * 


Photo Angle 


RANE G. ELLIOTT, Dodge- | 
Plymouth dealer in Bedford, O., 
is presenting photos of customers 
with their new cars before they 
leave by using a new automatic 
development camera. Elliott has 


just broken ground for a new 
building. 

+ * . 
Firsts 


SAVANNAH, Ga., Jolley Mo- 
tors (Chrysler-Plymouth) adver- | 
tised two firsts for the city. 

One is the dedication of a lux- 
urious upstairs kitchen and as- 
sembly room to the women’s or- 
ganizations of the city. Another 
is a straight “across the board” 
slash in service and repair work 
for all makes and models of cars 
and trucks. 

Jolley said that convention com- 


mittees, conferences, bridge par- AUTOMOTIVE 


Chek-chart Plans =~ AN EXE OEY SAN 


A Salute to | SAFE + NO PETROLEUM SOLVENT 


Auto Industry UNDERCOATING 


(PAT. APPLIED FOR) 

CHICAGO.—A salute to the au- © THE PERFECT UNDERCOATING 
tomotive industry in the form of 
a cocktail party and buffet dinner | 
will be staged at the Hotel Statler, | 
Detroit, from 5 to 8 p.m. Oct. 20, | 
it was announced here by Chek- 
Chart Corp. 

Although primarily directed to-| 
ward an expression of appreciation 
to the men of the automotive in- | 
dustry who have assisted Chek- | 
Chart in preparing its lubrication | 
information, the party will provide 
an opportunity for top men in the | 
automotive sales and service field | 
to meet informally with marketing 





and (4) clean drums when empty. 


New York City Fire Department 
4/12/49 (Excerpt) 


leaders in the oil industry. “ny ; . : : ; - “ ‘ 
“The guest list will include execu- The laboratory reports that your samples of Asa 
tives and sales, engineering, serv- APCOSEAL submitted to this department on we can 


ice and public relations personnel 
of the automobile, truck, bus and 
coach, tractor, farm implement and | 
aviation companies and members 
of the American Petroleum Insti- 
tute, general marketing division; 
API lubrication committee, and the 


February 10, 1949, showed no flash point. 


“Therefore this product, containing the form- 
ula similar to that submitted on the aforemen- 


tioned date, is not classified as either a combust- 


national oil industry information 
committee . . " ‘ ; 
ce ; ; é able xture and no Certificate 
The affair will climax Chek- ible or inflammable mixt é 


Chart’s 20th anniversary celebra- 
tion and fittingly happens to fall 
within Oil Progress Week, Oct. 
16-22, in which the petroleum in- 
dustry marks its 90th year. 


of Approval is required from this department.” 
Angeles 


oie 
- Pots PRic,, 


Grrr itt ANDERSON-PRICHARD 


Penny-Jones Motor Co. 


Penny-Jones Motor Co.,_ Inc., 
Elizabeth City, N. C., has been 
granted a charter by the secretary 
of state to deal in motor vehicles. 
Authorized capital stock is $100,000, | 
With $56,000 stock subscribed by | 
C. E. Jones, P. A. Penny, V. J.| 
Jcnes and M. L. Penny. 


Sia t 
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CRESKO'S CHAINED MAN—A promotion gag of Cresko Motors (Kaiser-Frazer), 37 N. 
chained Bob McKenzie sr., 
Kaiser Vagabond for 384 hours. He began his act on Sept. 7, and planned to finish Sept. 23. | 


program that “the day you’ve all (the firm was happy that it could) 


... THAT CAN'T HAPPEN FROM APCOSEAL 





A 
F 
E 


NOTE: All APCOSEAL is now packaged in attractive light green drums with “Polyethylene” liners. Guarantees 
(1) no contamination, (2) no evaporation of volatile ingredients, (3) 99.9% recovery of APCOSEAL, 


Los Angeles Fire Department 
5/3/49 (Excerpt) 


Smith-Emery Company which reports a flash 
point for ‘APCOSEAL’ by the Cleveland Open 
Cup test above 600° F. 


“As the Los Angeles Municipal Code defines 
a ‘flammable liquid’ as any liquid having a flash 
point below 600° F., your ‘APCOSEAL/’ does not 
come under this classification. Therefore, Los 


to flammable liquids do not apply.” 


APCO TOWER 
OKLAHOMA CITY, 






z oo 37 
Dealers Consider 


Surety Bonding 


In Vancouver 


VANCOUVER, B. C.— Automo- 
bile dealers in Vancouver—particu- 
larly those interested in used cars 
exclusively—are giving considera- 
tion to a system of surety bonding 
to cover individual firms engaged 
in business. 

The scheme, closely paralleling 
one introduced in Minneapolis 
about a year ago, would make 
bonding of each dealer a necessary 
condition upon which issuance or 
renewal of a license to do busi- 
|ness would depend. 

Purpose of the bond would be to 
provide a guarantee of financial 
redress to customers in the event 
take care of all its customers now.|0°f misrepresentation of vehicles 































































a stunt man, to the top of a 


S$ + purchased. 
P | Considerable adverse publicity 
Introducing | has been netted by the industry in 


N LOGANSPORT, Ind., Becker-| general during recent weeks as a 
Havens Motors, Inc. (Lincoln- result of local court actions where 
Mercury) also hailed the return of | fraudulent dealings by a small mi- 
selling. It announced through news-| nority of dealers have been dis- 
paper advertising its new sales closed. 
staff. -- 


‘ 7 To feel the pulse of the auto industry, 
Thumbnail sketches of each of consistent reading of AUTOMOTIVE NEWS 
the five men were given. is necessary 





S 


No Fire Hazard (see letters below) 

No Toxicity to Employees 

Non-Harmful to Employees’ Eyes or Skin 
Non-Freezing at 40° Below Freezing 


Highest Adhesion With Flexible Film for 
Sound Deadening 


Spot-Weld Through Film Without Hazard 


result of the investigation, we feel that 
accept the laboratory report of the 


Municipal Code regulations pertaining 


OIL CORPORATION 





APCO TOWER 





OKLAHOMA 
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On the Financial Front .. . 





GM Picture Is Bright, 
Stock Analyst Finds 


By George Deery 


Associate Editor 








hicles. Its proportion dropped to 9 
percent in 1916, but subsequently 

















eral Motors’ share, which surpassed 
44 percent of the combined U. S. 
and Canadian total in 1941. 
* * 
React the gains made by 
independent manufacturers 
since the end of hostilities, GM’s 
postwar ratio has remained below 
the immediate prewar showing, al- 
though its proportion is again on 
the uptrend, the investment analy- 
sis service says. 
Thinking in terms of a “normal” 








JAMES’ HOLDS EMPLOYE PICNIC—As part of the fall sales campaign of Chevrolet 






































EALERS in General Motors| rose to a shade under 44 percent A ; : : can 
cars and trucks, cognizant that |in 1947, Argus points out. post-transition year, showing out- helt tamilion: ha altoneen a quan ont “sealed "on "s babeces ieotered “ae even. 
the abnormalities of the past few; There was a period of moderate = “ ry AS es ae ae SE 
e r idl disa , ; - , , . i 
may wonder how the return to nok | mediate prewar years. showed anor combined US. total of ome ess, cf 1848 $107 In 1047 and|inge record suggente that such 
mal will affect their business and| almost steady expansion in Gen- 4% million; including Canada, the |** .- & & sales volume under normal operat- 
their holdings of GM common figure would be around 4.7 million. | ,, : : ing conditions would permit a pre- 
“ ILE GM’s substantial non-/tax profit margin of about 15 per- 
stock, percentagewise. If we assume that GM ob- 
Auto Stocks cota 8 t of th bined automotive business compli-| cent so that, based on the present 
Argus Research Corp., New Sent. 98 Sent. 19 ns 45 percent of the combined cates any forecast of this nature,|income tax rates and company 
York, believes that “unless some Ch sler 1% P2% U. Ss. and Canadian total, its if we assume that in our afore- capitalization, net income would : 
other manufacturer (notably mation aye Svewes 214 2% share would be about 2.1 million |mentioned normal year GM has| work out to around $7 to $7.50 a y c 
Ford) should make an exception- Gen A ficien, 6214 62% vehicles,” states Robert Bennett, | total sales of approximately $1,700! common share. ae 
ally sharp resurgence, GM will Hudson ae sei 13% 11% author of the report on GM. for each vehicle produced (about “It might be noted that in 1948 ness 
be able to account for a mini- | Kaiser-Frazer ... 3 3% He continues, “As we look for- ioe a p+ wigan Mp rnnon ae GM earned $9.72 a share on ap- oe 
mum of 45 percent of the com- | Nash-Kelvinator . 13% 13% | ward to smaller vehicle output in $3. 6 billion, ae 37 sereemh ae proximately the same unit ve- to ¢ 
bined car and truck market over | Packard ......... 3% 3% pg — - an the annual rate in the first half| hicle output as we have em- ciati 
the next few years.” Studebaker ...... 22% 22% ‘ y= canes hs Sof this year and almost 50 percent| ployed for our ‘normal’ year. busi 
ai: 15 35 |year, GM’s dollar sales from all ; 
Back in 1909, the year after the| witiys-Overiand 4% 4% | Products were equivalent to some- above 1941. However, it should be kept in —_ 
company was formed, GM account- Average for ; * |what more than $2,100 for every| Looking at the profit possibili-| mind that under more normal f i. 
ed for 19 percent of total factory 10 Stocks ...... 17.65 17.82 | vehicle sold, as compared with a/ties picture, Bennett comments conditions we look for a lesser a 
sales of cars and commercial ve- similar ratio of $2,190 for the full'that “a study of GM’s past earn-| volume of non-vehicle business a : 
= 4 : hk nae and lower selling prices than wit- nati 
3 1 nessed last year. Bure 
You’ve got three sales rooms...USE ’EM! Bennett sees possibiition ins | Al 
lth di e “normal” year of dividends on the bus 
common stock of $5 a year. For bin: 
this year, he adds, probabilities is § 
also favor a “sizable year-end divi- can 
dend to raise the 1949 total well all | 
above the indicated current $5 rate, It’s 
the year’s total may exceed $6 a in tk 
share.” It’s 
ye eee Com: 
” A* ITS current price of 63, just port 
about midway in its postwar It’s 
price range of 80-48, General Mo- ness} 
tors’ common is selling at only a If 
little over five times probable cur- ation 
rent year earnings and would re- It’s 
turn the very liberal yield of 9% State 
percent on a total $6 dividend. Mo 
“Of more significance than Mo 
these favorable relationships to Fr 
1949 earnings and dividends is Gr 
the fact that the eunuee, Dass Sm 
is 8% to 9 times a roug ut 
reasonable projection of ‘normal’ BE’ 
earnings; the Id on a $5 divi- lo 
1. THE DRIVEWAY where attractive 2. THE SALES ROOM where profit- 3. IN THE SERVICE DEPARTMENT, cond Gabe diet be disbursed 10,006 
mass displays induce the customer to able accessories (tires, batteries, etc.) extra space can be utilized to display | under such conditions would be comp 
come in... to buy! \ can be effectively displayed. accessories and tell of other services! 8 pean 1 t ini ne ae 
A Jace for oil in cans! i ’ oye ’ “Accordingly, it is our opinion 
g00d p Another swell place for oilin cans! An excellent spot for oil in cans! that GA ecoenmen ie ome of the mere 
limited number of automobile equi- penal 
ties which we would care to hold Fre 
during the industry transition back. 
which seems to lie ahead. of ca 
Gone 
“In fact, we regard the stock as sales} 
suitable for inclusion in most in- pushi 
vestment portfolios as a ‘backlog’ Deer 
issue primarily for income, al- Th 
though we would look for the is- deni 
sues market performance to be h nN 
about average. ones 
capit 
sales 
= 
3 Buick Employment | > 
et e 
a Hits 22,473 for ag 
+) ® He 
. Peacetime Peak trade 
‘ea FLINT.—Employment at Buick s = , 
“3 has reached a new peacetime peak a > a 
~ 2 of more than 22,000, it was an- My 
ors si waa” pe 
4. THIS 3-WAY DISPLAY idea gives 5. CUSTOMERS TRUST oil in cans! 6. USE OIL IN CANS. . . That’s be- ee ae i ailtiee roe om. 
you 3 swell chances to approach cus- They know they’re getting the brand ~ ' cause cans eliminate breakage . . . keep tion record of more ath 40,000 E 
tomers with the suggestion of an oil and grade they ask for when they buy fs your station neater and cleaner. . . in- cars, was 22,361. The average em- Ar 
change. And... oil in cans! ky crease turnover! ployment for the last three months, prise 
, during which the new Special } g goo. 
model was put into production, was not o 
22,473. keep 
By comparison, peak employment democ 
in 1941 was 17,282, and in 1929 was Gen’ 
QUICK, EASY WAY TO GIVE SERVICE ee eee ee . 
1. Greet customer; take order Hall Sells Pontiac Firm Cont 
Jack Hall Pontiac Co., 800 N.W. 
2. Deliver gas; wipe rear window 4, Oklahoma City, has been taken SAD 
3. Clean windshield over by O. K. Butler and Charles Retee 
‘ n windshield, passenger side B. Coker, Jack Hall announced  tced 
Reportedly, $300,000 changed ; 
4. Check oil and water nasadee ty tke Geek: Wie 
5. Clean windshield, driver's side; Hall, a Pontiac dealer in Okla Hindr 
collect homa City for 21 years, said he more; 
planned to retire to his ranch. Page, 
Butler and Coker have heen part- Richar 
ners in a Pontiac-Cadillac deal in Dover, 
Plainview, Tex. Coker is also a ' Top 
CANNED OIL IS GRAND OIL FOR PROFITS former employe of Jack Hall Pon: | catego 
tiac Co. sel, § 
— Syracu 
AUTOMOTIVE NEWS, the Newspaper «f Bros., 
AMERICAN CAN COMPANY (MER) ew vork « chicege + Sen France i pmenta’s Roi'haoreiay "han’esi:  fuwornte 
mated more than 100,000 readers weekly! Waka, | 
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FTC Finance Case 


Mason Gives Position of Commission 
On Deceptive Packing 


(Continued from Page 35) 


encouragement of vigorous prose- 
cutions against the chiselers who 
deceive their customers. 

While our force is pitifully small, | 
it is one of the best trained and | 
most efficient in government. Give 
us the facts and we will back you 
up by complaints, orders and civil 
suits for the collection of penalties 
against the law violators as fast as 
we can process the cases. That is 
what our very capable trial divi- 
sion is for. 

* + + 

7OU will not be alone in this 

endeavor. There are many busi- 
nessmen and many associations, 
too, which will help meet the prob- 
lem. I cannot miss the opportunity 
to commend the state trade asso- 
ciations in the automobile retail 
business, who have taken such a 
firm stand against the “pack.” 

One must also recognize the ef- 
forts of the financial conferences 
to enact model legislation, as well 
as the very effective aid that the 
national and local Better Business 
Bureaus can give. 

All good in industry comes from 
business itself, but with the com- 
bination of these endeavors, there 
is still one ally that you and I 
can count on for more help than 
all others put together. 

It’s an ally found nowhere else 
in the world but America. 

It’s an ally that Federal Trade 
Commissioners are sworn to sup- 
port in every way possible. 

It’s an ally every American busi- 
nessman respects and reveres. 

If you will permit some alliter- 
ation— 

It’s what 
States 

More resourceful than Russia, 
More prosperous than Portugal, 

Freer than France, 

Greater than Great Britain and 

Smarter than Spain. 

* + + 


Rettan than 10,000 cops looking | 

looking over the shoulders of 
10,000 businessmen, this ally—“free 
competition”—will do more towards 
wiping out the snide practices, the 
unfair and deceptive acts in com- 
merce than all the rules, laws and 
penalties ever passed. 

Free competition is on its way 
back. Gone is the false prosperity 
of car shortages and gray markets. 
Gone is the heyday for the soft 
salesman, with begging customers 
pushing their bank rolls under the 
door for a chance at a car. 


The alert merchandiser who 
knows his product and who 
charges an honest price will 
capitalize on the fact that his 
sales contracts are on the up and 
up—no gimmicks, no phony 
financial charges. He will let the 
world know his terms and where 
the purchase price goes. 

He won't do this just because the 
trade practice rules say it’s wrong. 

He won't do this just for fear of 
a Federal Trade Commission cease | 
and desist order. 

He won't do this because he fears | 
the $5,000 penalty we might collect 
against him if he violated our 
order. 

* 7 + 

E WILL do this because in 

America, under the free enter- 
prise system, the man who offers | 
a good product at an honest a 

| 


makes the United 


not only prospers, but helps to 
keep our kind of an economic 
democracy alive. 

Gentlemen, I commend to your 


Liquid Glaze Names 
Contest Winners 


LANSING. Winners 
Glaze’s contest for 
dealer personnel have 
nounced by the firm. 

First places in the service-per- | 
Sonnel group were won by Tate | 
Hindman, Anderson Olds, Balti- 
more; Ed Grandusky, Murray- 
Page, Inc., Olean, N. Y., and Wilbur 
Richardson, Kent County Motors, 
Dover, Calif. 

Top honors in the parts-personnel 
Category went to August C. Gries- 
8e!, Spector Genesee Motor Co., 
Syracuse, N. Y.; John Zorb, Paul | 
and M. 
Misha- 


in Liquid | 
Oldsmobile | 
been an- 


Bros., Inc:, Washington, 
Kornfeld, Gilman-Drover, 
Waka, Ind. 


very earnest consideration the 
business at hand. We of the com- 
mission need your advice and the 
benefit of your own thorough and 
special knowledge of the problem 
before us. 

Be generous with your help, for 
the day has come when the Amer- 
ican businessman must look upon | 
his government as part and parcel | 
with him in a moral spiritual com- 


munity, working together for the | Irvin, Inc, (Ford), Amarillo, Tex., 
land his wife were robbed while 
|asleep in a hotel room at Mineral 


greatest number. 
Thank you. 


GENERAL TRUCK OPENS BUILDING—Genera!l Truck Co. (GMC), Houston, has opened 


|its new building. The firm is distributor for 21 counties in the Houston trade area. Its 
| building has 80,000 square feet of floor space and is situated on a 2!/)-acre site. 


Wells, Tex. Irvin lost a consider- 
able sum of money, his billfold and 
identification cards and licenses. 
Mrs. Irvin lost two diamond rings 
valued at more than $2,000. 


Irvin, Wife Robbed 
Walter Irvin, president of Walter 


Improved Battery 
By U.S. Rubber 

NEW YORK.—A new automobile 
storage battery said to have more 
power, longer life and other ad- 
vantages is announced here by 
U. S. Rubber Co. 

Known as the U. S. Super Power- 
life battery, it has three times the 
liquid capacity of ordinary batter- 
ies, eliminating the need for fre- 
| quent refills. Water is required only 
| once a season or less in normal use, 
the company said. The battery will 
be produced for all makes of auto- 


|mobiles and for trucks using pas- 
|senger car-size batteries, 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No, 1 Industry . . , an esti- 
mated more than 100,000 readers weekly! 


We have the facilities to meet your every need 


@ A modern plant, equipped with the ated parts 


latest in tools and machinery, and same fucilities 
manned by men and women as skilled 
and experienced as you'll find anywhere, 
is your assurance of quality brass and 


copper tubing as well as other fabri- wire or call H 


A , 
Ana WwW 


(eb speedily fe he 


hat more these 


are always ready to pro- 


duce and deliver the products you order 


possible. Just try us. The 


next time your needs can't wait, write, 


& H 


H & H TUBE AND MANUFACTURING COMPANY 


245-275 N. Forman Avenue * Detroit 


METALFLO LOCKSEAM tO lTE 


17, Michigan * 


STRIP AND SEAMLESS TUBING 


Vinewood 2-3600 


TUBULAR PARTS 





yw wZwTeawmee ey oo 


<7 Y a ae ot a Pw 




























































UNIVERSAL 
Rod & Molding Rack 


}* for efficient parts departments! 












Plate with properly spaced holes 
for hanging brake tubes, 
choke rods, etc. 


Continuous strip label holders 
for easy identification eliminates 
individual parts tagging. 


All openings quickly and easily 
adjustable-on one inch centers. 


Low Priced 


© Minimum floor space is required! “Aaa ACUTE A CB 


@ Sturdy, all-steel construction! 
@ Stores average dealer's molding stock! 
@ Openings quickly, easily adjusted! 
@ Fast, easy parts identification! 


Satisfaction Guaranteed 
or Money Refunded 





Tus revolutionary unit was designed by an 
organization with many years of experience 


in setting up parts storage systems! It meets 
the demand for adequate storage of long rods 
and moldings. It permits prompt identification, 
— change of space allocations and maximum 
utilization of minimum floor space. Rack 
measures 24” wide, 24” deep, 24” high in front 
and 48” high in rear. Shipped knocked-down, 
in individual carton, for easy assembly. 
Weighs 37 lbs.; baked on, green enamel finish. 
Immediate shipment. 


UNIVERSAL EQUIPMENT, nc. 
2420 Oakville Street, 
Alexandria, Va. 





ee 


UNIVERSAL EQUIPMENT, inc. 


2420 Oakville Street, Alexandria, Va. 
LEASE send us Universal Rod and 
Molding Racks at $24.90 ea. (F.O.B. Alex. Va.) 


If we are not entirely satisfied, we will return rack 
within 2 weeks for refund, less shipping charges. 
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223 motor vehicles will be exceed-d 
|by 5 percent at the present rate of 
output, it was pointed out. 
+ +o * 
_Exports Show Rise 
S. EXPORTS in the first half 


ITT 
jonly after action by the Canadian | press galleries in both halls, But} wes this year totaled $6,617,000,- 


parliament. Thus far, the govern- 
ment has taken no steps to secure 


|the consent of parliament to such | 


jan order. 


| An additional factor which it is 
believed will have an effect upon 
the decision of the Canadian gov- 
ernment is the fact that the tre- 
mendous oil reserves discovered in 
western Canada may place Canada 
in the position of exporter within 
jthe near future, and thus Canada 
|would have good reasons for not 
wishing to set a precedent by im- 


posing restrictions on the import of | 


petroleum products. 
| * * * 


Fuel Price Probe 


ENATOR MAYBANK, chairman 
|“Zof the Senate Banking and Cur- 
rency Committee, announced last 
week that he has asked his staff to 
jinvestigate the recent price in- 
crease in heating and fuel oils. 
Senator Maybank said in a state- 


the hearings held by his commit- 
|tee following the gasoline price 
increase last spring a representa- 
tive of a large oil company tried 
to justify the price increase on the 
ground that the mild winter last 





| increase in fuel oils. He added that 
profits had declined during early 
1949 compared to the peak profits 


of 1948, and that the gasoline mar- | 


| ket was sufficiently firm to permit 


price increases at that time—“in | 


a words they charged what the 
traffic would bear.” 
| According to Senator Maybank, 
| the oil company representative 
stressed that the spread between 
the price of gasoline and the 
price of heating oils was the 
principal determining factor in 
the decision of the industry to 
change prices or to change yields 
of the several petroleum products. 

A new monthly survey of world 
petroleum showing the supply and 
demand of crude petroleum and a 
breakdown of refined products 
produced by countries, has been 
| issued by the Bureau of Mines. The 
first two issues cover the months of 
January and February of this year. 
| Compiled to supplement the 
;monthly domestic petroleum fig- 
|ures issued by the bureau, these 
new statistics will contain much in- 
formation never made available to 
the public previously. 

+ + 7 


Refurbished Capitol 


;rRroM Capitol Hill come reports 
that construction work on the 
| Senate and House roofs is progress- 
ing so steadily that the chambers 
|will be ready for Congress next 
| January, unless unexpected diffi- 
culties arise. 

It is said that all structural steel 
to support the new roofs has been 
installed and the concrete slab has 
been poured over the entire Senate 
roof, 

On the House side, where the 
slab is larger, workmen expect to 
| complete the concrete pouring 
this week, according to the office 
of the Capitol architect. 


| 





will start on installation of the new 
stainless steel ceilings in both 
|chambers, designed to provide bet- 
|ter ventilation and lighting as well 
as better hearing. 

New gallery seats will be in- 
stalled throughout the public and 








N. H. Now Enforcing 


Signal Turn Rule 

CONCORD, N. H. (UTPS) — 
New Hampshire’s new law 
passed by the last legislature, 
requiring motorists to use hand 
or mechanical signals when 
stopping or making a turn, be- 
came effective on Oct. 1. 

A couple of weeks in advance 
of the effective date, Motor 
Vehicle Commissioner Frederick 
N. Clarke stated: 

“When vehicles are so con- 
structed or loaded that hand 
signals would not be visible both 
to front and rear, then such 
signals must be given by use 
of lamps or directional signal 
devices. We ask that you start 
now and become safety-minded 
relative to the use of hand 
signals.” 





|ment released to the press that in| 


|year resulting in a piling up of | 
fuel-oil stocks necessitating a price | 


Before long it is expected work | 


the reconditioning work will stop 
at the gallery floors. 
© * + 


French Output Up 


a produced 141,658 motor 
vehicles in the first half of this 
year compared with 98,290 in the 
|same period last year, according 
|to the Department of Commerce. 

| The 1949 production goal of 269,- 


Yparlon TE 


directional signals 
are pointing to 





and schedules. That’s why eve 
prospect for safe, sure Sparton 


000, an increase of 8 percent Over 
the preceding six-month period, 
according to Foreign Commerce 
Weekly. 

Imports totaling  $3,391,000,000 
were 6 percent less than in the 
preceding half year. Largest single 
decline in imports was in those 
received from Canada, which fell 
15 percent. 


LEOPTIC 





Depending on arm or hand signals endangers cargoes, drivers, 


ry truck owner is a prime 
Directional Signals. 


Sparton Directional a give 25% greater visibility, 


day or night, due to all-glass lens. No visor required! 


Built to give years of dependable service, Sparton Direc- 
tional Signals are made for all types of vehicles, all positions 


and installations. 


directly to Sparton. 


LLL 


THE SPARKS 


JACKSON, MICHIGAN 


AUTOMOTIVE 


WITHINGTON COMPANY 


Ask your jobber to show you the special dealer demon- 
stration-displays for this fast-selling safety device or write 


ALL APPROVED TYPES 


AUTOMOTIVE SAFETY 
DEVICES SINCE 1900 


“Made by Sparton’’—your 
guarantee for better Auto- 
motive Warning and Direc- 
tional Signals, Auxiliary 
Lamps, Electric Flares, and 
Polavision Car and Truck 
Mirrors. 
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May Lead to Auto Upset . 


Exclusive Dealer Pact 


Under FTC Attack | 


(Continued 
of both the Clayton Antitrust and 
Federal Trade Commission Acts. 


There was no official comment 
from either Harley-Davidson or 


auto makers. The motorcycle firm | 
was given until Oct. 28 to answer | 


the complaint. 

The complaint or one like it, 
if upheld by the courts, could 
conceivably force the auto indus- 
try to overhaul its historic sys- 
tem of operating through 
exclusive dealers handling non- 
competitive makes only. 

The FTC appeared to have drawn 
support for its new challenge of 
such methods from the recent Su- 


preme court decision forbidding | 
Standard Oil of California from | 


compelling its outlets to deal solely 


in company lines, to the exclusion | 


of competitive merchandise. 
* * * 


NDER the Federal Trade Com- 

mission and Clayton statutes, 
auto factories are prohibited from 
coercing dealers in selecting their 
sources of parts, accessories and 
other auto items. 


Both 


eral Motors parts sales practices, 
lodged in 1941 and 1947 

The 1941 action against GM 
ordered the corporation to cease 
and desist from coercing dealers, 
by threat of franchise cancella- 
tion or cutbacks in car deliveries, 
to deal in GM parts, accessories 
and supplies. 

General Motors and AC Spark 
Plug Co., its subsidiary, are co- 
espondents in the 1947 complaint. 
't accuses the two concerns of 
essening competition by compell- 
ng distributors and dealers to sell 
»vroducts, such as spark plugs and 
uel pumps, under exclusive sales 
igreements. Hearings on this action 
ire now under way. 

- * 7 

NE auto observer said he be- 

lieved the FTC was stepping 
ahead “boldly” in the Harley-Dav- 
idson case because the complaint is 
the first of its type made by the 
sommission which cites the vehicles 
handled, along with the parts and 
supplies. 

“Auto dealerships would be 
turned into automotive general 
stores,” he said, “if the courts ever 
backed up an FTC complaint that 
one-make franchises violated the 
antitrust laws.” 

It was the stepped-up govern- 
ment drive on antitrust setups 
which GM said motivated it to 
scrap territorial protection 
clauses from its new dealer fran- 
chises. These will go into effect 
Nov. L 
The corporation said the Stand- 
ard Oil of California case was in- 
dicative of the trend toward more 
stringent enforcement of the anti- 
trust laws. 


* * + 
PPROACHED for comment on 
the FTC complaint against 


Harley-Davidson, NADA officials 
said they were not familiar with 
the matter. 

Later, howeyer, when the facts 
were laid before them by AuTomo- 
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these laws were cited by 
the FTC in complaints against Gen- | 


from Page 1) 


| TIVE News’ Washington correspon- | 
| dent, there was a slight pause for 
| headquarters consideration, after 
which it was announced that no 
statement would be forthcoming 
until after consideration by the 
| organization’s public affairs com- 
mittee, to which the charges 
against Harley-Davidson had been 
referred. | 
It was explained that by au- | 
thorization of the NADA execu- 
tive committee some weeks ago, 
headquarters officials, including 
the managing director, were thus 
safeguarded against premature | 
statements on all sudden situa- | 
| tions until the committee on pub- 
lic affairs had gone into the mat- 
ter in question and come up with 
a statement reflecting national 
| organization policy. 





} 
| 
| 


It is believed that NADA will | 
wait until Harley-Davidson an-| 
swers the FTC complaint before | 


giving an opinion as to whether | 
the H-D case borders closely upon | 
relations between retail car dealers | 
}and the auto manufacturers. 
Meanwhile, the H-D answer is | 
awaited in Washington with more | 
than usual interest by manufac- | 
turers and dealers in many lines} 
of industrial and commercial en- | 
deavor. 
+ ” + | 
CCORDING to the FTC com-| 
plaint, Harley-Davidson sells 
and contracts to sell its motor- 
cycles, sidecars and other products 
on condition that the purchasers 
shall not use or deal in competitive 
articles. 

Describing the corporation as/ 
having a “commanding position in 
the motorcycle and motorcycle 
parts and accessories industry,” the 
complaint says that the effect of 
Harley-Davidson sales and con- 
tracts “may be to substantially les- 
sen competition” or “tend to create 
a monopoly.” 


The complaint cities a provi- | 
sion in the contract allegedly 
used by Harley-Davidson in its | 
sales to more than 700 dealers. 
Under its terms, relates the FTC, 
the dealer “agrees not to sell sub- 
stitute component parts, acces- 
sories or oil” for Harley-Davidson 
vehicles or to use “substitute 
component parts” in repairing 
such vehicles. 
In addition, the complaint says, | 

Harley-Davidson has required) 
dealers to agree to carry its prod- 
ucts only and to clear their stocks 
of competitive vehicles, parts and | 
accessories, with no reordering of | 
such items permitted. 


In count two of the complaint, 
the contracts are alleged to be in 
“unfair” violation of the FTC Act 
because they “obstruct and pre- 
vent” competition. 


The second count further charges 
that the franchise pacts are “rig- 
idly policed and enforced” through 
“unfair” methods, including}! 
“threats, intimidation and coercion” 
of dealers. 








* * * 


At SALES meetings attended by 
Harley-Davidson dealers, the | 
FTC asserts, corporation policy is | 
described as requiring exclusive 
handling of H-D merchandise. 

Similar demands that the dealers 
sell only H-D products are also} 
made through sales officials and | 
field representatives, according to 
the complaint. 

“In some cases,” it says, “de- 
mand has even been made that 
such dealer purchasers shall not 
deal in lines of merchandise 
which are not competitive with 
respondent’s products.” 

Field representatives make peri- 
odic checks of dealers’ stocks, the 
complaint continues, If competitive 
merchandise is found, it adds, the | 
dealers are threatened with can- 
cellation of their contracts unless 


they “immediately” dispose of it 
and confine their purchases to 
H-D items. 


The complaint also alleges solici- 
tation and extraction of oral and 
written pledges from dealers, either 
individually or through dealer as- 
sociations, to deal exclusively with | 
Harley-Davidson. 

—Mac Gorpon 
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| trailer to win the tractor semi-trailer event. Their employer, Henry Englis 
| of Red Ball Motor Freight Lines, Dallas, is first vice-president of the American Trucking 
| Assn. The two drivers will compete in the national roadeo in Boston on Oct. 22. 


| and 3,293 in August, 1948. For the 





TEXAS' TRUCK CHAMPS—Champion truck drivers of Texas for 1949 are pictured with their 
employer and the trophies oat won in the annual Texas Motor Transportation Assn. roadeo 
e 


in Dallas. Frank M. Pannell (left) drove a Dodge F-152 with van to win the straight-truck 
event, while X. Z. Ballard (right) drove a Dodge VA-130 tractor pulling a 28-foot Fruehauf 
(center), president 





Used-Car Sales 
Hit Peak Level 
In Toledo Area 


TOLEDO.—Sales of used cars in 
Toledo and Lucas county rose to 
near-record levels in August, when 
3,818 vehicles were transferred. 
Used-car sales totaled 3,688 in July 


ed to 1,850 in August, 1,667 in July 
and 1,553 in August, 1948. 

Crego Motor Sales, a dealer in 
older, more economical transpor- 
tation, held its lead in dealer sales 
| with 68 units in August. In eight 
months he has sold 453 cars, 
against 520 for the 1948 period. 

Lee Motors, a Ford dealer, sold 
55 used cars in August, or 324 for 
the eight months, to lead new-car 
firms in used-car sales. 





Sullivan Buick Now 

La Stofka Buick Co., Wauwa- 
tosa, Wis., has been purchased by 
E. J. Sullivan and the name will 
be changed to Sullivan Buick, Inc. 
Sullivan had been Buick zone man- 
ager in Minneapolis for the past 
two years and previously district 
manager in Wisconsin with head- 
quarters in Milwaukee for Buick. 


eight-month period, 29,223 used 
cars had been sold this year, com- 
pared with 26,718 last year. 

From July to August, dealer 
sales showed a small gain while 
casual sales declined by 53. Year- 
to-year comparisons showed gains 
for both dealers and casual sellers. 

There were 1,968 casual sales in 
August, 2,021 in July and 1,740 in 
August, 1948. Dealer sales amount- 





7 Costly Questions: 








Should | re-order? How much? 
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Detroit Engineers 


Will Inspect 


Chrysler Facilities 


DETROIT. — Chrysler Engineer- 
ing will show its styling, design 
and laboratory departments to 
1,200 members of the Detroit sec- 
tion of the Society of Automotive 
Engineers Wednesday. 

K. T. Keller, president, and Fred 
M. Zeder, vice-chairman of the 
board and vice-president in charge 
of engineering, will be principal 
speakers at a dinner following the 


|| inspection tour, 


Special displays, demonstrations, 
exhibits and movies will be shown, 
according to James Zeder, chair- 
man of the engineering board. 


Budd to Construct 
Phila. Foundry 


PHILADELPHIA, — A foundry 
will be erected here by Budd Co. 
at a cost of approximately $1,500,- 
000, it was announced last week 
by Warren H. Farr, manufacturing 
vice-president, The new plant will 
furnish gray iron castings for other 
divisions of the company, so that 
Budd can better serve its automo- 
tive customers, particularly those 
who have eastern assembly plants, 
he said. 

The new structure will be located 


jin northeast Philadelphia. It will 


be a 120 by 360-foot one-story brick 
building. It is estimated that be- 
tween 400 and 500 workers will be 
employed after the new plant has 
gone into production. Ground will 
be broken next month. 





To feel the pulse of the auto industry. 
consistent reading of AUTOMOTIVE NEWS 
is necessary. 


BS 
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YOU DON’T GUESS, YOU KNOW 
with KARDEX INVENTORY CONTROL 


A big factor in determining whether your whole business makes 
a profit—or takes a loss—is getting the right answer to questions 
that come up every day in your parts inventory. That's one depart- 
ment you can never run profitably by guesswork. You have to know. 


So why not use the method which dealers from coast to coast 


have found profitable . 


How KARDEX removes 


i) 


. On what parts you have 





FREE BOOKLET KD-375 tells you 
“How to make profits from inven- 
tories.” Just call your Remington 
Rand office, or write to Systems — 
Photo Records, Management Con- 
trols Division, Dept. AN-10, 315 
Fourth Avenue, New York 19. 


THE FIRST NAME 


Copyright 1949 by Remington Rand Inc. 


been using. 


. . Kardex Visible Inventory Control? 


you don’t run out of parts with a fast turnover . . . 


e 
IN BUSINESS SYSTEMS Remingion Rand 





the “GUESS” 


One glance at your Kardex card record shows you: 
1. What parts need re-ordering 


an overstock 


3. The long-run rate of demand for each part you stock 
4. Positive control of back orders 
As dealers who use Kardex well know, the system assures that 


nor tie up 


too much cash in parts that move slowly. What's more, you 
get these savings with /ess clerical help than you've probably 
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400,000 Total Would Top °29 Easily . . . 


Record New-Car Sales | 
Seen for September _ 


(Continued from Page 1) 
automobiles, the largest turnover new-car sales totaled 834 in 
in three weeks. Franklin county (Columbus), O. 
+ - + 


A aRON dealers reported new-car 
sales as steady in the week 


ended Sept. 17, when 361 new auto- | 
mobiles were delivered, This com- | 


pares favorably with the previous 
week when 363 new cars were sold. 
Detroit Automobile Dealers Assn. 
reports that Wayne county new-car 
sales in the first 24 days of Septem- 
ber numbered 9,790. This is 2,045 
units under the total in the first 24 
days of August, when Detroit de- 
liveries set a record for the year. 
In the first half of September, 


Self-Serve Wins 
In Oklahoma City 


OKLAHOMA CITY.—A proposed 
ban on self-service gasoline sta- 
tions here has been defeated by one 
vote in the city council. 

The measure, which was intro- 
duced for “safety” reasons, would 
require that no motorist could put 
gasoline into his car. It specified 
that an attendant dispense the 
gasoline. 
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COMPARATIVE FACTS 
ON ALL NEW CARS... 


. . « @ MUST for every s 


Successful competitive selling requires a 
knowledge of Comporative Facts. 


from coast to coast supply their 


THE AUTOMOTIVE INDEX ==" 


because it helps them MAKE SALES! Po 
binder (no rings). Answers 6000 


all new cars. 
change by our 
One to four subscriptions $3.75 each; five 
of 1949 and ENTIRE 1950 car year. Saves 
subscription. ORDER NOW! 


Up-to-date when you get it 
fin 


FILL OUT AND MAIL ORDER TODAY — Please Print 


To: The Automotive index Company, Box 204 Vernon Branch, Los Angeles ||, Calif. 








UNIT A-1 ony SAY) 


Let F-G-M engineers help 
you plan most profitable 
layout. Choose from 
eighteen standard 
models. Write today for 


Sales 


salesmen with 


questions customers may ask about prices, 
specifications, dimensions, standard and extra equipment, etc. Unbiased; covers 
; kept up-to-date as models and prices 
@ replacement-sheet servi 


| 
| 


This compares favorably with the 
893 new cars sold in the last half 
| of August when sales hit their 


highpoint for the year in the 
county. 
With 31 states reported for 


| August, it is apparent that new- 
|ear registrations in that month set 
|a new postwar high. 
* * * | 
ATIOS indicate a new-car regis- | 

tration figure of 502,000 for'| 
August, Such a total would be the | 
second highest month in history, 
topped only by May, 1941, when} 
| 515,034 new cars were registered. 

New-truck sales figures, which 
have not been a source of cheer 
for dealers, have taken a turn for 
the better. 

Reports from 30 states indicate 
that new-truck registrations in 
August approximated 88,000, Such 








tation. 


comparable period in August. 
j * * * 


LEVELAND reported 101 new- 
| “4 truck sales for the week ended 
a figure would be the highest | Sept. 23. The figure was the highest 
total for a month since August, |i2 three weeks, it was stated. 
1948. | Top month so far this year in 
| New-truck l in Detroit for |¢W-truck sales is March when 87,- 
ithe “first 24 “Gane ‘- osendeer | 165 were delivered. Last year 91,923 
es — — —— ——j|new trucks were sold in August 
j}and 85,108 were sold in September. 


New-truck registrations went 
over the 700,000 mark for the 
| year in September. Predictions 
| have been made by truck pro- 
ducers that sales will total 

900,000 this year. 

Coupled with the anticipated sale 
of over four million new cars, it 
|appears that total motor vehicle 
|sales during 1949 will top five 
| million. 


Such a total would set a new 
|peak for the industry. The present 










jin a single year was established 
last year with the delivery of 4,- 
| 526,126 new cars and trucks. 


Gasoline Key Club 
'Termed Lottery 


In Wisconsin 


MILWAUKEE. — The “gasoline 
key club,” which has been termed 
a lottery by Deputy District At- 
torney Joseph E. Tierney, has 
shown up in Wisconsin. 

Tierney warned gasoline dealers 
that participation in the club 
would lead to prosecution. 


A. A. Greiner is said to be the 
supervisor of the club in this area 
and he explains that any filling- 
station operator joining the club, 
purchases 1,400 keys for $75. Of all 
the keys, only two will open pad- 
locks on the pumps of the station, 
and two keys in the lot will open 
pumps on some other member's 
| station. 

A motorist driving into a mem- 
|ber station selects a key from a 
box containing 1,400 of them and 
tries the key on locks at the filling 
station. If the key fits and opens 
the lock, the customer gets a tank- 
ful of gas free. There is no charge 
for the key. 


The same key, if it does not fit 
the locks at the filling station from 
which the key is obtained, can be| 
tried at any other member filling | 
station, and the customer can then | 
get a free tankful from that sta- 
| tion. 


Another advantage is offered to 
the customer making use of a key 
which fits a station lock. Any suc- 
key holder will have his 
registered at the _ club's 
Washington office, to participate in 
a lottery at which the grand prize 
is $100,000, according to a state- 
ment alleged to have been made by 
the agent in Milwaukee 
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cket size, 86 pages, durable loose-leaf 


ce. SPECIAL OFFER to new subscribers: 
or more $3.25 each. Covers all the rest 
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Kindt’s 33rd Year 


One of the oldest dealers in the 
Harrisburg zone of the Chevrolet 


Please rush subscriptions to The Automotive Index, including service for Motor division, William L. Kindt, | 
rest of 1949 and entire 1950 car year. Kindt Chevrolet, Danville, Pa., has 
[TJ Check ee din miaks observed his 33rd anniversary with 
enclosed MY NAME................-. POSITION. Chevrolet. A Chevrolet dealer since 
Bill ADDRESS Uae elke “a pee Aug. 15, 1916, Kindt has conducted 
Firm nists ecuiia'né ole 40%icece cee MEMMEs ve ctccscccsecccess his business at the same location 


AO ET IROOM 


award at the association's convention in Chicago. or r 
| campaign for 1949 was selected first among automotive manufacturers, truck division, in the 
| DMAA's 32nd annual contest based on its unusual appeal, continuity and effective presen- 


totaled 1,219, against 1,124 for the 


record for total motor vehicle sales | 
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FEDERAL WINS ADVERTISING AWARD—Lewis |. Seaver (right), assistant sales manager 
and director of advertising for Federal Motor Truck, accepts congratulations from Dale Y. | 
Ecton, president of the Direct Mail Advertising Assn., on winning a “best of industry" 


Federal's dealer-customer advertising 


Bullard Co. Producing 
Precision Level 

BRIDGEPORT, Conn.—An an- 
nouncement was made here by 
Bullard Co. that it is continuing the 
manufacture of the Universal Pre- 
cision Aligning Level in both 18 
and 27-inch sizes, 

Bullard acquired the level when 
it took over the line of horizontal 
boring, drilling and milling ma- 
chines of Universal Boring Machine 
Co., Hudson, Mass. Bulletin BUL2- 
6-49, available from the company, 
describes the level . 


| AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry . an esti- 
mated more than 100,000 readers weekly! 
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Glidden Revival 
Winds Up Tour 
‘Of 650 Miles 


WILMINGTON, Del.—More than 
four-score aged automobiles rattled 


'their way into Wilmington last 
Saturday, winding up a _ six-day 
journey staged tc pay homage to 
ithe early Glidden automobile re- 
liability tours. 

| The band of antique cars had 
| traveled through Pennsylvania, 
West Virginia, Virginia, Mary- 
land and Delaware over a 650- 
mile route since leaving Gettys- 
| burg, Pa., Sept. 25. 

The first Glidden tours were run 
| between 1905 and 1914 to prove to 
|a skeptical world that the automo- 
bile was a reliable means of trans- 
| portation. 

This year's revival was limited 
to autos of 1924 or earlier vintage 
Among the cars that started from 
Gettysburg were a 1915 Stanley 
'Mountain Wagon, 1914 Stutz, 1906 
Mercedes, 1912 Simplex, 1916 Path- 
finder, 1910 American Underslung. 
1913 Pierce Arrow, 1911 Winton 
jand a large group of Model T 
Fords. 

Antique automobile collectors 
from many sections of the coun- 
try participated in this year's 
| tour, which was sponsored by the 
| Antique Automobile Club of 
America and the Veteran Motor 
Car Club of America in coopera- 
tion with the AAA. 

M. J. Duryea, son of Charles E 
Duryea, automotive pioneer, drove 
a 1924 Cadillac, while James Mel- 
|}ton, opera tenor and enthusiastic 
antique car collector, piloted a 1907 
| Rolls Royce. 

Melton has a museum of an- 
tique automobiles in Norwalk. 
Conn. 












older cars needing a lot of 
work, the ARO 


On cleaner cars, recondition with 


ARO “DeLuxe” top. 
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rear vision 
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NOTE: ARO “Storm King” 
and “DeLuxe” tops are both 
available, at slight additional 
costs, with the sensational 
new Aro FULL-VUE Plas- 
tic REAR CURTAIN ... 
. gives 300% more 
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Little Immediate Change Seen .. . 


Price Pattern Due to Hold 
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| are $1,587 for the Pontiac six, $1,656 sion.” Mason also noted that in- 





for the Pontiac eight, $1,588.25 for| creased Nash production and sales 
the Studebaker Champion Deluxe,|had resulted in decreased unit 
$1,662 for the Studebaker Champion | costs. 
Regal Deluxe, and $1,628.75 for the 
Dodge Wayfarer. 


Mac Gorpon 


Medick Ups Hitt 
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e | for us and plenty of goodwill NEW ORLEANS. — Night - time | hand last week from this city’s | PNT eth 
— for those car manufacturers bicycle safety for the children of | auto dealers, who distributed free 


who make our job easier. 

Incidentally, a million sta- 
tion attendants can be help- 
ful. 


Hudson Gives 
‘Rust Post as 
'Used-Car Chief 


DETROIT. — Appointment of A. 
F. Rust as used-car manager of 
|Hudson Motor Car Co. has been 
| announced by M. M. Roberts, di- 





MY 
DAILY 
WORK 


tising and mer- 
chandising. 





rector of adver-| 


Rust has been | 
associated with|of the New 


New Orleans received a helping | “scotch-lite” reflector tape. 


| The tape was installed in the 
service departments of members 
of the New Orleans Automobile 
Dealers Assn., co-sponsors of the 
city-wide bicycle safety cam- 
paign along with the young men’s 
business club. 

| Reflector tape was purchased in 
| bulk for the city’s thousands of 
| bicycles, and was followed by full- 
| page ads in the New Orleans Item 
|and the New Orleans States. Boy 
tape 


| 
| 


|Scouts helped cut the roll 
|into units for each bicycle. 
Joseph A. Paretti sr., president 
Orleans association, 





ia 
| INVENTORY TIME 


e Accurate 
e 
j 


Economical 


© Special crews for most 
car manufacturers 


' the automotive|and Dave Kostmayer of YMBC, 
AUTOMOBILE DEALERS industry since helped spark the campaign with Taken in one da 
POCKET-SIZE 1927 in both|public demonstrations, mayor's é Y 


wholesale and re- 
tail executive ca- 
pacities. 

He specialized 


PROSPECT and OWNER 
FOLLOW-UP SYSTEM 





proclamation, publicity in the press, 


radio and over the Item’s affiliated | 


television station, WDSU. 
The Item, which helped initi- 


1? BOOKS ] 95 | A.W, Rast —- — # ate the campaign, opened up its 
IN 3 COLORS bd | merchandising and in addition has | news columns in the intesent of 


|had broad experience in used-car 


F.O.B. LOUISVILLE, KY | eo 
| reconditioning, 


new-car _ service, 
Order 12 books for each of 


: and retail sales training. 
your aggressive salesmen. 


| parts and accessory merchandising | 


During the war he was with the | 


child safety in a city which ex- 
perienced more than 50 serious 
bicycle accidents last year, ac- 
cording to police records. 

The New Orleans campaign is a 





Completely counted— 
priced—analyzed 


TALBOT'S AUTOMOBILE DEALERS 
INVENTORY SERVICE 


4690 Newport ey. ) N 


| Office of Price Administration in| take-off on the similar program 
|the gasoline rationing section. For | conducted for 50,000 bikes in New 
| three years prior to jcining Hudson | Hampshire by that state’s automo- 


|he was sales manager for a na-| bile dealers’ association under the 
| direction of President Nile E. Faust | 
@of Concord. 


METHODS Inc | tional automotive supply firm. 
’ © i} > ae 


P. O. Box 666, Louisville 1, Ky. 









BRITAIN'S PREMIER 
SPORTS-TYPE CAR 








ALLARD 





Range includes. . 
2-Seater Sports 
4-Seater Tourer 
Drophead Coupe 






JINAME PLATES 










New: PRECISION CAST... Also 
ELIMINATING ALL DIE COSTS Special Chassis 
Quantities as low as 100 may be “ for ” 
ordered with original design for every Hot Rod 
job! Proof of design submitted for Enthusiasts 
approval. Heavily chrome plated. —o— 





A few franchises 
are still available 
for “live” dealers® 
Write for full de- 
tails to:— 


Write for details. 





Fraiciser 
the Interlagos Record-Breaking ALLARD 2-Seater. 


ALLARD MOTOR CO., LTD. 


24-28 Clapham High St., London, 8S. W. 4 





Landi, Brazilian Champ at the wheel of 









NEW ORLEANS DEALERS KEEP KIDS' SAFETY IN MIND—The city's dealerships became 
| headquarters for free retlector tape for bicycles as a safety measure at night. Left to right: 
| Joseph A. Paretti, president, New Orleans Automobile Dealers Assn.; Dave Kostmayer, chair- | 





man of the young men's business club bike safety committee; Bernard J. McCloskey 
| missioner of the department of public safety 


com- 





Phila. 6, Penna. 
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DEALER RAUCH USES CIRCUS THEME—Introduction of the 1950 Studebaker passenger 


car models in Burbank, Calif., was carried out in a circus atmosphere created by the 
dealership, Phil Rauch, Inc. The firm set up a tent, 40 by 80 feet, on its used-car lot — 
the city's main street. The interior was laid out to represent a two-ring show, a clown | 
feet tall (on stilts) gave balloons and souvenirs to the children and a steam calliope con- 
tributed a tuneful touch. The midway offered an assortment of teaser banners. During the 
first three days of the introductory period an estimated 12,000 persons visited the big show. 


Pay Frozen Till ’51... 
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neither party will resort to a strike, 
lockout or other economic force or 
threat of force to change or add 
to the plan. 

Employes with 30 years’ service 
may elect early retirement after 
60, with reduced benefits, with the 
consent of the company. 

Employes who do not fulfill the 
service requirements at normal 
retirement age of 65 will receive 
proportionately lower benefits. 
For instance, an employe retiring 
with 25 years’ service at 65 would 
receive 25/30th of the $100 month- 
ly benefit, including social se- 
curity. 

Employes may retire for total 
and permanent disability after 30 
years’ service at 55 or older with 
a flat retirement benefit of $50 a 
month. The benefit would be ad- 
justed for benefits paid under any 
disability provision which might be 
added to the Federal Social Se- 
curity Act. 


The company retains the sole 





CHEVROLET DEALER MECHANICS PASS TEST—Chevrolet in Greater Cleveland recently 
honored |5 service men who passed the factory's mechanics’ examination annually for the 
past 10 successive = or more. Left to right, front row: H. L. Fishtahler, central regional 


service manager; Cari Barres, Elco, Elyria; George Raymer, Bass; Al Postle, Central; Ray 
B. Johnson, zone manager, Cleveland; Norville Deissner and Walter Bundy, Brooklyn, and 
Joseph Zawada, Kinsman Square. Back row: Frank Flow and Melvin Brause, Edgewater; Jack 
Birkett, Brownlee; Clarence Baale, Bass; Moe Parker, Hewitt; Andy Karkosak, Central; John 
Klima, Southeast; Forest Fogell, Hewitt; Jack Anderson, Brooklyn, and B. F. McCain, zone 
service and mechanical manager. Also at the meeting, 615 mechanics received diplomas. 








30-Month Ford Pact 


Brings $100 Pensions 


|fund and the period of funding 
|past service will be solely up to | 


(Continued from Page 1) 


differences. President John L. 
Lewis of the United Mine Work- 
ers had declared he could not 
“seriously” discuss his pension 
controversy with the mine opera- 
tors while the steel situation was 
still unsettled. 


The Ford pension plan will cost 
the company 8% cents an hour per 
worker. The 1% cents already paid 
by the company into a social-in- 


STATEMENT OF THE OWNERSHIP, 
MANAGEMENT, CIRCULATION, ETC., 
REQUIRED BY THE ACT OF CON- 
GRESS OF AUGUST 24, 1912, AS AMEND- 
ED BY THE ACTS OF MARCH 3, 1933, 
AND JULY 2, 1946 

Of Automotive News, published weekly 

at Detroit, Michigan, for Oct. 1, 1949. 


State of Michigan 
County of Wayne 


Before me, a Notary Public in and for 
the State and county aforesaid, personally 
appeared B. B. Crighton, who, having been 
duly sworn according to law, deposes 
and says that she is the Business Man- 
ager of the Automotive News and that the 
following is, to the best of her knowledge 
and belief, a true statement of the owner- 
ship, management (and if a daily, weekly, 
semiweekly or triweekly newspaper, the cir- 
culation), etc., of the aforesaid publication 
for the date shown in the above caption, 
required by the act of August 24, 1912, as 
amended by the acts of March 3, 1933, and 
July 2, 1946 (section 537, Postal Laws and 
Regulations), printed on the reverse of this 
form, to-wit: 

1. That the names and addresses of the 
publisher, editor, managing editor, and 
business managers are: 

Publisher, M. Slocum, 2666 Pen- 
obscot Bldg., Detroit, Mich. 

Editor, Pete Wemhoff, 2666 Penobscot 
Bidg., Detroit, Mich. 

Managing Editor, Robert M. Finlay, 2666 
Penobscot Bide. Detroit, Mich. 

Business Manager, B. B. Crighton, 2666 
Penobscot Bldg., Detroit, Mich. 

2. That the owner is: (If owned by a 
corporation, its name and address must be 
stated and also immediately thereunder the 
names and addresses of stockholders own- 
ing or holding one percent or more of total 
amount of If not owned by a cor- 
poration, the names and addresses of the 
individual owners must be given. If owned 
by a firm, company, or other unincorpo- 
rated concern, its name and address, as 
wel) as those of each individual member, 
must be given.) 

Slocum Publishing Co., Inc., 2666 Penob- 
seot Bldg., Detroit, Mich. 


George M. Slocum, 2666 Penobscot Bidg., 
Detroit, Mich. 
Mabel H. Slocum, 29 Roslyn Road, 


Grosse Pointe Shores, Michigan. 
Howell Van Auken, Ford Bidg., Detroit, 


Mich. 

3. That the oe aan. mast 
gagees, and other security holders owning 
or hol: 1 percent or more of total 
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: (If there are none, so state) 
None. 

4. That the two paragraphs next above, 
giving the names of the owners, stockhold- 
ers, and security holders, if any, contain 
not only the list of stockholders and secur- 
ity holders as they appear upon the books 
of the company but also, in cases where the 
stockholder or security holder appears upon 
the books of the company as trustee or in 
any other fiduciary relation, the name of 
the person or corporation for whom such 
trustee is acting, sk given; also A. = 
said two paeragra contain ements 
affiant’s full knowledge and be- 
Hef as to the circumstances and conditions 
under which stockholders and security hold- 
ers who do not appear upon the books of 
the company as trustees, hold stock and 
securities in a capacity other than that of 
a bona fide owner; and this affiant has no 
reason to believe that any other person, 
association, or corporation has any inter- 
est direct or indirect in the said stock, 
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by him. 

5. That the average number of copies 
of each issue of this publication sold or 
distributed, through the mails or otherwise, 
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preceding the date shown above is 36,714. 
(This information is required from daily, 
weekly, ly, and triweekly news- 

only.) 


B. B. Crighton 
(Signature of Business Manager) 
Sworn to and subscribed before me this 
ist day of October, 1949. 
(SBAL) Bleanore L. Williams 
¢ commission expires May 31, 1952) 


surance program for workers 
brings the total amount for so- 
called welfare benefits to the 10 
cents recommended by the steel 
fact-finding board as the equitable 
settlement pattern for the fourth- 
round of postwar demands. 
+ + * 


ACGREGATS cost of the pension 
plan to Ford will be nearly 
$21,000,000 a year—covering 8%- 
cent outlays for 115,000 hourly- 
rated employes. Much of this ini- | 
tial expense will be needed to un- 
derwrite pensions for employes 
now at or nearing retirement age, 
company officials said. 


Ford spokesman said the com- 
pany would attempt to absorb 
the increased labor costs result- 
ing from the new contract with- 
out a boost in passenger-car 
prices. They said there was no 
possibility “at this time” of re- 
ductions in prices. 

The new contract will run from 
Oct. 1, 1949, to April 1, 1952. One 
reopening on economic matters | 
only—other than pensions—is per- 
missible after Jan. 1, 1951. 

John S. Bugas, Ford’s industrial 
relations vice-president and chief 
labor negotiator, declared that the 
agreement “opens the door to a 
long period of sustained labor 
peace and productivity.” 

* + * 


EUTHER called the contract 
“an important contribution to 
industrial stability in the automo- | 
bile industry.” 
“The establishment of a pension | 
plan for Ford workers on a non-| 
contributory basis (company pays 
entire cost), with joint adminis- | 
tration by the union and the com- 
pany, lays the groundwork for 
moving ahead in the balance of the | 
automobile industry and in other | 


| the contract, which provides that 
|inciters of wildcat strikes may be 





important segments of America’s 
industries to provide a fuller meas- 
ure of security for American | 
workers.” 

Here are the highlights of the 
pension plan: 

On retirement at age 65 with 30 
years of service, an employe will 
receive $100 a month, including 
federal social security benefits. 

Normal retirement will be at 
age 65, and automatic retirement 
at age 68 with no increase in 
benefits after age 65. A “cush- 
ioning period” will be provided 
for employes now approaching 68 
or older. 

Benefits will be integrated with 
social security benefits. When fed- 
eral social security benefits are 
raised, benefits from the Ford re- 


tirement fund will be reduced ac-| | 


cordingly. 
Until social security benefits are | 
increased, company contributions 
to the fund will be at the rate of 
8% cents per hour. 
The pension plan will become ef- | 
fective March 1, 1950, and benefit 
payments to eligible employes will 
begin on April 1, 1950. 
* * * 
HE PENSION plan may not be 
reopened for negotiation until 
March 1, 1955. At no time prior to 
that date will either side be re- 
quired to bargain with respect to 
the plan, and it is agreed that 


| 


right to appoint and contract with 
a qualified bank or trust company 
as trustee to handle the pension | 





the company. 


* * «* 
COMPANY-UNION committee | 
4 will be established to pass | INDIANAPOLIS. — For the sec- 


upon qualifications of employes for | 0nd consecutive year the Automo- 
benefits under the plan. | bile Dealers Assn. of Indiana will 
Employes who have left the com- | 8POnsor regional meetings through- 
pany since July 16, 1949, and who! out the state to provide an oppor- 
would have been eligible had the | tunity for executives and members 
plan been in effect when they left, | of the association to become better 
will receive retirement payments | #¢quainted. 
beginning April 1, 1950. Members of the executive com- 
Bugas said the union shelved pe ni -y faa oe i 
its original demand for a cost- | gent: eoweet M Davie of Fort 
of-living wage boost three-quar- | te ; ‘ 
ters of the way through the 118 | Encsne of Geingion, esque. 
days of contract negotiations. ident; William R. Krafft of In- 
The company-union group insur-| dianapolis, treasurer; Frederick 
ance program, to which the work-| M. Sutter of Columbus, NADA 
ers contribute along with the com- 


] director; Freeman C. Yeager of 
pany, was amplified to provide in- - —__—__——— ——__—__—— 


hospital medical coverage at no 
added cost to workers. 


The company-security clause in 


Morrison Takes 
DeVilbiss Post 


TOLEDO. 
week created a new post of execu- 
tive vice-president and elected to 
the position Ray 
L. Morrison, an 
executive for 
many years in 
the field of man- 
ufacturing air de- 
vices, 





fired or suspended, was amended 

to provide for review of penalties 

by the Ford-UAW umpire. Work- 

ers found innocent of company 

charges under this clause may now 

receive full back pay for time lost. 
* * * 


Bvess acclaimed a new agree- 
ment with the union which he | 
said would result in a reduction) 
of labor costs in the Rouge plant | 
steel mill. By comparison with 
other steel makers, he said, labor | 
costs in the Ford steel works had | 
become “excessive.” Axle for 3% years 


Chrysler negotiations were re-| | and for the pre- 
sumed for 90 minutes last Wednes-|Vious 10 years was vice-president 


manager of the 
brake division of 
Timken - Detroit 





Ray L. Morrison 


| day after the Michigan state labor|and general manager of Bendix- 


mediation board certified the 7-| Westinghouse in Pittsburgh and 
to-1 margin in favor of a strike|Elyria. Morrison is a native of 
won by the union in the election | Pennsylvania and got his start with 
among Chrysler's employes in the | the Westinghouse Air Brake Co. 
al eee ices | in Pittsburgh, in the production 
e Fo se ent was ex- n ‘ ‘ 

peaa to save the Wee fer 6 }and engineering departments. 

speedy agreement in the five- 
week-old B. F. Goodrich strike. 
It was reported that Goodrich 
had offered striking CIO work- 
ers a pension arrangement simi- 
lar to that made at Ford. 


Andersons Get Cadillac 

Walter G. Anderson and his son, 
Eugene, have been granted the 
Cadillac dealership in Lubbock, 
Tex. The elder Anderson for the 
past 15 years has been a partner 
and general manager of Kuykendall 
Co. (Chevrolet), Lubbock, while 
his son has been truck manager 
of the same company. 


“Sweating through” the arduous 
grind, as he described it, was com- 
pany director William Clay Ford, 
youngest of the Ford brothers and 
a member of the management ne- 
gotiating team. 








FAREWELL TO 'GUS' DITZ—Top officials of Pontiac Motor gathered recently to bid fare- 
well to A. C. (Gus) Ditz, assistant general sales manager, who has resigned to become a 
Pontiac dealer in Philadelphia. Here is the guest of honor (center) with L. W. Ward, 
sales manager, and H. J. Klingler, general manager. 


— DeVilbiss Co. last) 


Formerly, Mer- | 
rison was general | 





Indiana Parley Series 


Regional Meetings, Clinics Scheduled for 10 Cities 
Between October 17 and 28 


South Bend, ex-officio: G. L. 
Schaus of South Bend, safety 
committee chairman, and Her- 
| man Schaefer, executive secre- 
tary, will be in attendance at the 
meetings. 


Dealer meetings will start at 4:20 
p.m, and continue through dinner, 
which will be followed by a sales 
clinic for dealers and their entire 
personnel. 

Starting at 8 p.m. sales clinics 
will be conducted by George A. 
Saas of George A. Saas & Co.. ad- 
vertising and sales promotion 
agency of Indianapolis. 

Meetings are to be held in the 
| following cities on the dates indi- 
| cated: Oct. 17, Lafayette; Oct. 18. 
| Michigan City; Oct. 19, Plymouth: 
Oct. 20, Fort Wayne; Oct. 21, 
| Muncie. 

Oct. 24, Bedford; Oct. 25. Madi- 
son; Oct. 26, Indianapolis; Oct. 27, 
Terre Haute: Oct. 28. Prinééton- 


AUTO BOOKS 


That Should Be in Every 
Dealer’s Library 


These books should be in the library 
of every franchised dealer—available 
to his mechanics and salesmen—the 
knowledge they contain will be valu- 
able when the ‘‘chips are down” and 
real competition arrives. 


| AUTOMOTIVE 





FUNDAMENTALS. By 
Irving Frazee and Earl L. Bedell. Cover- 
jing the entire field of automotive main- 


tenance and operation. $4.90 postpaid. 
THE LAST BILLIONAIRE — HENRY 
| FORD. By William C. Richards. ‘‘An in- 
formal portrait of an industrial genius who 
was also a most unpredictable human be- 
ing.’’ $3.75 postpaid. 


KNUDSEN, A BIOGRAPHY. By Norman 


Beasley. 397 pages, cloth bound. $3.75 
postpaid. 
| AUTOMOTIVE MECHANICS. Wm. £E. 


| Crouse. A comprehensive and basic course 
on the subject of fundamental automotive 
mechanics, Cloth binding. $5.00 postpaid 


DEALER BUSINESS COUNSEL. Business 
guidance for automobile dealers. By J. B 
Van Tassel, Dealer Business Consultant. 
Three books—Book No. 1, §$2.00. Books 
|2 and 3, $3.00 each postpaid. 


|DETROIT IS MY OWN HOME TOWN. 
|Malcolm Bingay. A story of Detroit and 
sidelight history of the fabulous motor car 
| business. $3.75 postpaid. 


| FASTEST ON EARTH. By Capt. George 
Eyston, Complete history of every land 
| speed record from 1898 to the present 
Paper-bound, $2; cloth-bound, $3. 

HENRY FORD—HIS LIFE, HIS WORK, 
HIS GENTUS. By Wm. A. Simonds. Re- 
printed by Floyd Clymer. Deluxe edition, 
$4 postpaid. 


FLOYD CLYMER’S MOTOR SCRAPBOOK 
covering antique cars. Order edition No. 1 
2, 3 or 4—$1.50 each, Deluxe cloth-bound 
$2.50. Latest Scrapbook Edition No, 5 
$2.00 paper cover, $3.00 Deluxe edition 
Steam-Car Scrapbook, $2.00, Deluxe Edition 
$3.00 postpaid. 


INDIANAPOLIS RACE HISTORY BOOK— 
1909 TO 1946. 852 pages, 1,000 illustrations 
Deluxe edition $5.00, paper-bound §$3.5( 











Yearbooks covering race each year avail 
able—1947, $1.00. 1948—$1.50. 1949 Year 
book, new and large, $1.50 postpaid. 

FLOYD CLYMER’S TEST REPORT anc‘ 
Survey Books on new automobiles. ‘49 
Chevrolet $1.50, ‘49 Kaiser Vagabond 
$1.50. '49 Ford $1.50. '49 Mercury $1.5( 
"49 Studebaker $1.50. Clymer’s Catalog on 
1949 U. 8S. Built Cars, All makes illus 
trated with specifications. Postpaid, $2.0( 


FORD OWNER’S HANDBOOK. Compfléte 
service information all Ford cars, '32 to 
*49 inclusive. Postpaid $1.50. 


CLYMER’S CATALOG on all 1949 British 
cars including photos, specifications and 
prices, postpaid, $2.00. 


BOOK DEPARTMENT 


AUTOMOTIVE NEWS 


DETROIT 26, MICH. 
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Looking Over the Scientist’s Shoulder .. . 








What’s Cookin’ in Research? 


(Continued from Page 2) 
lograph, which measures and de- 
picts on a screen a picture of the 
compression curve within an en- 

ne. 

Then there is the Sonigage, which 
can look within a hollow propeller 
plade and tell how thin the wall is. 


* + * 
HERE are Rube Goldberg gad- 
gets in the laboratories, too. 


We came upon a man operating 
something called a Hilch tube. He 
turned a valve to introduce com- 
pressed air into the tube. The air 


was swirled around, separating the | 


hot and cold components. Out one 
end came cold air, and out the 
other came hot air. 

We were tempted to believe that 
the whole Hilch business was hot 
air, and later asked McCuen what 
the hot and cold parts of the air 
were. 

He said he was darned if he 
knew. Much of the work in the 
laboratories involves unknowns 
and failures. On the whole, the 
laboratory men are pretty cheer- 
ful about it. 

“We don’t know what to do with 
this thing,” said the Hilch-tube 
operator, “but we keep fooling 
around with it, hoping we’ll stum- 
ble on something.” 

One device was sstrictly for 
laughs, we think. It was a dickey- 


bird pencil sharpener and shaving | 


disposal machine. 

When the plastic dickey-bird 
dipped its bill into a cup of water, 
it completed a circuit which started 
the sharpener. A sandpaper pulley 
carried the shavings to a waste- 
basket. 

4 - ~ 


AJORE on the serious side were 
4 the men looking for infinetly 
small traces of elements in a com- 
position of metals. At one time, 
the laboratory men had only to 
report the traces. Now they have 
to measure the traces. 


‘Business F irst’ 
Is Keynote of 
Ala. Parley 


MONTGOMERY, Ala.—Believing 
that dealers everywhere are now 
in a business frame of mind, the 
Automobile Dealers Assn. of Ala- 
bama, Inc., is developing the pro- 
gram for its annual convention on 
that premise. The event will be 
held Oct. 23-25 at Biloxi, Miss. 

While various entertainment 
features are being worked into 
the schedule—including several 
for dealers’ wives—the major 
emphasis of this year’s meeting 
is being placed upon the demand 
for information and counsel 
which will serve the dealer in 
his every-day business opera- 
tions. 

“With business conditions chang- 
ing frequently, we feel that dealers 
are primarily interested in matters 
related to keeping their operations 
on a profitable basis,” said W. S. 
Brewbaker, ADAA president. 

Speakers Committee Chairman 
R. J. Jones jr., of Birmingham, and 
his committee, working with Exec- 
utive Vice-President Frank R. 
Broadway, have chosen three na- 
tionally known authorities in the 
automotive field to address the 
general business meeting of the 
convention Oct. 25. They are: 

J. B. Van Tassel, dealer business 
consultant and columnist for AuTo- 
MOTIVE News; Howard B. Moore, 
general manager of the Federation 
of Automobile Dealer Assns. of 
Canada, who will speak on the 

question of factory-dealer relations, 
and John W. Stokes, automotive 
tax consultant. 

Two other speakers outside the 
automotive field have been se- 
lected. They are Dr. W. H. Alex- 
ander, minister of the First 
Christian Church of Oklahoma 
City, and Dr. James L. Brake- 
field, director of the industrial 
division of the Birmingham 
(Ala.) chamber of commerce. 

President Brewbaker has an- 
nounced appointment of the fol- 
lowing to the resolutions commit- 


tee: W. M. Turner, Selma, chair- | 


man; G. C. McRae, Decatur; Joe 
M. Edwards, Tuskegee; Ben C. 


DeVan, Mobile, and Forrest Mc- | 


Connell, Montgomery. 


compression engine connected with 
tanks of 80 and 100-octane gasoline. 
By turning a switch, the operator 
;could introduce one or the other 
of the fuels. No knock was heard 
|when the engine used 100-octane 
gasoline, while a knock was evident 
when 80-octane was used. 

To prove the point, while the 
engine ran on 80-octane and 
knocked, the operator uncorked 
a bottle of tetraethyl lead and 
held it up to the air intake. The 
knock ceased as soon as _ the 
fumes reached the engine. 

We took a whiff of the lead. It 
didn’t do anything for us, as far 
as we know. 

We learned, by the way, that it 
was possible to run the 8 to 1 
engine on lower-octane fuel with- 
out knock by retarding the spark. 
The only catch was that there was 
a loss of power, too. 
| * * * 


ICTURES taken inside a com- 
bustion chamber showed the 
difference between combustion with 


}and without knock. Without knock, 
| the combustion was steady. With 
knock, combustion started at one 
end, jumped to the other and then 
met uncontrolled. 

Connected with the study of de- 
|tonation was the search for me- 
|chanical octane numbers. It was 
|calculated that it was possible to 
attain 10 numbers in such a man- 
ner. 

Another section of the labora- 
| tories studies the condition of the 

plants in which the men work, 

and makes recommendations to 
eliminate any source of danger. 

Some 630 men are employed in 
|GM’s laboratories. Work is di- 
| vided 40 percent on internal com- 
bustion engines, 11 percent on in- 
strumentation, 16 percent on metal- 
lurgy, 9 percent on gas turbines 
(for aircraft only), 13 percent non- 
metallic materials and 11 percent 
| miscellaneous. 

It constitutes what C. F. Ketter- 
jing, former head of the labora- 
|tories, and now retired to a con- 
| sulting basis, called GM’s insurance 
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BIG DRINK—Starlet Jackie Waldron waits 
while Ruby, her camel, takes one of her big, 
but infrequent, drinks of water. Jackie and 
Ruby spent the day at a new Union Oil sta- 
tion on Hollywood Bivd., Hollywood, Calif., 
to exploit a new Prest-O-Lite Hi-Level auto 
battery which, like the camel, carries a re- 
serve liquid supply. 


| policy on progress. We saw 
the larger type of the policy. 
fine print was over our head. 
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DON’T MISS THIS AMAZING MARKETING OPPORTUNITY! 
ONE medium alone—The SEATTLE TIMES—can win the rich 
Seattle market for you. It’s performing this job for hundreds 
of alert advertisers right now. It will do the job for you— 
when you concentrate frequent advertising in The SEATTLE 


SAN ANTONIO.—Notice has 
been given by the Texas Automo- 
tive Dealers Assn. that elections 
to pick directors from seven areas 
will be held at the 32nd annual 
convention of the organization, Oct. 
9-11, at Galveston. 

The association revealed that di- 
rectors from the Austin, Browns- 
ville, El Paso, Lubbock, Odessa, 
San Angelo and Uvalde areas will 
be elected at the conclave. 

At the same time it was an- 
nounced that Marshall O. Bell, San 
Antonio attorney and member of 
the state legislature, will speak at 
the convention on business in the 
state of Texas. 

Events expected to entice the 
ladies to the convention include 
a yacht trip and style show. The 
yacht trip will be from Galveston 
to the San Jacinto battlegrounds, 
including a tour of the battleship 
Texas. 

Luncheon and the style show will 


only | take place at the Galvez hotel with 
The | the latest in women’s styles being 


displayed by models from Houston. 
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TIMES. The TIMES reaches 8 out of 10 Seattle homes. Such 


complete saturation cannot fail. 
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Cars and Trucks 
U. S. and Canada 


Saive, Sterling, Nach, Diamond T, ete. 


1,000,000th Chrysler-built vehicle 
of 1949 was built last week. K. T. 
Keller, Chrysler Corp. president, 
said the milestone vehicle was a 
Plymouth. 


Also contributing a greater share 
to the past week’s overall produc- 
tion was Nash, where an estimated 
3,943 of the firm’s 1950 models were 
built. Nash reportedly plans to 
push its new model output. still 
higher in succeeding weeks. 

Meanwhile, Kaiser-Frazer, which 
has closed more times this year for 
“inventory adjustment” than any 
other maker in the industry, was 
down again last week, K-F was 
scheduled to reopen again today 


(Oct. 3). 

Hudson closed final assembly 
lines Thursday until Oct. 10 for 
“inventory.” 


* + * 


LSO down last week and sched- 

-uled to reopen today was 
Willys-Overland. Willys officials 
said September output plans had 
been completed on Sept. 24. They 
added that 7,100 vehicles were 
scheduled for October, but gave no 
hint of how many days it would 
take to build them. 


Future production plans of other 
U. S. plants last week were more 
difficult to fathom. Muddled by 
conflicting factors, the plants ap- 
parently didn’t know themselves. 

Many factory sales officials, it 
was said, were eagerly awaiting 
more detailed reports on Septem- 
ber sales before getting together 
with production men on how to 
gear output this month. 

Other sales officials, however, 
avowed publicly that current high 











Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. 8S. PRODUCTION ONLY) 








Week Week dan. 1 Jan, 1 
Ended Same Ended Total to to 

Oct. 1, Week, Sept. 24, Sept., Oct. 2, Oct. 1, 

1949 1948 1949* 1949 1948* 1949* 
CHRYSLER . $1,081 17,053 30,148 125,486 579,391 851,000 
j Chrysler 4,516 2,701 4,278 18,478 84,349 113,696 
; DeSoto 3,004 1,842 3,031 12,437 65,399 $2,694 
Dodge .. 9,090 4,689 8,522 36,287 164,811 225,950 
t Plymouth 14,421 7,821 14,317 58,2384 264,332 428,660 
| FORD 25,968 21,980 25,614 111,467 490,278 806,492 
; Ford . 20,491 16,364 20,0384 86,857 353,520 626,980 
: Lincoln 921 1,428 938 3,786 25,710 28,563 
; Mercury ... .. 4,556 4,188 4,642 20,824 111,048 150,949 
; GENERAL MOTORS . 58,082 33,907 54,0388 222,899 1,187,618 1,728,374 
led abo 4.0-0s bv scat 9,012 5,982 9,042 38,247 207,878 312,480 

Cadillac ..... 1,901 1,655 1,857 7,854 49,255 67,661 
Chevrolet ..... 26,752 16,682 27,646 113,553 590,456 860,537 
Oldsmobile 6,866 4,445 6,955 28,684 150,503 226,117 
WOMENS ono see. 8,551 5,143 8,538 34,561 190,026 261,579 
KAISER-FRAZER | bises 3,690 1,619 4,555 139,533 53,732 
PTS iia hs ¥0b'seb.s. 4.08060 Sen Saaye 5 42,313 6,460 
Kaiser ... hes 2,639 1,619 4,550 97,220 47,272 
CROSLEY 115 573 172 405 25,442 7,473 
HUDSON 2,808 3,148 2,812 11,541 91,691 117,552 
NASH .... 3,943 1,426 3,277 11,343 88,794 109,466 
PACKARD .... 3,540 2,126 3,587 13,486 65,296 89,549 
STUDEBAKER 5,395 3,339 6,346 26,156 124,158 166,653 
WILLYS+ 566 1,184 3,097 18,986 25,517 
Total Cars, U. S.. 125,882 87,808 128,752 530,385 2,811,187 3,955,302 

+Station wagons and Jeepsters, *Revised. ae 


COMMERCIAL CARS 


S. PRODUCTION ONLY) 





. 152,182 120,489 156,302 642,683 4,051,790 5,091,305 


*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Oct. Output Schedules Cut; | 
5 Millionth Vehicle Due 


(Continued from Page 1) 


; schedules at their companies would 


remain in effect throughout the 
rest of the year. 

* + * 
* SEEMED likely though that in- 
- dustry-wide output in October 
would be down about 15 percent 
from September, with impending 
model changes cutting still further 
into November volume. 

There were unofficial reports 
that dealer stocks of new cars, 
except in many rural areas, were 
at a new postwar high despite 
volume selling in the past two 
months. 


But there was also apprehension | 


on the part of some sales officials 
that such stocks might prove in- 
adequate, if strikes paralyzed pro- 
duction this winter. In this case, 
coal and steel were the unknown 
factors. 

Also, many plants are working at 
top speed to prepare dies, tools and 
other equipment for a changeover 


to new models. 
* 


* * 

HEY want to be sure that this 

year’s model run ends simultan- 
eously with the time they are ready 
to change to a new one. 

Plans of the above nature cur- 
rently occupy Chrysler, Ford and 
General Motors —and particularly 
the former. 

Automobile producers are not 
too fearful of the immediate 
effects of the strike in the coal 
industry, except for the bearing 
it may have on business in gen- 
eral, 


Ample supplies of steel are avail- 


able at most plants, and reduced 


output of vehicles could greatly 
ease the strain on such inventories. 


Chrysler Output 


|last Tuesday that this year’s mil-| 








| 


| 





} 
| 








In U.S.-Canada 
Tops Million 


DETROIT.—K. T. Keller, presi- | 


dent of Chrysler Corp., announced 


lionth Chrysler-built vehicle had 
been completed. It was a Plymouth 
built in the Detroit Plymouth plant, 
he said. 

“This is the shortest time in 
which Chrysler Corp. has ever pro- 
duced a million vehicles,” Keller 
stated. “The nearest to this record 
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|} and Dodge trucks built by Chrysler 


1949 include all Plymouth, Dodge, 
DeSoto and Chrysler passenger cars 


in the U. S. and Canada. 


Last year at this time the com- 
pany, then limited by material 
shortages, 
vehicles, or about 25 percent less. 


“During 1949 other Chrysler Corp. 
records have also been broken,” 
Keller stated. 

“August, with 150,377 vehicles, | 
Was the largest single month in our 


Corp. 


| history. The week ending Sept. 17, 


was in 1937, when production for | 
that year reached the million mark | 


on Nov. 3.” 


| cles 


1949, with 36,302 vehicles produced, 
was our highest week, and the 20th 


had produced 725,843 


‘Buffalo Suffers 





of September, 1949, with 7,147 vehi- | 


produced, was our highest 


The million vehicles produced in| day.” 














Week Week Jan, 1 Jan. 1 ° m 
Ended Same Ended Total to to Kindly Acknowledge 
Oct. 1, Week, Sept. 24, Sept., Oct. %, Oct. 1, | a nen * 
1949 1948 1949* 1949 1948* 1949* Advertisers availing themselves of this 
CHEVROLET 7,248 8,768 7,589 29,489 298,245 311,363| Want Ad Section are requested to ad- 
CROSLEY 5 52 2 17 2,345 268 | vise all respondents if and when their 
DIVCO .... 109 104 719 848 5,363 2,818 wants have been fulfilled. A post-card 
DODGE ... 2,722 3,064 2,084 11,269 122,931 119,170| Will do and your courtesy will help 
FEDERAL 20 60 84 183 3,502 1,220| vs maintain the present high regard 
FORD 6,084 4,110 5,967 25,956 245,674 186,884 | Which this department enjoys. 
Eg fi cifainipaw in 0% 1,477 2,688 += 1,422 6,043 69,512 68,814 AUTOMOTIVE NEWS 
INTERNATIONAL 122 3,296 186 598 128,652 98,778 | ___ cnet 
MACK 160 205 160 652 9,854 5,330 
EN 80 215 79 876 8,985 2,894) banat es 
STUDEBAKER 1,072 1,636 1,072 4,476 47,945 652,285 | SAL S MANA y . xperi- 
d, top-flight 1 ti f 
WHITE 70101, 178605 9,429 = 6,228] largest Chrysler-Plymouth dealership in 
EER aso wien wks isthe 1,650 1,276 3,289 $4,078 39,730 Pacific Northwest. Death of torsaer sales 
q it 1 y 8, av - 
MISCELLANEOUS P _360 ; 586 360 1,522 16,646 15,968 ae vacancy. The han ane alle ehis 
Total Trucks, U. 8. 19,529 26,585 21,083 84,718 1,058,161 911,605) Y5"ear, "or age. He will be of proven 
Total Cars, Trucks executive a, with have pre-war 
U.S. oo. .ec eee esss ++ MMBA11 114,848 149,785 615,193 3,864,348 4,867,508 pe nt aM Aggy > ae 
Total Cars, Trucks closer, able to accept responsibility, sniti- 
ee 6,771 6,146 6,517 27,580 187,442 228,802| Ste, Policies. assist and iti be to surpass 
"Tanda Seen ee ae ee es, | 1941 sales of 1,000 , 1,550 used 
Grand Total, | cars. “Salary and bonus will be entirely 


satisfactory. Send complete personal data 
and past record to American Automobile 
Company, Broadway at Madison, Seattle, 
Washington. All replies confidential. 


HARD DRIVING, RESOURCEFUL SALES 
MANAGER, who knows every sales 
technique from doorbells to direct mail 
to head a hard-hitting, aggressive sales 
organization to sell at least 1,200 new 
cars per year in a large metropolitan 
popular make dealership, now doing vol- 
ume of over two million dollars per year. 
Your shoulders will have to be broad to 
bear the authority, your knowledge and 
experience immense, If you feel ready to 
tackle such a job, send a resume of your 
past experience as well as an outline of 
what you think constitutes sales methods. 
Box 3435, c/o Automotive News, De- 
troit 26. 


SERVICE MANAGER. Live, aggressive, 
married man with thorough knowledge 
Oldsmobile and GMC. Montana town of 
12,000 population, Dealership employing 
5 mechanics. Reply in own handwriting 
enclosing picture of self and past record 
of employment, PARTS MANAGER. For 
same dealership, Must he.ve a real know!l- 
edge of GMC parts and a desire to 
solicit parts business. Box 3447, c/o 
Automotive News, Detroit 26. 


SERVICE MANAGER WANTED. Old, 
reliable firm, handling Dodge and Plym- 
outh. Located in a city of 100,000 popu- 
lation, 100 miles from Chicago. New 
garage and equipment. Must have good 
background and record. Write education, 
experience and reference. Address Box 
3439, c/o Automotive News, Detroit 26. 


FINANCE MAN, If your background in- 
cludes branch management or equivalent 
automobile discount experience and if you 
are capable of supervising others and 
interested in splendid opportunity, write 


Box 3448, c/o Automotive News, De- 
_troit 26. ee eR ee 
USED CAR MANAGER. New York ‘‘Big 


3’’ car dealer, Must be thoroughly fa- 
miliar with every phase of the used car 
business, Salary and commission. Give 
complete resume in first letter. Box 3446, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER DIRECTOR for large 
General Motors dealer located in Milwau- 
kee. Pontiac or GM experience preferred. 
Must be capable of directing complete 
service operation, For the right man we 
have the opportunity. Give complete in- 
formation and references. Box 3434, c/o 
Automotive News, Detroit 26. 









POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7!/2 cents per word for one 
insertion or two insertions of the same 
copy at 12!/, cents per word. Cash in 
advance. 










GMC PARTS MANAGER. Excellent knowl- 
edge GMC procedure. Good merchandiser. 
Father of happy family. Good education, 
Superior references. Box 3440, c/o Auto- 


motive News, Detroit 26. 





| AVAILABLE 


POSITION WANTED _ 


MANAGER - ACCOUNTA NT. 


BUSINESS 
General Motors, Ford 
counting background, Familiar 
sales, service and tax problems, Ener- 
getic, reliable and in good health. Desires 
to locate in southern or southwest area. 
Reasonable salary plus bonus preferred. 
Available in November. Post Office Box 
3473, Maplewood 17, Mo. 


IMMEDIATELY, years’ 
experience in the automotive 
salesmanager, used car dealer, new car 
dealer. Have had experience in all three 


major lines, Take full charge of your 


20 


new car business on percentage basis. 
Box 3456, c/o Automotive News, De- | 
troit 26. 


ACCOUNTANT OFFICE MANAGER. 


Thorough understanding GM - Chrysler 
systems also credits, financing, tax 
records, factory requirements, etc, Flor- 


ida preferred. Box 3449, c/o Automotive 
News, Detroit 26. 


and public ac- | 
with | 


U.C. Price Drop 
Of $150 to $200 


BUFFALO.—Prices are softening 
in the used-car market here. Deai- 
ers estimate that prices of 1947, 
1948 and 1949 used cars have de- 
clined from $150 to $200 during the 


| last two months. 


Dealers say there is nothing in 
| the immediate outlook to indicate 
any improvement in_ used-car 
prices. On the other hand, they do 
not feel the market is headed fur 
any drastic price shakeout. 


To feel the pulse of the auto industr 
consistent reading of AUTOMOTIVE NEWS 
is necessary. 


| AUTO | SALES . SERVICE - GAS. Franchise 
well-known auto; fully equipped garage 
40x52; all types repairs; sales room 
paint shop 24x30; nice eight room single 
3% acres; good business; sell with prop 
erty. Apple Company, Brokers, Cleveland 
Ohio, 


_BUSINESS FOR SALE _ 


| AUTOMOTIVE PARTS JOBBING BUSI 


field as | 


fa 


PARTS MANAGER DESIRES to be as-| 
sociated permanently with Chevrolet 
dealer in mid-west. Experienced and 


capable in all phases of parts manage- 
ment, Family 
Box 3441, c/o 
troit 26. 


GENERAL } MANAGER AVAILABLE. 19 
years’ experience including salesmanager, 
Ford dealer, Lincoln-Mercury dealer and 
distributor. Available immediately. Forty 
years old. Box 3454, c/o 
News, Detroit 26. 


Automotive News, De- 


SALES’ “MANAGER. Ex Ford dealer “famil- 
iar with all phases automobile business. 
Can take complete charge. Forty-one 
years old. 20 years’ experience, Box 
3455, c/o Automotive News, Detroit 26. 

SALES MANAGER OR GENERAL MAN- 
AGER, Excellent record in merchandis- 
ing new and used cars. Thoroughly 
experienced and aggressive in directing, 
appraising, financing and _ supervising 
entire sales department, Seeking perma- 
nent position with new car dealer within 
or nearby metropolitan New York area. 
Box 3436, c/o Automotive News, De- 
troi 26. 


USED CAR MANAGER or top flight sales- 
man. Prewar and post-war experience 
managing used car sales. Forty-two years 


old, cooperative and dependable with good | 


references, Desire permanent connection 
with aggressive new car dealer. Will 
consider any location. Box 3429, c/o 
Automotive News, Detroit 26. 


GENERAL MANAGER, GM trained with | 
in | 


twenty years’ successful experience 
retail and wholesale in both passenger 
ears and trucks. Would consider cash 
investment in ‘‘Big 3’’ 


employed in major executive position. All | 
Box 3419, c/o Auto- | 


replies confidential, 
metre News, Detroit 26. 





BUSINESS OPPORTUN ITIES 





DISTRIBUTOR 


man of good character. | 


Automotive | 


2 


| 
| 





dealership. Now | 


| FL ORIDA 


NESS. 
stock, 


Florida east coast city. Clean 
inventory around $25,000. Stock 
and equipment, good major lines. Near 
warehouses of major lines, Other inter- 
est, reason for selling. Box 3427, 
Automotive News, Detroit 26. 


DISTRIBUTORS WANTED _ 


ACTIVE LIVE WIRE 
JOBBERS 
DISTRIBUTORS 
for 
DELTA WHITE SIDE WALL 
TIRE CLEANER 


dirt, 


c/o 





Removes ail grease, rust and curb 


| marks on white side wall tires in less than 


one minute per tire at a cost of about 5c 
per set including labor. Packed in 1 pound 
and 1 gallon containers. For sample and 
prices, write— 


DELTA CHEMICAL COMPANY 
407 MADISON AVE. MEMPHIS, TENN 





DEALERSH IP A Vv AILABLE 





now handling 
‘‘Big Three,’ no trucks. Ex 
in one of the _ best 
cities in the state, near a large service 
base, with plenty of activity. Modern 
attractive building with completely up-to 
date service department, separate body 
and paint shop and large used car lot 
well lighted and paved. Averaging over 
100 new and used cars per month, Eacthi 
department of this organization showing 


DEAL ERSHIP, 
one of the 
cellently located 


a fine profit, Owner desires to retire 
Would rather sell building and inventory 
business, but would consider selling wit! 
out property. Reply Box 3452, c/o Auto 
motive News, Detroit 26 


DEALERSHIP IN LUBBOCK, TEXAS sell 


ing popular independent line. Over $350 
000 gross eight months this year. Sel! 
or lease location, Inventory at cost \ 
sound investment. Box 3450, c/o Auto 
motive News, Detroit 26. 
DEALERSHIP, ‘Big Three.’’ Southeast 


Texas industrial city of 40,000. Improve 
ments, stock-equipment at inventory at 
$36,000. Box 3451, c/o Automotive News 


AUTO 
DEALERSHIP 





FRANCHISES NOW OPEN | | Now handling Dodge-Plyomuth in fine manu 


Nationally known builder of Funeral cars 
and Ambulances on Cadillac commercial 
chassis have distributorships open in the 


| Secale city of 100,000. Only edge dealer 
in franchise territory. Last year grossed $! 


| 400,000, doing about same this year. Will turn 


states of Texas, Oklahoma, New Mexico, | 


Lovisiana, Kansas, Missouri, 


Arkansas, | 


Washington and Oregon. State particulars | 


about yourself or organization. 


held in strictest confidence. 
“1949 The Biggest Year in 
This Company's History” 
Box 3437, 


c/o Automotive News 
Detroit 26 





Replies | 


| 


stock about three times per year. Excellent 
lease on almost new building of 16,000 square 
feet; also used car lot 70xI50. This fine 
money-maker can be purchased for inventory 
value—$128,500 cash. Give complete details 
regarding experience and qualifications 


Box 3453, 
c/o Automotive News 
Detroit 26 








We Sell Everything 
FOR YOU! 


Automotive News 
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DEALERSHIP AVAILABLE 


>oEALERSHIP FOR SALE, now handling | 
Dodge-Plymouth. Located South Central | 
[Idaho's rich Snake River Valley's most | 
fertile irrigated farm area, City popula- | 
tion 7,000 with large farm trade area. 
Potential 80 to 125 units. Excellent serv- | 
ice volume with steady growth, high | 
public acceptance and profit possibilities. 
Buyer must qualify with factory. Sell | 
stock at cost, equipment fair appraisal. | 
Owner quitting account health. Thorpe 
Motor Company, Jerome, Idaho. 


DEALERSHIP, now handling Hudson, cov- | 
ering two fast-growing towns of approxi- | 
mately 15,000 population in Eastern Ohio. | 
Now franchised with America’s foremost 
ear. 8,000 feet floor space, excellent | 
showroom, fully equipped shop. $40,000 | 
complete, providing you can qualify with | 


factory. Good loan value. Reason for | 
selling, manager deceased. Box 3457, 
c/o Auto Automotive News, Detroit _26. 

)EALERSHIP. One of ‘‘big three.’ “160- 


ear contract. Manufacturing and farm 
area. Midwest city, 18,000. Sell for in- 
ventory. Modern building, can be leased 
or purchased, Address Box 3444, c/o 
Automotive News, Detroit 26. 


YEW 100-CAR ‘‘Big Three’’ dealership, no 
trucks. Located in the richest farm com- 
munity in Illinois, doing service work for 
two other independent dealers. New 
building, oil heat, used car lot adjoining, 
latest equipment. Owner retiring. Box 
3445, c/o A Automotive News, Detroit 26. 


NEW CAR DEALERSHIP. Located in 
metropolitan New Jersey, medium sized, 
leading, independent franchise. Modern 
building, up-to-date equipment. Will 
lease building and sell inventory and 
equipment at cost. 








Approximately $45,000 
required to handle. Box 3442, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP, now handling  Lincoin- 
Mercury. Agriculture-manufacturing area. 
Southern town, 14,000 plus 11 counties. 


$25,000 cash. Box 
News, Detroit 26. 


3443, c/o Automotive 





DEALERSHIP 
FOR QUICK SALE 


Yow handling Ford cars and trucks—125 
year contract. Located in town of over 
5,000 population in large trading area 
oetween Evansville and Indianapolis, In- 
diana. Will sell equipment and parts very 
reasonable. Building recently remodeled— 
for sale or lease. Prefer to sell but would 
take responsible party as partner. 


Box 3438, 
c/o Automotive News 
Detroit 26 











—FOR SALE— 


Southern California 
Automobile Dealership 


Now Handling 
Chrysler-Plymouth 


.ocated in thriving community of 40,009 
2n moin highway, 60 miles from Los 
Angeles. Near two busy Naval Bases and 
many other industries having large 
oayrolls. 


Will lease or sell beautiful new building. 
Asking Price 
$35,000 


OR WILL INVENTORY 
Applicant should be approved by 
Chrysler Corporation 
Box 3458 
c/o Automotive News 
Detroit 26 





AUTO AUCTION 


IN THE HEART OF THE NATION - - - 


11:30AM. Sox =: 


Call us for Hotel Reservations: 


314 Lloyd Building 


AUTOMOTIVE NEWS, OCTOBER 3, 1949 


DEALERSHIP AVAILABLE _ 


ESTABLISHED AGENCY, now handling 
Nash, 400-car contract Metropolitan 
deal, midwestern city. New, modern 


building, 20,000 square feet. Sales $825,- 
000 annually. Good service operation. 
Price, cost less depreciation—approxi- 
mately $103,000. Box 3426, c/o Automo- 
tive News, Detroit 26. 


DEALERSHIP. North Central Texas town 
of 6,000 population, Extensive oil produc- 
tion, cattle raising, poultry, dairying. 
Excellent money-making franchise 
handling Dodge-Plymouth). Will sell in- 
ventory at cost; equipment actual value. 
Would run approximately $18,000. Might 
consider part on agreed terms. 
c/o Automotive News, Detroit 26 


POPULAR NEW CAR AND TRUCK 
DEALERSHIP. Located in Southern Ari- 
zona. Will pay for itself in less than 
eighteen months. Being offered at a very 
attractive price. Terms may be arranged 
to suit qualified buyer. Box 3430, c/o 
Automotive News, Detroit 26. 


DEALER SERVICES — 


INVENTORY SPECIALISTS. 
accessories inventories taken accurately, 
economically and quickly in Michigan, 
Illinois, Indiana, Ohio, Pennsylvania and 
New York, Talbot's Automobile Dealers 
Inventory Service. 4690 Newport, Detroit 
13, Mich. Phone VAlley 2-9377. 

EMPLOYMENT SPECIALISTS — Automo- 
tive industry, sales, service, parts, ad- 
ministrative, office. Employers, employes: 
inquiries solicited and welcomed, Card- 
inal, 505 Fifth Avenue, New York _City. 


NEW CARS WANTED 


NEW CAR DEALERS ATTENTION. Larg 
est dealer in mid-west is interested in 
buying new cars of any make, Will pay 














top prices. Call, write or wire Sidney | 
Novak Rosen-Novak Auto Co., 2036 | 
Farnam St., Omaha, Nebr 

—WANTED— 

NEW 1949 CARS 


General Motors, Chrysler and Ford Cars 
Phone, Wire or Write 
NORTHWEST EXPORT CO. 
Phone Main 4898 
Seattie, Washington 





USED CARS FOR SALE 


AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
Y, Mile East of Illinois State Line 
On Route 30 
EVERY FRIDAY... 11 A.M. 
175-CAR AVERAGE 


Year's Percentage Sold Above 63% 
Dealers Buy - - - Dealers Sell 


GEO. LAWSON—-Owner.--BUD FENNEMA 
DUTCH STUART, Auctioneer 


Dyer Auto Auction 





Phone 4111-405! DYER, IND. 
Res.: Lansing, Ill. 730 and 
Lansing, Ill. 107R 





Philadelphia’s 
DEALER AUCTION 
EVERY TUESDAY . 17 A.M. 


Harry D. Gilbert 


Automobile Auctioneers 
6600 N. Broad St. 
* 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES oo ON REQUEST 


Tel. Livingstone 8-3000 











EVERY TUESDAY 


FORT WAYNE, IND. 


Bring your cars or send them Monday, Monday Nite 


Our guarantee: You must be satisfied. 


EASTBROOK 1254 


FORT WAYNE AUCTION CO. 


(WEBSTER-MARKER MOTORS) 


Owners: CARL E. MARKER - DENZIL V. WEBSTER 


COL. CARL E. MARKER, COL. 
324 W. MAIN ST. 


HAROLD STRAIT, Auctioneers 
FORT WAYNE, IND. 





NEW CAR DISTRIBUTORSHIP 
IN 


MIAMI, FLORIDA 


Available to the right party at the right price. 
Completely Equipped Facilities. 


Will deal with principals only. 
Write or Wire 


H. A. VIVIAN 


806 PAN AMERICAN BANK BLDG. 


MIAMI, 





FLORIDA 


Phila., Pa. | 





(now | 


Box 3424, 


“Parts and | 


| 
! 
P.M. D.S.T. Dealers only. 
| 
! 
i 
| 


_ USED CANS FOR GATS 


x~AUTO= 
AUCTION 


—Al— 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


—At— 


DANVILLE, PENNA. 
EVERY WEDNESDAY 





|] You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


Jos. E. Johnson Tex Rickard 
Auctioneers 





LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 
Located 6 miles North of Lancaster, 


Pa. 


MANHEIM AUTO SALES 
& AUCTION, INC. 


Phone 202-W4 





AUTO AUCTION. Every Wednesday, 1 
Ohio Valley 
Auto Auction, West 8th St., East Liver- 
pool, Ohio. Phone 6396. Plenty of buyers 
and sellers. mailed on 


request. 


Weekly prices 





ATTENTION DEALERSIII 


1947 PACKARD CLIPPER 6-CYL. $400 
4-DOOR SEDANS, for only........ 


Also...AT GREATLY REDUCED PRICES 
1947 CHEVROLET - FORD - PLYMOUTH 


| 
| 





4 DOOR SEDANS 
Excellent Bodies Good Motors 


All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 


4038 CHESTNUT ST. ©  PHILA., PENNA | 
| 


- 


SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 











KEN SCHAEFER'S 
The Only Indiana 


AUTO AUCTION 
in Continuous Operation Since 1943 
Y THURSDAY 


| Dealers Meet at the Cross-Roads of America 


915 N, 


| Detroit 12, Mich. 


| SEVERAL — 


INDIANAPOLIS, INDIANA 
Col. R. V. Martin, Auctioneer 
Iinois St. Phone Lincoln 5383 








ATTENTION DEALERS 


WE WHOLESALE ALL 
MAKES AND MODELS 


CALL, WRITE OR WIRE 


Joe Szopinski 
Used Car Manager 


Connell Cadillac Co. 


Michigan's Largest Independent 
Cadillac Dealer 


Dick Connell Chevrolet 


Wayne County's Oldest Chevrolet Dealer 


12330 Jos. wemnes 


: TWinbrook 10603 








AUTO AUCTION 
TIM ANSPACH 
Albany, N. Y. 


(For Dealers Only) 

EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A | 
i 





‘TRU CKS WANTED 


WRECKED OR BURNED | 
and F8 Ford trucks wanted at once. | 
Wire, write or call description and price. | 
R. W. Adee, Box 1, Belle Fourche, §. | 
Dak, 


: F7 | 





TRUCKS | FOR SALE — 


PARTS PANEL, 1947 Ford 1% 
ette 750x20 tires, dual rears; full rear 
doors complete with bins, shelving 
drawers, etc. 12,000 miles. Cost $3,250 | 
new, will take $1,350. Al Shallock, Inc., | 
797 N. Jackson St., Milwaukee, Wis. 


PA RTS" FOR SALE 


WHOLESALE PONTIAC PARTS, large 
stocks of hard-to-get parts, body and 
fender parts for all models. Fast serv- 
ice, liberal discount. Walter H. Schultz 
Pontiac, 16-20 Passaic St., Trenton 8, 
New Jersey 
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PARTS FOR SALE | 


~ BUICK PARTS. 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 


Wholesalers: We Are Quantity 
Shippers of All General Motors’ 


MISCELLANEOUS 


SELL MORE CARS by writing ads that 
bring more buyers! New idea-packed 101 
page book of tested methods shows how. 
Based on 10 year nation-wide study of 
used car advertising. Authors know sub- 
ject well, says Bob Finlay, Automotive 
News. Worth $4.95 of any dealer's 
money, says John Munn, noted dealer 
counsel, Know when and what to adver- 
tise, what readers seek in ads, how 100 
leaders budget advertising, how to use 
appeals that make prospects read, act, 











Parts. Same Day Service BUY. 7-day money-back return privilege 

On Mail Orders and Inquiries. | if not delighted. Order today, Howard 

: : | Parish Organization, Advertising Coun- 

All Shipments on C.0.D. Basis selors, Daily News Tower, Miami 32, 
ROBERTSON BUICK CO. | xwent Gi 

° REWARD. 1949 GMC green cab with red 

“ e mid-west grain body with Hydraulic 

SOS8 OF THE LOOP hoist, motor No, C24876570, serial No 

1000 S. Wabash Avenue 31129, Kansas license T13-1718, 1% tons 





Thomas H, Blankenship has truck in his 
possession. Have felony warrant out for 
him and truck, Coll collect Newton Bros., 
Emporia, Kans. 

HOT ROD. The only monthly magazine 
about building roadsters, streamliners. 

a etc. Sample copy 25c. §3 yearly. Hot 
Rod, 7164 Melrose, Hollywood, California, 
Dept. AN. 

DOUBLESEAL SOLVES the gap problem 
under overhead doors. How to stop dirt. 


CHICAGO 5, ILL 


$100,000 STOCK, genuine Ford parts, re- 
built motors. Call or write Timmerman 
Sales Co., W. Market Street, Lima, Ohio. 
Telephone 4-7131. 


WILL TRADE > 


AIRPLANE, Ercoupe. Will trade for clean 
1946 or 1947 Ford, Chevrolet or Plym- 
outh. Airplane excellent condition, license 




















just renewed. 340 hours, never on veteran drafts and rain. Edwards Industries, 

training. Call 1570 or Write WFGN, Dept. 52, 4268 Shenandoah Ave., St. 
_ Gaffney, 8S. Car. Louis 10, Mo, 

SHOP EQUIPMENT FOR SALE ENGINE REBUILDING — Crankshaft 

| DODGE-PLYMOUTH NEON SIGN, made grinding and _ metalizing. John P. 


Hughes Motor Co., Inc., 300 Commerce 


St., Lynchburg, Virginia, see 

CHURCH BELL WANTED. Large bell in 
good condition, Write specifications and 
price, Burnette-Jones, IHC Dealer, Dal 
ton, Ga, 


by Walker and Co,-——-$250. Bean wheel 
balancer, Brand new with cabinet and 
weights, $295. Kellog 3 HP air com- 
pressor, 2 cylinder, 12 cubic ft, Excellent 
condition—$325. Glenn Walraven, Marion, 
Ohio. Phone 2761, Res. 6425. 

DEGREASER,. Circo, vapor type, brand 
new, at less than jobber cost. National 
Auto Supply Co., 1100 Illinois Avenue. 
Eaet St. Louis. Illinois, 

WEAVER FRONT-END ALIGNMENT 
EQUIPMENT, complete with drive-on 
rack, Only six months old. Sold new for 








Tow Bar Sales Company 


Direct Factory Distributors 
100 So. CLINTON ST. CHICAGO 6, ILL. 
DE 2-0700 - AN 3-8888 - DO 3-8373 





$1,100. Will sacrifice for $550. Bowman 
Brothers, Sidney, Ohio. DeSoto and 
Plymouth. AUTO STORAGE AVAILABLE 


ANTIQUE CARS FOR SALE > 


26,000 square foot, downtown, ground floor 


FOR SALE. 1917 Chevrolet roadster in warehouse. Ideal auto warehouse. 
running condition—$650, 2 new, two 
speed axles for Chevrolet truck, Sinders | For details phone 
Chevrolet Co., Jasonville, Ind. REALTY DEPT 

FOR SALE. 1902 Cadillac, new paint, new F 


WoOodward 5-0700 DETROIT 


upholstery, runs good. Picture upon re 
quest. Murray Motor Co., Monroe, Ga, 








Oldsmobile ond Pontiac Hydre- 
Matic Transmission Exchange 


Guaranteed Performance 
Immediate Delivery 


Completely reconditioned, run-in and 
Complete Stocks 


block-tested. Performance guaranteed 90 
days or 4,000 miles. 
Maximum Discounts 


EXTRA RUSH JOBS 


If you wish shipment of an Exchange 
Transmission before your old unit is re- 
ceived, a deposit of $65.00 will be added 
to your invoice. (To avoid C.O.D. charges, 
send $160.00 in advance). Upon receipt of 
our unit the deposit will be refunded 
immediately. Freight, f.o.b. Chicago. 


Prices quoted promptly by phone or 
mail for any part. Shipment made 
same day order is received. 








Write, Wire or Phone Today for Complete Details 


HOLLINGSHEAD MOTORS CO. 


2550 South Michigan Ave. © Telephone: CAlument 5-2000 © Chicago 16, 
Authorized Oldsmobile Dealer 


IMlinois 





Maney Motor Co. Auto Auction 


DEALERS ONLY 
Sales Start at 12:00 Noon (C.S.T.) 

Weekly Prices Mailed When Requested on Your Letterhead 
Every Friday 
HUNTSVILLE, ALA. 
Phone 3188XJ 


Every Thursday 
MURFREESBORO, TENN. 
Phone 111 
Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC 


~NEW SUBSCRIPTION ORDER | 


Send Automotive News to Address Below 
for One Year $8 ["] or Two Years $14 [_] 
for which check is attached [_] or send bill [_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


To. 


| 

| 

Street Address Zone No | 

Civ... SG. i. sss 5 Rec cee . 

TRADE CONNECTION: | 

Car Dealer () Truck Dealer [") Manufacturer [} | 

Jobber [] insurance [_] Financial () Supplier [) | 

| 

or... | 
10-3-49 





Is there room in the poorhouse 


for 149 million people ? 


N 1932, Franklin D. Roosevelt, then a 
presidential candidate, had this to say 


about government spending: 


“Any government, like any family, can 
for a year spend a little more than it 
earns. But you and I know that a 
continuance of that habit means the 


poorhouse.” 


Those words, important seventeen years 
ago, have even greater significance today. 
Why? Because in every year since 1932 
(with the exception of the two fiscal years 
immediately following the war) our Fed- 
eral government has spent more than it has 


collected! 


Surely the time has come to make our 
present administration realize that a gov- 
ernment which continually spends more 
than it earns cannot long remain strong 


and healthy. 


In 1932, our Federal government spent 41, 
billion dollars. For the fiscal year of 1950, 
it is estimated that our Federal government 
will spend ten times that amount... 45 


billion dollars. 


moo 1 EAST 


JEFFERSON 


To give you an idea of just how much 


money this is, consider these facts: 


1. If everyone in the United States cashed 
in all of his life insurance policies, the 
total would amount to 44 billion dollars. 
This would not be enough money to run 


the government for one year. 


2. If every urban home owner in this 
country sold his home, the total would 
amount to 30 billion dollars. That's just 
enough to run the government for 8 


months. 


3. If every farmer in this country sold 
his farm, farm equipment and livestock, 
the total would amount to 25 billion 
dollars. The government could not run 
for 7 months on that amount of money. 


4. If every industry converted its net 
working capital into cash, the total 
would amount to 39 billion dollars. 
That’s hardly enough to run the govern- 
ment for 11 months. 


These facts put a new light on the stag- 
gering size of our Federal government’s 
planned 45-billion-dollar expenditure for 


AVEN UE 


8% 8#.oO4-F 


the fiscal year of 1950. And remember, this 
excessive spending is in the face of a na- 
tional debt of more than 250 billion dollars! 


Isn’t it as true today, as it was in 1932, 
that “a continuance of that habit meats 


the poorhouse” ? 


Just what are you doing to end excessive 
spending by our Federal government? Have 
you written your Congressman? Have you 
appealed to your Senators? Have you dis- 
cussed the problem with your business 
associates . . . with other businessmen . . . 


with your friends... with your employees? 


Let’s make sure our representatives in gov- 
ernment know how we at home feel about 
the continuance of a habit that “means the 


poorhouse.” 


The time for action is NOW! 


ROSS ROY, INC. 


ADVERTIS IN G 


7 MICHIGA 
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